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and ESSENTIAL OIL REVIEW The enactment of the Tariff Act of 1922 has had a bene- 
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values under the American valuation plan, thereby sim- 
plifying the customs procedure and avoiding the drastic 
The 
Customs authorities are swamped with difficult problems 
the tariff, found in 
Paragraphs 27 and 28, and would welcome assistance. Be- 
sides ascertaining and fixing on the selling prices of the 
numerous products therein affected, the officials also must 
provide standards of strength, for dyestuffs. It is 
greatly to the interest of consumers, importers and manu- 
facturers, as well as the Government, to have these ques- 


penalties which may be imposed for under-valuations 


growing out of many of which are 


etc., 


tions settled as soon as possible and if the importers and 
manufacturers will cooperate this can be done without 
great delay. The importers and manufacturers are in two 
groups composed of reasonable and patriotic business men 
and we can see no reason why they should not get to- 
gether and do their share in smoothing this tariff rough 
road. 

One phase of great interest is the probable operation of 
Section 526, which imposes a trade mark restriction on 
imports. It is understood that the Customs Service is at 
work devising drastic regulations, with penalties, requiring 
the stamping or labeling of goods to show their point of 
origin, with the special view of being able to turn back, 
or otherwise penalize goods that may infringe on American 
It is no special secret that this part of the 
Tariff Act of 1922 is aimed at Germany. One of the 
tentative regulations, it is understood, provides for an 
assessment of 10 per cent above the regular duty for goods 
not marked with stamp or label showing their country of 


trade marks. 


origin. Even on goods on the free list, should this regula- 
tion become effective, the 10 per cent penalty would be 
imposed. It affects all foreign countries. 

But Section 526 offers greater problems. It is under- 
stood that the State Department takes the view that this 
section is in contravention of the German Patent Conven- 
tion of 1911, which only recently was renewed by the 
United States. The point is raised, outside of other con- 
siderations, that citizens of the United States living abroad 
and owning American patents are discriminated against. 
That might be a cause for court action, btit there is still 
another principle involved in this interesting controversy. 
Germany so far has made no public protest, but doubtless 
would retaliate by vitiating the numerous patents taken out 
in that country by Americans resident here. In any event 
Section 526 seems likely to cause a lot of trouble in various 
ways. Besides the court and diplomatic aspects it would 
restrict the trade of foreign nations with this country in 
articles not in competition with our industries, as well as 
otherwise. 

One source of salvation for the restoration of peace on 
earth is the revival of legitimate international commerce. 
It seems to have been forgotten or ignored by Congress. 


EXPRESS RATE HEARING OCTOBER 30 


Interested readers are advised that the express rate inves- 
tigation is assigned for hearing October 30, at the offices of 
the Interstate Commerce Commission in Washington. This 
investigation is to determine whether the existing interstate 
rates of express carriers subject to the Interstate Commerce 
Act are unreasonable or otherwise in contravention to the 
provisions of the Interstate Commerce Act, with a view of 
making such findings and entering such orders as may be 
necessary to remedy any injustice. 
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VIEWS OF RAW MATERIAL SITUATION 


Consumers of raw perfume materials will do well 
study two extremely interesting reviews of the perfume 
raw material situation which are printed in this issue 
The industry, abroad at least, appears to be in the trough 
of a crisis, and its future may be helped or hurt by the 
attitude of the users of its products in this country, By. 
ton T. Bush, just back from Europe, and Francois Goby. 
Tombarel, of Grasse, and now visiting here, stress the 
situation from different points of view, one American and 
the other French. The two articles by reason of their 
authorship are entitled to unusual attention in the trade 


PERFUMERY SNAGS IN GERMANY 

Perfumers and toilet goods manufacturers have joined 
their conferees of other nations in encountering trouble in 
the use of alcohol. They apparently won their agitation 
for a reduced price, but find it coupled with irksome cop. 
ditions. The Imperial Alcohol Monopoly Bureau has ¢e. 
cided that pure alcohol may be denatured and supplied at a 
reduced price to them with these restrictions: To ever 
100 litres of pure alcohol must be added the following: 
(1) Diethyl ester of phthalic acid, 2 litres (described as 3 
colorless or slightly yellow colored liquid, with a faintly 
ethereal odor; boiling-point, 282 to 295°) ; (2) oil of turpen- 
tine, 1 litre; (3) thymol, 500 grams. 

The perfume manufacturers have made a vigorous protest 
against being limited to the three media, which, they argue, 
are highly unsuitable for their purposes, giving these rea- 
sons: Turpentine oil, owing to its pronounced odor, can- 
not be used in perfumery. Thymol is liable to cause irrita- 
tion of the skin; and objection is raised to phthalic ethyl 
ester on the ground that its specific odor renders it use- 
less for the manufacture of higher-class perfumery. 

The perfumers now demand that the alcohol supplied at 
the lower price to them should be permitted, under due 
control, to be the addition of the actual 
essential oils which enter into the finished product. 


denatured by 


FEATURES OF OUR FOREIGN TRADE 


Government figures of our foreign trade for July and for 
seven months of the calendar year 1922 reveal some inter 
esting facts as showing the trend of commerce. 

Of essential oils the July imports were $217,073, a drop 
of $39,356, although the full seven months amounted to 
$3,102,478, an increase of more than $700,000. Exports of 
essential oils for July fell, while the seven months’ total of 
$475,721 showed a gain of $28,663. 

Imports of perfumery, cosmetics, etc., in July were valued 
at $541,613, an advance of only $11,957 over the same month 
in 1921, despite invasion talk. But the showing was more 
significant for the seven months, being $4,051,528, an in- 
crease of $626,111 over the same 1921 period. 

July’s exports of American perfumery and _ cosmetics 
nearly doubled the figures of 1921, being $731,685, an in- 
crease of about $361,000. For the seven months the total 
was $3,469,761, a handsome gain of over $820,000. 

Soap, however, was less fortunate. July imports were 
$64,032, a drop of $35,000. but the seven months’ total of 
$596,652 about doubled 1921 results. Exports of American 
soap in July reached $680,006, a loss from July, 1921, of 
$133,936. In the seven months the total of $4,910,020 was 
$406,624 less than in the period last year. 
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MERCHANTS’ ASSOCIATION YEAR BOOK 


The 1922 Year .Book of the New York Merchants’ 
Association, which has just been received, gives an out- 
line of what has been accomplished by this useful and 
energetic body in promoting the trade and welfare of 
the metropolis. The objects of the association are com- 
mendable and merchants not now members would do 
well to get interested. Among the 6,174 members are 
the following: 

Perfumes and Toilet Preparations.—Harriet Hubbard 
Ayer, Inc., Charles Baez, A. Bourjois & Co., Inc., Col- 
gate & Co., Daggett & Ramsdell, Ferd. T. Hopkins & 
Son, Richard Hudnut, Lanman & Kemp, Inc., Lehn & 
Fink, Inc., B. E. Levy, Maurice Levy, Louis K. Lig- 
gett Co., McKesson & Robbins, Solon Palmer, Par- 
fymerie Ed Pinaud, Park & Tilford, Parke, Davis & 
Co., Schieffelin & Co., Alfred H. Smith Co., V. Vivau- 
dou, Inc., Frank M. Prindle & Co., M. Stein Cosmetic 
Co., Northam Warren Corporation, J. R. Watkins Co., 
Inc, Roger & Gallet (Paul L. Depland), Woodworth, 
Inc. 

Soap.—B. T. Babbitt, Walter Janvier, 
Packer Mfg. Co., Procter & Gamble Distributing Co., 
John T. Stanley Co., Inc., Kirkman & Son, Bon Ami 
Co., Inc. 

Soap Materials—Welch, Holme & Clark Co., Marx 
& Rawolle, P. C. Tomson & Co., J. C. Francesconi & 
Co., Sloan & Russell, Inc., Spencer Kellogg & Sons, 
Inc. E. N. Hall, Eastern Potash Corp., George E. 
Sherman Co., Inc., Cook & Swan Co., Swan & Finch 
Co. 

Essentials Oils—W. J. Bush & Co., Inc., Dodge & 
Olcott Co., Elson & Brewer, Fritzsche 
August Giese & Son, Heine & Co., George Lueders & 
Co., Julian W. Lyon & Co., Morana Incorporated, Na- 
tional Aniline & Chemical Co., Magnus, Mabee & Rey- 
nard, Inc., Pfaltz & 
Inc., Ungerer & Co., Inc. 

Talce.—Binney & Smith Co., Katzenbach & Bullock, 
Whittaker, Clark & Daniels, Inc., Hammill & Gillespie. 

Vanilla Beans.—Thurston & Braidich, Dodge & Ol- 
cott Co., Gomez & Sloan. 

Adhesives—Arabol Manufacturing Co. 


Inc., Inc., 


Brothers, Inc., 


Bauer, Inc., L. Sonneborn Sons, 


Cans, Tubes and Other Containers——American Can 
Co., White Metal Manufacturing Co., Metal Package 
Corp., Atlantic Can Co., Scovill Mfg. Co., Brass Goods 
Mfg. Co., Robert Gair Co., Empire Paper Products Co. 

Paper.—Bendix Paper Co., Domestic Mills Paper Co., 
Louis Dejonge & Co. 

Lithographing.—Geo. Schmitt & Co., Inc. 

Collapsible Tube Printing Machines.—Fuchs & Lang 
Mfg. Co. 

Seals —Dennison Mfg. Co. 

Drugs and Chemicals.—H. J. Baker & Bro., Hooker 
Electrochemical Co., Innis, Speiden & Co., Inc., Grasselli 
Chemical Co., General Chemical Co., National Aniline 
& Chemical Co., Inc., Pacific Coast Borax Co., Roessler 
& Hasslacher Chemical Co., H. R. Lathrop & Co., Inc., 
Monsanto Chemical Works, Frederick Boehm, Ltd., E. 
Fougera & Co., Inc. 

Importers Toilet Articles—Geo. E. 
Dupont & Cie. (F. E. O’Callaghan). 

Toilet Trade Articles and Materials —F. R. Arnold 
& Co., American Sponge & Chamois Co., Frederick H. 


Evans Co., E. 
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OUR ADVERTISERS 


ALSOP ENGINEERING CO., 
Laboratory Specialties 

157 WATER STREET, NEW YORK CITY. 

AMERICAN PERFUMER & ESSENTIAI 

14 Cliff Street, New York City. 

Gentlemen, 


Oi. Review, 


We are getting very good results from 
our advertisement appearing in your publication, re- 
the This 
bringing us more orders than four 
papers combined. 

While we the our 
all of the other trade journals in the chemical field. 


garding Vaccu-Filter. advertisement is 


or five other trade 
are reducing size of ads in 
you can rest assured we will not do so with the ad 
in your paper as long as it gives the same results as 
it has in the past. 


Thanking you for your co-operation and assistance 


in helping us put the Vaccu-Filter on the market, we 
beg to remain 
Yours very truly, 
ALSOP 


ENGINEERING Co., 
S. ALsop. 


Cone & Co., Florence Mfg. Co., Holton & Adams, Inc., 
L. Reusche & Co. 
Dentifrices.—I. W. Lyon & Sons, Inc. 
Bottles.—Whitall-Tatum Co., Illinois Glass Co. 
Corks.—Armstrong Cork Co. 
Alcohol.—U. S. Industrial 
Flavoring Extracts.—E. 
Brothers Co., Inc. 
Bakers’ and Confectioners’ Supplies—Charles J. 
Stevenot & Co., Magnus, Mabee & Reynard, Wm. H. 
Baker, Inc. 
Disinfectants.—W est 


Chemical Co. 


R. Durkee & Co., Jones 


Tea 


Disinfecting Co. 


2-CENT LETTER RATE TO 50 COUNTRIES 

The two-cent postage stamp, representing in service prob- 
ably the biggest value obtainable for the money, has ex- 
tended its field of usefulness. It now will carry a one-ounce 
letter to any post office in half a hundred foreign countries, 
in addition to any one of the more than 50,000 post offices 
in the United States, the many more in Canada, Cuba and 
Mexico, and of course, to any of the post offices in Ameri- 
Many Americans, it is believed, 
still use a five-cent stamp in sending letters to a number of 


can possessions overseas. 


the foreign countries where the two-cent rate prevails. 

These countries now include: Alaska, Anguilla, Antigua, 
Argentina, Bahama Islands, Barbuda, Barbados, Bermuda, 
Bolivia, Buenos Aires, Brazil, British Guiana, British Hon- 
duras, British Virgin Islands, Canada, Canal Zone, Colom- 
bia, Costa Rica, Cuba, Curacao, Dominica, Dominican Re- 
public, Dutch West Indies, Ecuador, England, Grenada, The 
Grenadines, Guam, Hayti, Hawaii, Honduras, Ireland,. Ja- 
maica, Leeward Islands, Martinique, Mexico, Montserrat. 
Nevis, Newfoundland, Nicaragua, New Zealand, Panama. 
Philippines, Porto Rico, Redonda, St. Kitts, 
Shanghai, China, St. Vincent, St. Lucia, Scotland, Tobago, 
Tutuila, Samoa, Trinidad, Virgin Islands of U. S., Western 
Samoa, Windward Islands, 


Peru, 
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MORE BIG NATIONAL BODIES CONDEMN 
RED TAPE ON LEGITIMATE ALCOHOL 
Che revolt against subordinating the lawful use of in- 


dustrial alcohol and other legalized spirits for legitimate 


chemical and manufacturing purposes to the Anti-Saloon 
Le ( ram of enforcing tl ( everage provisions 
ft tl Volstead Act seems to be gaining impetus. The 
rights of legitimate business are being asserted not only 
by proprietors of industries, but by scientific bodies whose 
membet ire hampered by the restricti meant to but 
which fail to cut down the poison de list ascribed by the 
aa “hooch,” 

Both the national bodies of wholesale and retail drug- 
gists also have protested against the burdensome red tape 
which enshrouds dry law enforcement. 

President Hilton, of the American Pharmaceutical Asso- 
ciation, at the Cleveland meeting, voiced the sense of this 


grand old scientific body in these words: 
The Volstead Act has placed a heavy burden on our 


calling unnecessarily and forced us, without our consent, to 


do what should be done by the Federal Government, or by 
the State If we are to have Prohibition and alcoholic 
liquors are necessary as medicines the same should be dis- 
pensed under entire Government supervision to rid phar- 
macy of liquor sellers who only bring disgrace on out 


calling.” 

The American Pharmaceutical Association thereupon 
passed the following resolutions indicting the administrators 
of the Volstead Act, and justifying the right industrial 


alcohol to do business as provided by law 


“Resolved, That many of the regulations for the en- 
forcement of the Federal Prohibition Act are unduly 
complex and cumbersome and impose unnecessarily 
burdensome restrictions upon the professions of medi- 
cine and pharmacy, and upon the chemical and indus- 
trial arts, without placing any effective check upon illicit 
distilling, bootlegging, or the smuggling into the United 
States of large quantities of intoxicating liquors for 
beverage purposes. 

“Pure grain alcohol is as indispensable to the manu- 
facture, purification and preservation of drugs, medi- 
cines and of many chemicals as are iron ore and coke 
to the manufacture of iron and steel. 

“Under existing conditions it is sometimes very diffi- 
cult to procure sufficient pure grain alcohol for the most 
necessary of pharmaceutical and chemical operations, 
while those who dispense intoxicating liquors illegiti- 
mately apparently experience no serious difficulty in 
renewing their supply as frequently as needed. 


‘The American Pharmaceutical Association is opposed to 


iny provision providing for premedicated alcohol for th: 
unufacture of medicinal preparations.” 
rhe action is significant of national sentiment. 


SHALL GROCERS SELL PERFUMERY? 
New and interesting issues are raised growing out 
ransformation of some pharmacies into department 


of grocery and dry goods stores into drug em- 





poriur It narrows down to the questions: Shall per- 


fumers toilet goods manufacturers sell their wares t 


wholesal bbers who supply grocers with their products? 
Is it ethical for a grocer anyway to carry toilet requisites? 

These questions are raised in our bright contemporary, 
the Memphis Druggist, and it seems that the matter has 
been before the dignified and astute Tennessee Pharma- 


} 


ceutical Association. Protest has been made by offended 


druggists against the sale of drugs, proprietaries, perfumes 








ill toil t rti les | holesalers 10! rs eT qd 
d irticle y wholesalers and jobber ngaged 


primarily in supplying the needs of grocery, variety and 


similar stores. It is urged that perfumery and toilet goods 


are essentially within the province of the druggist to djs. 
pense to the public and that the constantly increasing ep. 
croachment of commonplace rivals, as for instance the 
green grocers, must be met-and checked. Protection is the 
watchword and suggestions are made in the way of tenta. 
tive re fusals t patronize jobbers who do not sh N better 
judgment than to refuse to sell the dainties of the toilet to 
retall grocery 1ouUuses, 

Perfumes are neither food nor drugs, so that they are 
“in neutral.” Various other toilet requisites, however, 
vhile sometimes drawing upon harmless drug ingredients 
re easily in the food class, “skin foods” for example. So 

would seem that no limit should be put upon the place of 
sale of erstwhile luxuries that have rapidly been becoming 
absolutely necessary to the daily correct living of a great 
mass of the American Nation. In the last few years, as 
civilization has gone onward, conditions have arisen that 
make it practically impossible to endeavor to limit the sale 
of perfumes and toilet goods to drug store media. So also 
with flavoring extracts, which not so long agou, in some 
States, the druggists sought to confine to their own ex- 
clusive jurisdiction. We have a full measure of sympathy 
for the Tennessee and other pharmacists who would like 
to hold the toilet articles trade, now that it has grown into 


ast proportions, but they are themselves chiefly to blame 


for most of them lacked both appreciation of the benents 
to humanity of pushing toilet goods and the foresight to 


realize the tremendous increase that was bound to come it 


the sale in these health givine aids to our populace Many 
has lost a gold ming 





STANDARDS FOR PERFUME MATERIALS 
On page 346 will be found a communication from tl 
\merican Manufacturers of Toilet Articles regarding the 


roject to standardize perfume materials. We have hereto- 





re hinted that the association could make a_ substantial 
ution to the problem if it were for instance to de- 
te practical attention to law enforcement with 
ent h are included in the U. S. Pharmac 
Phat hcial standard under the Food 
\ct is any crying need for reforn h 
n what government is carrying on through tl 
Bureau of the Chemistry, it can be conducted in co-opera- 
t with the government 


I w complete and elaborate a t of standards 
may be worked out for perfumery materials other than those 
they will have no such powerful sup- 

1e Food and Drugs 
\ct, for it is a penal statute with all the power of the 


nited States government behind it. 


port as the Pharmacopceia has in t 


Therefore in order to advance the standards question tt 
might be well to give an eye to the enforcement of stand- 


already exist, should the situation, upon investiga 


rds that 


tion of the association, appear to be such as requires an) 


radical improvement 


Highly Interesting and Instructive 


(King Marceau, Ltd., Manufacturers and Importers, 183 St Paul 
Montreal, Canada.) 


, e . 1 
We are pleased to say that we have found your journal 
highly interesting and instructive. 
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FAIR TARIFF LAW ADJUSTMENTS ARE PROMISED 


President Wants Business to Get a Year’s Rest—F. E. M. A. Asks Revision of New Food Rules—Procter & Gamble 
Deny Charges—Move Begun to End War Excess Taxes 


WasHINGTON, October 18—Here are some of the 
more important general outstanding features of National 
Capitol affairs, outside of the prohibition enforcement 


imbroglios: 

President Harding has about decided to call Congress 
together in special s¢ ssion November 20, or thereabouts, 
to get a start on the next batch of legislation, so that 
there will be a chance to expedite the work and adjourn 
early in the new year instead of running up to March 4, 
when all of the House and some of the Senate terms 
expire. 

The call of Business that there has been “Too much 
Congress” has reached the President and he is eager 
to give Business a respite of a year, if possible, from 
watching the Capitol. 

This does not mean that the Tariff is to be ignored. 
President Harding has determined to use his power 
under the flexible provisions of the Act of 1922 with- 
out the slightest hesitation in adjusting grievances that 
are clearly presented to him in the manner prescribed 
by law, but he also is determined to be exceedingly 
circumspect in respecting the rights of all of the interests 
involved in any cases that may go to him through the 
Tariff Commission channel. 

Already fully two score of appeals have been pre- 
sented to the Tariff Commission, but in the embarrass- 
ment of new conditions and the increase in work in- 
volved that body is proceeding slowly. The mere filing 
of an appeal does not mean that a hearing will be 
granted. The appellants will have to submit evidence 
showing probable cause and each case which is found 
to be worthy otf attention will be carefully tried before 
it goes to President Harding, with whatever recom- 
mendation the Commission may decide to make. Con- 
sidering the routine involved it is quite probable that 
it may be a year or longer before any of the provisions 
of the Tariff Act will be altered by the Executive so 
that Business may rest safely in disputed contingencies 
on going ahead on the present basis for at least that 
time. 

The Tariff Commission is seeking an appropriation of 
$250,000 to carry on under the new law. While it is 
receiving complaints it is now doing little more than 
formulating the details of the procedure under which 
they will be heard. It is said that men are wanted 
with university training and several years’ experience 
in connection with heavy chemicals, essential oils, and 
the like, and the ability to write reports covering the 
industry from the competitive standpoint, and familiar 
with certain special lines of work. It is understood 
that salaries probably will range from $2,000 to $4,000 
a year. Appointments are expected to be made late 
this autumn or during the winter, as funds for ex- 
pansion of the commission must be obtained from 
Congress. 

The Tariff Commission as organized now is com- 
Posed of Thomas O. Marvin, Republican (Mass.), 
chairman; W. S. Culberson, Republican (Kans.), vice- 
chairman; David J. Lewis, Democrat (Md.); Edward 
P. Costigan, Republican (Colo.); Thomas Walker Page, 
Democrat (Va.), and William Burgess, Republican (Pa.). 


Davis Sent to New York as Tariff Expert 


George R. Davis, former head of the C. V. R. Bureau 
and recognized as one of the foremost customs and 
tariff experts in the United States, has just been assigned 
by the Treasury Department, to the Appraiser’s office 
at the port of New York. In view of his knowledge 
of the new law, having aided in drafting many of the 
Provisions incorporated therein, the assignment will 
contribute greatly in aiding examiners and assistant 
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appraisers to reach decisions regarding confusing ques- 
tions. Mr. Davis begins his new duties at once. 

It will be several months before regulations covering 
the many disputed questions before the appraising 
officers can be prepared and issued. 

The Dye and Chemical Section has gone out of 
existence and its records have been sent to the New 
York Appraiser’s office. 


New Bill to Give Trade Bodies Rights 


\n amended bill to give relief to trade associations 
under the anti-trust laws will be introduced by Senator 
Edge of New Jersey when Congress reassembles, and 
it is stated that hearings will then be had on the measure 
before the Senate Committee on the Judiciary. Mean- 
while the Department of Commerce has been working 
on problems pertaining to trade associations and Secre- 
tary Hoover announces that experts under him have 
been preparing a report on various trade associations, 
their lines of work, what they have accomplished in 
the way of improving trade conditions, and the like. 

It is understood that the bill will seek to amend the 
Clayton act so as to permit interstate trade associa- 
tions to file with the government the plans of their 
operations, with the understanding that if these opera- 
tions do not violate the law they may be proceeded with. 


F. E. M. A. Asks Revision of Food Regulations 


Considerable opposition and criticism has_ been 
aroused by the promulgation of Circular 21, Eighth 
Revision, of the Federal Food and Drug Regulations 
by the Bureau of Chemistry. In the revision numerous 
changes have been made, some apparently simplifying 
the procedure, but others taking on powers that were 
not included in the provisions of the Food and Drugs 
\ct, of June 30, 1906, on which the regulations are based. 

The Flavoring Extract Manufacturers’ Association 
promptly took up the matter and the president, Gordon 
M. Day, with a committee consisting of R. H. Bond, 
F. S. Rogers, W. W. Laudenslager, F. S. Muchmore, 
L. B. Parsons and Thomas J. Hickey, attorney for the 
association, made a formal presentation of their objec- 
tions to officials of the bureau at a hearing held 
October 2 

The hearing was held before Messrs. Dunbar, Cronin 
and Sales, of the Bureau of Chemistry, and they listened 
attentively to the points made by the flavoring extract 
industry’s spokesman. Mr. Bond, as Chairman of the 
Legislative Committee, stated that especial opposition 
was made to the inspection of food and drug plants, 
to the stating of the ingredients on the labels of imita- 
tions and compound food preparations and the method 
of giving notice of judgments. It was pointed out that 
under the primary law, in the opinion of competent 
counsel, the authorities cannot legally inspect drug or 
food manufacturing plants, or goods in process of 
manufacture. 

No intimation was given by the Bureau officials re- 
garding a modification of the circular and result of the 
hearing will be awaited with interest, not only by the 
Flavoring Extract Association members, but by others 
who are affected by the changes in the regulations. 


Procter-Gamble Company Denies Charges 


A reply has been filed with the Federal Trade Com- 
mission by Procter & Gamble Company in which the 
firm denies charges of misrepresentation under the 
name of “P. & G., the White Naphtha Soap.” Although 
admitting that by such designation they represent to 
the public that such soap contains naphtha, they declare 
that there is no standard in the soap industry determin- 
ing what is and what is not naphtha soap. 

The respondents represented they use naphtha to 
the extent of less than 2 per cent of the whole ingredi- 
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ents of the soap, but deny that substantially all of this 
distillate is lost by volatilization or evaporation prior 
to manufacture and use. It is stated further, that there 
are no less than 25 brands of such soaps manufactured 
in this country in which the amount of naphtha con- 
tained varies from approximately 5 per cent to less than 
one-tenth of one per cent. 

It is averred that the practical effect of naphtha as 
a cleaning agent when used in soap, in the varying 
quantities adopted by the manufacturers, has not been 
determined definitely. The respondents allege, how- 
ever, that the cleaning properties of their soap, with 
the amount of naphtha therein which they use, are of 
the highest value. It is asserted that the Commission 
is without jurisdiction to adopt a standard or to deter- 
mine the quantity of naphtha which the manufacturer 


should use in the production of soap. Charges of 
alleged false and deceptive advertising are denied. 
MOVE TO END ALL WAR EXCISE TAXES 


A strong effort will be made at the next session of 
Congress to have all war excise taxes repealed. A 
campaign with that end in view has been inaugurated 
and members of Congress are being sounded. Some of 
the taxes the repeal of which will be sought are: The 
tax of 2 cents a gallon on cereal beverages, mineral 
waters and soft drinks; of 9 cents a gallon on fountain 
syrups, and upon carbonated beverages, of 4 cents on 
carbonic acids. Members of the appropriation com- 
mittees of the Senate and House are not disposed to 
take the movement seriously. They say to grant the 
request would mean that the entire revenue act of 1921 
would have to be overhauled. 


TION 


Trade 


PROSEC| 


Federal 


FOR IMITATION WHITE IVORY 


The Commission has cited the Atlantic 
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Comb Works of New York City in a formal complaint, 
The concern manufactures and sells toilet articles com. 
posed of nitrated cellulose or pyroxylin plastic, known 
commercially as “‘celluoid,” “pyralin,” “fibreloid,” “viseo. 
loid,” and by other names. This product resembles 
ivory in color and general appearance and the respond- 
ent, the complaint alleges, exploits the same under the 
title and designation of “White Ivory” thus deceiving 
the purchasing public into the belief that the articles 
so distributed by respondents are made of ivory jn 
whole or in part. 


“PINENE” BARRED AS A SUBSTITUTE WORD FOR TURPENTINE 


An order to cease and desist has been issued against 
the Pinene Manufacturing Company by the Federal 
Trade Commission. The respondent is ordered to dis- 
continue the practice of using the word “Pinene” jn 
the advertisement and sale of any substitute for tur- 
pentine. The concern is also forbidden, in the sale of 
“Pinene” to use the following or statements of like im- 
port. “It is a pine tree spirit. It is a chemically correct 
substitute for turpentine. It is a synthetic turpentine 
embodying all the physical measurements of spirits of 


turpentine and meeting all the requirements of turpen- 

tine.” 

WHITE METAL MFG. CO. SUES ALIEN PROPERTY CUSTODIAN 
The White Metal Manufacturing Co., Inc., manv- 


facturing collapsible tubes used in connection with toilet 
preparations, with plants at Hoboken and North Ber- 
gen, N. J., has filed suit in the District of Columbia 
Supreme Court against Alien Property Custodian Miller 
and Frank White, Treasurer of the United States. The 
plaintiffs seek to recover property seized in 1918. If 
the property cannot be returned, the petition asks for 
$500,000 in lieu thereof. 


NEW BOND AND OTHER ALCOHOL RULES 


WASHINGTON, Oct. 18.—Legitimate users of non-beverage 
alcohol have been voicing protests against the substitute 
issued by Secretary Mellon and Commissioner Blair for 


Treasury Decision 3335, which aroused so much opposition 
that it was held up and shelved several months ago. Many 
of the objectionable features of the old draft have been 
discarded, but some are retained, including one of the most 
noxious provisions, which is the 25 per cent liquidated 
penalty clause in the bond. This means that 25 per cent 
of the bond is forfeited on any violation, regardless of other 
penalties and practically ties up that much of the capital 
of legitimate users of non-beverage alcohol. 


The substitute is T. D. 3398 and it amends section 58 of 
Regulation No. 60 and article 38 of Regulation No. 29. 
Article III of section 60 is issued in revised form. 

In the process of preparing T. D. 3398 the Treasury 
officials were in consultation with representatives of influ- 
ential trade organizations interested in the proper use of 
industrial alcohol. It was generally understood that the 
extra 25 per cent superpenalty would be eliminated. Now 


it is discovered that despite all arguments and opposition 
the clause has gone into the regulations, which, however, 
do not become effective until December 3. There is still 
a chance for the legitimate users of alcohol to make a 
further fight on the ground that the restrictions are not 
only in violation of the Constitution, but of the Volstead 
Act as well, besides being in the nature of legislation which 
only Congress could enact. Representatives of the drug 
proprietary, flavoring extract and other alcohol using indus- 
tries are up in arms about the regulations. Attention is 
called to the fact that they do not become effective until 
after Election Day. 

\ hearing was arranged and held, at which joint protest 
was made by Judge Harry Thompson of the Proprietary 
Association, Secretary A. Homer Smith of the American 
Drug Manufacturers’ Association, W. L. Crouse, Washing- 
ton representative of the National Wholesale Druggists’ 
Association and the American Manufacturers of Toilet 
Articles, James P. McGovern, local counsel of the United 
States Industrial Alcohol Co., and Richard H. Bond of 





Extract Manufacturers’ Association of the 
A written protest was filed from Eugene 
counsel of the National Association of 


the Flavoring 
United States. 
C. Brokmeyer, 
Retail Druggists. 
WHERE THE NEW PROVIDES A SUPERPENALTY 
The objectionable bond reads, in part, as 
the regulation conforms thereto: 


BOND 


follows, and 


“Now, therefore, the condition of this obligation is 
such that if there be any material false statement in 
the application for said permit or permits, or any 


modification thereof, or in any statement filed therewith 
pursuant to regulations, or if the principal shall not 
fully and faithfully comply with the terms of said per- 
mit or permits, or permits supplementary thereto or 
any modifications, extensions, or renewals thereof, and 
with all of the laws of the United States .now or here- 
after enacted, and regulation issued pursuant thereto 
as now existing or as may hereafter be amended, re- 
specting intoxicating liquors, made by, issued to, or 
received by him by virtue of said permit or permits, or 
permits supplementary thereto, or any modifications, 
extensions, or renewals thereof, the said principal shall 
= pay as liquidated damages an amount equal to 

5 per cent of the penal sum above named, and if the 
said principal shall further pay all taxes, assessments, 
and penalties payable by the said principal under the 
National Prohibition Act as amended and supplemented 
and other internal revenue laws, and also all other 
lawful debts, obligations, and undertakings which may 


be or become owing to the United States, on account 
of the manufacture, use, or disposition of any intox!- 
cating liquors, manufactured by, issued to, ‘received, 


or possessed by him under said permit or permits, or 


permits supplementary thereto, or any modifications, 
extensions, or renewals thereof, then this obligation 
shall be void, otherwise to remain in full force and 


effect.” : - 6 
It is pointed out that a forfeiture of 25 per cent of the 
face of the bond is made effective upon any breach of the 
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Prohibition Law or the regulations issued thereunder, no 
matter how technical such violation may be, nor whether 
the Government has lost or has not lost a nickel, nor 
whether any of the spirits drawn down have been used for 
improper purposes or not. It is argued that the clause 
provides a penalty far more severe than the criminal penal 
ties provided for in the law itself and is in addition thereto, 

After the 25 per cent of the face of the bond has been 
forfeited, the manufacturer would not be released from his 
obligations under it, but would still have to pay all taxes, 
fines, assessments, penalties, etc., which might accrue from 
a breach of the law or regulations. 

The officials of the Internal Revenue Bureau seem to be 
certain that they have the legal right to make a provision 
of this kind, but competent lawyers, however, are equally 
sure that it would have no standing under the law if tested 
in the courts. 

Representatives of the trades had a number of hearings 
before Treasury officials, protesting against any decision 
of this kind and finally, on September 23, an exhaustive 
hearing was had before the Deputy Collector of Internal 
Revenue, C. P. Smith, at which not only the legality of 
the decision, but the serious results to the industries that 
would follow its adoption were fully gone into. Repre- 
sentatives of the trades who were present were amazed 
later when the decision was issued containing this 25 per 
cent liquidated damage clause. ; 

One of the points made at the hearing was that the 
premium required under the present bond is very burden- 
some, and to increase it four or five fold, as it has been 
intimated the companies would do, would make it unbear- 
able. Then, also, if collateral is required (in some cases 
it is even now being required and jit certainly will be) it 
will tie up the available working capital of many small 
concerns and seriously cripple some of the larger ones. 
It must be borne in mind that when the present bonds were 
first written, the rates were $2.50 per thousand; now they 
are $10 per thousand. With a bond of the kind proposed, 
permittees would have no chance whatever to save any 
part of the 25 per cent, because immediately that a breach 
of the law or the regulations was made, the Government 
would make demand (and would be forced to do so) for 
the 25 per cent so-called liquidated damages and such col- 
lateral as permittees might have deposited with the bonding 
companies would be at once forfeited. There would be 
no chance of any appeal of any sort or kind. 

Mr, Bond, of the Flavoring Extract Manufacturers’ As- 
sociation, said: “To show upon what a trivial technicality 
these forfeitures might be made, I would call your atten- 
tion to a situation which occurred in the laboratory of one 
of the largest and most reputable drug houses in the 
United States, whereby they had great difficulty in pre- 
venting their permit from being permanently cancelled and 
were held up for a long time before they were permitted 
to go on with their business, and were forced to spend a 
large amount of money in their effort to straighten 
things out. 

“Some employees were pouring alcohol from one con- 
tainer into another. Quitting time came and the workmen 
engaged in doing this promptly stopped work. It developed 
that the container into which they were pouring the alcohol 
did not bear a statement on it that it did contain alcohol. 
This was reported to the Prohibition Director by a dis- 
gruntled employee who was looking for a chance to make 
trouble for his employers, and all of the difficulty herein- 
before set out immediately followed. Just imagine what 
this would mean under this 25 per cent liquidated damage 
clause !” 

The new bond regulation contains a provision that per- 
mits expiring December 31, 1922, for which renewal appli- 
cations have been filed may in the absence of express action 
continue as renewal permits until April 30, 1923. In other 
words, if a holder has filed an application for the renewal 
of his 1922 permit on or before November 1, and no action 
ig taken upon it before December 31, his permit will con- 
tinue in effect until April 30, 1923. The regulation pro- 
vides, however, that if any permittee has not received 
Notice of action upon his application for renewal on or 
before April 1, 1923, he shall notify the national prohibi- 
tion commissioner at Washington, D. C., by registered 
letter mailed between April 1 and 15. His permit shall 
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then continue in effect until action has been taken upon his 
application for renewal by the national prohibition com- 
missioner. 

REPEAL OF THE RED TAPE ALCOHOL RECORD MIMEOGRAPH 

Treasury Decision 3396, formally repealing Prohibition 
Mimeograph 282, which aroused a storm of protests against 
impossible requirements for keeping alcohol records, makes 
the following provisions, which require only the keeping 
of the usual records of the permittees: 

“Permittees authorized to receive in excess of 100 proof 
gallons of alcohol or other intoxicating liquor per quarter 
tor manufacturing purposes are required to keep the follow- 
ing records: 


“(1). Amount of alcohol or other intoxicating liquor 
received ; 
“(2) Amount of alcohol or other intoxicating liquor 


on hand at all times; 

“(3) Name of products in which alcohol or other intoxi- 
cating liquor is used; 

“(4) Number of gallons, or amount, however expressed, 
of each product manufactured. 

“Where permittees keep such commercial records as will 
contain the above information and are willing at all times 
during regular business hours of permittees to open such 
records to the inspection of prohibition officers, no other 
records shall be required. It shall be the duty of Federal 
Prohibition Directors to submit to the Prohibition Com- 
missioner the names of all persons who keep such commer- 
cial records and who indicate a willingness to open them 
to official inspection. Should any permittee fail to keep 
records as above indicated, that fact should be reported to 
the Prohibition Commissioner.” 

Pro. Mim. 282 was opposed by the National Wholesale 
Druggists’ Association, the American Drug Manufacturers’ 
\ssociation, the Proprietary Association, the Flavoring 
Extracts Manufacturers’ Association of the United States, 
American Manufacturers of Toilet Articles, National Asso- 
ciation of Retail Druggists and the National Wholesale 
Grocers’ Association, 


NOTICES OF RENEWAL OF TAX FREE ALCOHOL PERMITS 


Prohibition Commissioner Haynes is sending out notices 
regarding the renewal of permits for tax free alcohol under 
the provisions of Regulations No. 61. Permits granted on 
Form 1447 expire on December 31 of the calendar year. 
Renewals must be filed before that date. 

In the matter of tax free alcohol there seems to be mis- 
understanding as to its scope in some respects. “Specially 
denatured alcohol” and “medicated alcohol” are not at all 
the same thing. The former can be sold only by bonded 
plants, under Government supervision, while the latter is 
subject to medication by authorized recipients of grain 
alcohol outside of bonded premises. 


HAYNES REVIVES OLD CEREAL BEVERAGE RULING 


The Prohibition Commissioner is sending out the follow- 
ing announcement to directors throughout the country call- 
ing attention to the labeling of cereal beverages: 

“The attention of manufacturers of cereal beverages is 
called to T. D. 3084, approved October 26, 1920, requiring 
that each package or container of cereal beverage bear a 
label showing the name of the manufacturer, the special 
name of the beverage, and the location of the factory, 
together with a statement as to the alcoholic content; 
requiring the assent of the Commissioner of Internal Reve- 
nue for the substitution on such labels of the name and 
address of the distributor for those of the manufacturer 
where it is not desired to disclose the name of the latter; 
and prohibiting the use of certain words on such labels. 
Strict compliance with all the provisions of this Treasury 
Decision will be insisted upon.” 

DRUG MANUFACTURERS OPPOSE NEW DRY MENACE 

Executive Committee of the American Drug Manufac- 
turers’ Association met here recently and adopted a resolu- 
tion opposed to the Ernst-Wood bill in Congress to create 
a Bureau of Prohibition, amenable only to the President, 
cutting out the present safeguards for legitimate users of 
industrial alcohol. The idea of a separate prohibition 
department under the supervision of the present unit was 
considered detrimental to the interests of the trade 








THE TRADE-MARK RIGHTS OF CORPORATE NAMES 


By HOWARD S. NEIMAN, Patent and Trade Mark Editor of 
THE AMERICAN PERFUMER & ESSENTIAL OIL REVIEW 
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The trade mark rights offered by corporate 


the subject of a number of interesting discussions by 
Federal Courts and the Patent Office 


Section 5 (b) of the Trade-mark Laws states that “any 
organization 


United States 


nam¢ . . adopted by any 
vhich was incorporated in any states in the 


prior to the date of the adoption and use used by the ap 


nlicant” will be refused registration, and further that “no 


mark which consists merely in the name of an individual, 


rporation, or association, not written, printed, im 


woven in some particular or distinctive manner 


ressed or 
shall be registered under the terms of this act.’ 
if the statute above cited aré¢ 


company 


Che two outstanding features « 


that to prevent registration, the must have been 
he trade-mark 


the applicant 


incorporated before the adoption and use of t 
yy the applicant and that the trade-mark of 
is merely the name of the corporation. 

In the first clearly defined decision upon this matter, the 
Asbestone Co. vs. The Philip Carey Mfg. Co., the Court of 
\ppeals, D. C., 


corporation is as much its property as is the 


assumed the position that the name of a 


name of an 


individual his property, and that, hence, the same rules of 


protection must apply, and as the corporation was in exist 


ence prior to the adoption and use by the applicant, the ap 


plication should be rejected, even if proof of actual damage 


was not shown, it being sufficient that possible damage 


might be inferred 
lhe same line of decisions is followed in Manstield Tire 
& Rubber Co. vs. Ford Motor Co., and in 


Simplex Electric Heating Co. 


Burrell vs 


\ new element was brought with the case of Howard Co 
Howard Co 


was organized in 1902 and that ‘‘unquestionably, the Baldwin 


vs. Baldwin Co. in which it was shown that 


company was the first to make a trade-mark use of the word 


‘Howard.’” The of Appeals, D. C., held that the 
word “Howard” being a common name was not registerable 


Court 
and said: “The question of priority of use is immaterial, if 
no right to the use ever existed,” the statute requiring that 
the registrant must be entitled to the use of the mark at the 
date of his application for registration thereof. 

The 


Shoe 


parte United 
Assistant 
Patents found that the word “United” is 


same reasoning was followed in ex 


Machinery Corporation in which the First 
Commissioner of 
found in the names of more than a hundred corporations 
and hence is not, and cannot, be the sole property of any 


corporation. It was held in this case, that as there was no 
showing of similarity of goods or of any possible confusion 
in trade or injury to the business of the corporation, the 
application should be passed to registration. 

The statute is silent as to the question of the similarity 


of the goods and its bearing upon the result, but the Court 
f Appeals in Mansfield Tire & Rubber Co. vs. Ford Motor 
Co. said: “It is not the business which the statute in this 
particular aims to protect, It is the corporate name,” and in 
vs. American Steel Foundries it is strongly intimated that 
registration should be refused even if the articles of trade 

which the respective marks are applied are of dissimilar 
natures, and the Patent Office has adopted this idea in its 


+ j 
atest decisions 


names have 


It is to be noted that the statute refuses registration ; 
words which consist merely in the name of th 
corporation, and the Patent Office has applied this portion 9 
the act with some severity, holding that unless the trade. 
mark of the application be exactly the same as the character. 
istic or most prominent part of the corporate name, it wij 
I corporate name 


1 
those 





be registrablb over the 


of the 





In a late decision \cting Commissioner of Patents 
it was held that the word “Dico” is not merely the name of 
the corporation, The Deco Co., in that the registrant’s name 
includes the ietter “1” in the place of the letter “e” of the 
name and that hence the word “Dico” is register. 





corporat 
ible 

It is rather difficult to accept as logical some of the cop 
clusions reached by the courts and the reasons upon 
which they are founded, as a moment’s reflection will indicat 
that there may be a wide difference between the commercia 
trade mark use of a word and its employment as a portion of 
1 corporate name, and this is especially true in those cases 
where the article covered by the trade-mark differs from 
those made by the corporation. 

The decisions have been hewn closely to the wording of the 
law without sufficient regard for the underlying principles of 
trade-mark use and it is possible that future decisions may 
more clearly differentiate between 
common word. 


these two uses of 


The present decisions are clearly to the effect that ¢! 
mere name of a corporation can not be registered by an 
applicant who has adopted and used it after the date 
mcorporation, certainly where the products bear a sitmilarit 
to each other, and probably even where no such similarit 
exists, although registration may be allowabk 
corporation has no right to sole use thereof. 





| 1 
when the 


It is evident therefore that these decisions should be 
carefully considered in adopting or using a_ trade-mark 
[his matter of the possible conflict between corporate 


names and independently adopted names has become of 
such importance that the Patent Office has found it advis- 
able, although much opposed to its better judgment, t 
record the articles of i 


incorporation of companies, so that 
their names may be 


available for trade-mark searchers. 

It is to be noted that these corporate names are recorded 
in order that they may be available for trade-mark searchers 
and the Patent Office order is silent as to their being cited 
as a basis for application for rejection, it being evident that 
not having passed through the regular channels of Patent 
Office trade-mark procedure they are not in fact registered 
trade-marks 

The recording of these corporate names, however, is af 
idditional reason for the necessity of searches prior to the 
adoption and use of a trade-mark. 

Irrespective of the fact that the decisions are in a more 
or less transitory state, and that in their present form may 
work injury, they are the law of today and every cor- 
poration should take advantage of the existing conditions 
md record its articles of incorporation, in order that its 
trade-mark rights may be brought properly to the attention 
of those who might otherwise innocently infringe 


Changes in New Zealand Patent Rules 


Acting under the authority of the Patents, Designs, and 
Trade-Marks Act of 1921-22, the Governor General has 
issued new regulations, effective July 1, 1922. The pro- 
visi ms, although in most respects similar to those previously 
in force, approximate more closely the British law as amend- 
ed in 1919. Among the most prominent changes is the it- 
crease in official fees, the advance ranging between 50 and 
100 per cent. Another important revision is in the trade- 
mark classification system. The former detailed list con- 
sisting of 50 classes is replaced by a simple schedule con- 
taining only 15 categories, 
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GRASSE FLOWER AND 


By FRANCOIS GOBY-TOMBAREL, 


which I visited 


United 


what we 


lere [ an n in the States, 
Grasse 


which 


people in 


am asked 


ess and f the unde r 


conditions 


ule and the flower industry are developing, 


on to state why I am of the opinion that 
1 yne again for the American perfumer 
* contracts, as he was wont to do in the 


cease living from hand to mouth. It affords 





me p e to give my personal opinion, but as I am 
not ) me persons may not share my views. 

What was the condition of our industry in the earlier 

rt ot 1921 We had then passed through a period of ab- 

norma! conditions, during which there had been an enormous 

' : a er ' / 

onsumption of luxuries of every description, and money 


lavishly that a good many business con 


had been spent so 


rns, numberit umong them the most prudent and saga- 
1s. had considered it expedient to replace their supplies 


n accordance with the sales, while entering into large con- 


tracts which were to enable them to meet the constant in- 

crease in the volume of their business. These purchases 
: a 

ind contracts were made at a time when all supplies had 


highest price limits. Thess 


ttained their 


wecordance with the law of supply and demand, were chiefly 


due to the large and widespread demand, and business was 


‘onstantly keeping up, and its effect was felt even in our 


good little city of Grass To be prepared for all future 


tuberose and jasmine 


levelopments, rose, plantations in- 
‘reased and were enlarged enormously, without forethou 

or reflection, under conditions which rendered them very 
xpensive for the owners, or tenants, who often mortgage 


their coming crops as soon as the plants were in the soil 


Unfortunately, however, business came suddenly and un- 


a standstill, the consumption ceased and man- 


Nature, 


these changes, continued to make the flow- 


large 


expectedly, to 


ufacturing operations were decreased, while Dam 
unmindful of al 
ers grow and to increase the already supplies of the 
Grasse concerns, which were compelled to accept these flow- 
ers, being unable to leave them on the hands of the tenant 
farmers, and had to keep up their manufacturing operations, 
although had [ 


decline in the demand and 


business stopped. The consequence of a 
an increase in production natur- 
uly caused a drop in prices. If many buyers lost money 
because they had entered into contracts, they had consolation 
in the fact that the manufacturers lost at least as much on 
their supplies on hand. 

I arrived in this country at that time, in 1921, 


the kindest and most sympathetic reception, and had occasion 


[ re ceived 


to appreciate the good humor and courtesy of the friends 
whom I visited. However, conditions were at that time so 
unfavorable, and the stocks so large, while the shrinkage 
in consumption was so extensive and the decline in prices 
sO pronounced, that no one thought of buying. We 


Say in 
France that 


“a warm cat dreads the cold water,” and the 
buyers wisely preferred to wait for better times. 
Months and months have passed by since then. 

I wanted to see this country again, to become somewhat 
better acquainted with this land of vast proportions in the 
period of the revival of its economic enterprise, in its stu 
pendous purchasing power, or, in short, in its normal condi- 
tion. I have already met again a good many of our friends 
and, judging from the statements I hear everywhere, I shall 
be able to get satisfaction. Something has apparently 
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-hanged by this time. It would appear that this resumpt 

of business which 1 parts of the world, is 

to be realized. While it has not as yet attained its 
rybody is prepared for it, for no 


about 





largest development, e\ 








one wants to face suddenly and unprepared; prices are 
being watched, attention is given to reports, people are lis- 
tening to wl 1s said d ew to talk over whatever 
may be useful to them. In short, confd is returning. 
The old stocks are exhausted, th tar been passed, 
smoothing out itu business is beginning to 
pick up, and the raw materials are still to be had at very 


low prices. 








Is the moment, th propitious f making large pur- 
chases, for makin ntracts, for g for future re- 
quirements? Yes, undoubtedly so, in my opinion. And 
why? Because, from the way I look at the matter, we have 

iched such low prices for certain products that I cannot 





circumstances. 
o be realized from 
notwithstanding this, 


see how they could go eny lower 
[ do not know what I 





rasse, but 











me can consider the matter rationally, and the following 
ire the probabilities 
\s we aware, at time the flower products were so 
tly the ywers made very large profits on their flower 
products. They reaped the fruit of their labor and of their 





crops, beyond question; but, 
these crops, met with very 
1914, 1915, 1916, when th 


as a matter of fact, this labor, 

. . 1019 yr»? 
ecompense In [¥iZ, LY, 
yf labor, of fertilizers, and 





ot the plants, had not reacl figures which they after- 
wards attained These enormous profits were, in fact, out 


cost of the flowers. 
oo, that the 


and they set out new plantations. 


of all pre portion to the 
1 q : 


themselves 


The planters 
business would keep up, 
Fields that had been un- 
tilled up to that time were suddenly put to the plow and 
transformed. T production, perfuming 
their exquisite odors, mingling 
scented waves of air in the balmy summer nights, 
forming a most charming and delicious bouquet that stirs 
one’s deepest emotions, stimulates sentiments, and 
seems to laugh at Man, who seeks to capture its elusiy 
fragrance, knowing full well that it will regain its liberty 
through the fine texture of a linen handkerchief in the gold 
and marble palaces of New York or San Francisco 

The flowers have pushed forward! ‘ 

They have been transformed by contact with petroleum 
ether or with greases and they are heaped up in the cellars 
in the form of essences, by the of their earlier con- 
geners. 


Some of the 


thought, t 


’ “ay 
They are now in full 
+} ly ' 3 } 
he blue sky of Grasse with 


thetr 


one’s 


side 
he other hand, in order 
that they may never lack these flowers which were so scarce 
in 1920, have done some important planting themselves. I+ 
is in this way (and I request indulgence for speaking of 
the matter, but I do so in order to show that I know what 
I am talking about) that the Tombarel Freres concern in- 
creased still further its own existing plantations, with a 
view to becoming entirely self-supporting some day with 
regard to certain flowers of which they are in need. For 
these reasons, then, over-production has supervened wh 
business has not yet become normal. This is why the 
flowers and essences are now available at very low prices. 
The orange blossoms bring about 5 francs per kilogram, 
which makes oil neoli a very cheap article. The jasmine is 
worth 6 francs (and the crop is a very small one); the 
tuberose is worth 7 francs, and the harvest has been abun- 
dant. It would have been impossible at the end of the sea- 
son to buy these at a reduction. If the perfumers had had 
with which to work them up, results might 
have been different, for it is known that the tuberoses treated 
with hydro-carbon do not yield a very good product. But 
the Grasse industrialists themselves had “had their fingers 
burned,” and they had become prudent. The enormous 
stocks which they had built up under onerous conditions 
solely for the purpose of absorbing the harvests, to enable 
the growers to live, to encourage them to spare their nlan- 
tations and not to tear them up, remained unsold in their 
warehouses. Then, even if they had provided a sufficient 


Grasse concerns, on t 


some greases 
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would still have 


supply oi greases for their needs, they 
“surplus” 


lacked the necessary heavy bodies to absorb the 
of the harvest. 

The harvest of roses has also been very abundant this 
year, while, on the other hand, for the part of the stocks 
of last year and the year before that are still on hand, the 
price of 1 franc per kilogram of roses has been fixed—that 
is to say, at the present market price of 7 cents. Although 
this price has been considered to be fair, in view of pre- 
vailing circumstances and business conditions, the fact must 
be borne in mind that it will not give a large profit, if any, 
to the producer. Present conditions are the opposite of 
those which prevailed in years when roses were selling at 
4, 7 and 8 francs per kilogram. As a matter of fact, the 
producers are at the present time losing on their crops 
what we lost on our supplies in the preceding years. In 
short, things are evening up, and although land owners 
having plantations installed before 1917 at very low cost, 
have secured prices of 4, 7 and 8 francs for their roses, 
they will now get only 1 franc out of the plantations in- 
stalled at very high cost since the year 1919, 

But how is this state of affairs to continue next year, 
and are roses still to sell at so low a figure? What must 
be paid out of a price of 7 cents? There are the planting, 
cultivation expenses, fertilizing, upkeep, sprinkling, plucking, 
conveyance to the manufacturing plant, rental for the land 
required for five rose bushes, if we assume that after hav- 
ing been in the ground for two years a rose bush will pro- 
duce an average weight of 200 grams of flowers, provided 
none of these five rose bushes dies during that period. The 
capital invested in the plantations must also be paid for, as 
well as funds advanced, the farmer must get his allowance, 
and it is only right to get the profit that should be derived 
from labor of every des scripti on. All this can not possibly 
be paid out of 7 cents. Living expenses are not much lower, 
and all commodities are still selling at high prices because 
the purchasing power of the franc is exceedingly slight. 
Finally, the grower was already paid 1.25 francs per kilo- 
gram of roses in 1913-1914, which was equivalent to 25 
cents at that time, while he has received only 7 cents this 
year, notwithstanding the high cost of living. 


If, therefore, you believe in the resumption of business, if 
you feel that the feverish conditions which you have already 
experienced has passed away—why should you not concur 
in my line of reasoning? Why should you not profit from 








your exchange rate? Why should you not make large pur- 
chases and without any hesitancy? How can you expect to 
find prices lower next year? All that one can foresee is a 
rise due to the resumption of business. 


If we refrain from purchasing, how will the producer 
make a living? He will tear up his roses and his jasmines 
just as he did with the Parma violet, and he will replace 


them with plantings that prove more remunerative. The 
flowers will then be less abundant, and in a few years the 
output will have so diminished that it will not suffice to 
meet the demand; and as a result, the prices will once more 
increase. Jt is a vicious circle, but one which can very 
easily be averted if we are reasonable. 7 


There is still another reason for the probable rise of cer. 
tain products next year. Let us suppose that by virtue of 
the very low prices of roses this year one or more Grasse 
concerns that have funds available should have accumulated 
some very important stocks or rose products. Let us sup- 
pose that next year roses should be worth 2 francs instead 
of 1 franc. What would the stocks be worth then? Why 
they would have doubled in value; and if the roses should 
be worth 3 fraucs, they will have trebled in value. Conse. 
quently, if there are any Grasse concerns that have stocks 
at 1 franc, it will be to their interest to wait for a rise. 
which would, moreover, be fair to certain parties, and would 
be willingly accepted by the producers. 

To sum up, then—permit me to call to your mind an old 
souvenir of college days. The great French mathematician 
and philosopher, Blaise Pascal, wrote substantially as fol- 
lows: If I had no real reason to believe in the existence of 
God and Heaven I should nevertheless wager that they do 
exist. In fact, what should I risk in believing this? If | 
believe in God and Heaven, and they do exist—I win every- 
thing when dying. If, on the other hand, I believe in them, 
and they do not exist—what do I lose when dying? Abso- 
lutely nothing! Consequently, I wager in the existence of 
God and of Heaven. 

Well, the same thing holds good with regard to roses for 
this year. If I purchase rose products upon the basis of | 
franc per kilogram of roses, what risks do I run? If the 
roses should go up in price next year I shall have gained 
the difference in the market prices. If they continue at the 
same price (which, moreover, I believe to be impossible), I 
shall have lost nothing. 

“T should take a chance. 


” 


THE NEW SITUATION CREATED BY LOW PRICES 


By BURTON T. BUSH, President of Antoine Chiris Company, New York 


products have been 
various 


of natural perfumery 
If we take into consideration the 
then we can safely say 


The prices 
much reduced. 
costs incurred in their production, 
that they have reached a new low level. 

The American perfumer has no doubt welcomed this 
news, as it will be an incentive for him to use more of 
these products, as well as a means to reduce his costs; but 
the American perfumer, trained to anticipate, is doubtless 
thinking of next year for he knows that “one swallow 
does not make a Summer,” and that likewise one year of 
low prices does not insure a successful perfumery business. 

It is doubtful if at any time in the history of the natural 
south of 
same 


perfumery business there has come from the 
France so many reasons for lower prices, and at the 
time so many reasons why the reasons for such a reason is 
right, and everyone has a different reason and every reason 
suggests another reason. The variety of reasons seems to 
depend upon the number of Americans visiting Grasse, and 
particularly whether they are perfumer or essential oil 
merchants. 

In justice to the 
who during the long hours of the semi-tropical days are 


fretted by reports of lower prices quoted by their competi- 


Grasse manufacturers of these products, 


tors in America, as well as the uncertainty of the yet 
unsettled prices that he will have to pay for his flowers, I 
am bound to say that each and every reason is substantiated 
by degrees of truth, discounting, however, the length of 
time that it takes to get these reasons to the ears of the 
American perfumers—for reasons like good perfumes some- 
times improve with age. 

The natural perfume business is no different than other 
industries that look to agriculture for their raw materials. 
Such industries are generally affected by opinions, and 
such opinions are either garnished or tarnished by someones 
point of view. 

Right here I am reminded of a story of two Russians 
who met, one remarking to the other that he had changed. 
The other answered, “Probably, for I have been married 
about three months.” i 

After the usual congratulations the other Russian said, 
“T presume you married into one of the best families? 

“Certainly.’ 

“And no doubt your bride represents plenty of wealth,” 

“You can be assured.” 

“And may I ask, is she handsome ?” 

“Well that depends upon one’s point of view. 
I don’t think so. 

Well, in Grasse it is about the way you look at it, and 
if by chance there are other circumstances that impregnate 
the subconsciousness of the traveler to the point of raising 
his enthusiasm, and he can bring home to our country the 
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news that the perfumer wants to hear, we are all happy, 
and so are they in Grasse. 

It has always seemed to me that the greatest difference 
between the manufacturer and the agriculturist is that the 
men of agriculture are more easily discouraged than heads 
of manufacturing establishments. This is probably due 
to the fact that the farmer gets his first impressions in the 
morning by looking to the east or west and determining 
to his own satisfaction what the weather will be for the next 
two days, while the manufacturer is guided considerably by 
the newspapers, and therefore if we have to take into con 
sideration that the natural perfume business generally 
progresses on the opinions of both, it is very easy to see 
how opinions have and will create more of a reason than 
a cause. 

There have really been so many changes in conditions 
in the south of France that one would have to have the 
qualities of an excellent mathematician plus the ability of 
a modern Moses to prophesy, to know what the next year’s 
crop will actually cost. It is true that during 1922 all 
the flowers cost less, from the orange flowers, whose 
crops were comparatively small, to the violet, which flower 
fairly begged the manufacturer to have courage “and use 
more of me.” 

Labor still remains at war prices. Coal is one-half the 
price asked and paid during 1919 and 1920. jars 
and wooden cases have been reduced. Apparatus which 
has been in great demand after the war is built at two to 
three times higher prices than before the war. Fertilizers 
and agricultural implements still remain high; but to my 
mind it is dangerous reasoning to take temporary facts 
and permit them to form our future impressions. 

In these days of hustle and speed when we think of a 
day as one-seventh of a week instead of twenty-four hours, 
and when it is necessary to turn a dollar over at the rate 
of three times a day instead of three times a year to keep 
it from getting mildewed by the “humidity” left behind 
by a faster traveling competitor, we have but to quickly 
reflect and permit our experiences to be the judges, and 
from the experiences of the past and present facts form 
our judgment. 

If we look at lower prices of the past we are bound to 
feel that the discouragement of lower prices has always 
had a tendency to eventually make extremely high prices 
or cause a great scarcity of goods. No better illustration 
can be given than that of Algerian geranium oil. We all 
can remember the low prices paid during 1911 and 1912 
of $2.50 to $2.80 per pound. And what was the effect? 
The farmers pulled up the geraniums and planted grape 
vines (if this is not adding insult to injury to an American 
at the present time, pray tell me what is?). And conse- 
quently we have not alone seen the price of geranium Alge- 
rian enormously high but it is very difficult at the present 
time to get any quantity whatever. This can be, and has 
been, the case with many of the natural perfume plants, 
and this is the one point that consumers of these products 
must bear in mind and study closely. 


Another fact that does not point to lower prices in the 
future is, to my mind, an important one, and that is based 
on the world’s increased personal demands. It is economi- 
cally unsafe to believe in continued low prices. Civilization 
is measured by its immediate demands, and the cost of it 
depends on what it demands, and according to the demands 
of the people of the world either civilization is gradually 
improving or else people are getting into the habit of de- 
manding more than the rest of the civilized world wants 
to pay. 

The little white school houses that are springing up 
throughout the world, the improved sanitary conditions 
which the enlightened nations forced on the soldier boy 
during the war, the public amusements, good roads, better 
clothing and food are all direct taxes on industries in the 
immediate community where these demands are made, and 
quite naturally (in the case of natural perfume products) 
these taxes can be traced along the line to the lady in 
Chicago who buys a can of American talcum which has 
been perfumed with the essence of flowers grown in the 
south of France. We are all contributing. 


Agriculture generally is conducted in about the same 
manner as it was many years ago. There are improve- 
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ments such as motor tractors and other agricultural ma- 
chinery which have enriched the machine makers and 
farmers who can use them, and have saved labor and horse 
feed, but the thrifty French farmer who has to climb the 
narrow steps on the hillsides to spade his flower gardens 
has been deprived of this saving—his only help coming 
from the knowledge of the uses of improved fertilizers, 
scientific pruning, plant propagation, etc., that he might 
grow more flowers in the same space utilized heretofore. 
This flower farmer has direct costs that 
part of his production—labor and taxes. The former is 
high and the latter ever going higher. How can we expect 
these low prices to continue in face of this? 
I contend that today’s prices are just as artificial as the 
valuation of the French franc. To prove this, buy your 
merchandise in French currency and figure it at the pre- 
war rate, and then consider how uncertain the rate of 
exchange is. 


form a great 


In conclusion, I fully realize how ridiculous it would be 
to encourage the French manufacturer of natural perfumes 
to ask more for his goods. It is unnecessary as yet, for 
that is a fact that occupies a great deal of his own thinking 
during the year. But I believe I am safe in recommending 
cautious consideration by every consumer of natural prod- 
ucts and implore him to think of the mass of detail and 
circumstances that are involved in the production of his 
raw materials, all of which keeps the business on a nervous 
tension, so much so that even an inquiry at the wrong time 
by a large consumer or a mistake in the estimating of one’s 
requirements will have its tendency to make the cost of 
these materials fluctuate. 

The American perfumer is safe in estimating that the 
manufacturers of natural perfumes and essential oils have 
certain limitation as to the prices which they can ask for 
their products. Their most important one is, of course, 
the organic chemist and the science which he follows. 

From this remark it must be understood that as yet the 
chemist has not been able to find a chemical compound 
which has taken the place of the true essence of the flowers 
nor the flowers themselves, for flowers, like sunsets, are 
models for the artist, and the various interpretations in the 
forms of perfumes and paintings will always leave room 
for the man with imagination and ability; but notwith- 
standing this there are products in which synthetic aro- 
matic chemicals can be substituted for the naturals—in fact, 
enough of these products to make a huge difference in the 
production of the naturals. 

To my mind the greatest stabilizer of the market prices 
of the natural raw materials that the perfumer has to 
employ in the future will be the co-ordination of the knowl- 
edge of the perfumer and the chemist, and then the cautious 
consideration of the cause and effect by the man who does 
the purchasing. 


Estimating Santalol in Santal Oil 

C. W. Harrison, associate referee, has written a very 
interesting report on the estimation of santalol in santal oil 
by the assay methods of the U. S. P. and by the distillation 
method, (J. Assoc. Official Agr. Chem. 5, 545-7, 1922) of 
which the following is a condensation: Since the results of 
the collaborating chemists showed considerable lack of agree- 
ment, the inference was drawn that the fault lies in the 
present procedure of acetylating the oil. It may be con- 
cluded, therefore, that since the distillation method possesses 
certain advantages over that of the U. S. P. and gives more 
accurate results on both pure and adulterated oils, it war- 
rants further study. If the procedure of acetylating the oil 
can be satisfactorily solved, the method will be suitable for 
presentation to the Association as a provisional method. 


Kept Posted by Both Advertising and Text 


(National Soap & Perfume Co., 20 East Lake St., Chicago, III.) 


Like all perfumers we find your magnificent magazine 
indispensable in our business, both for the subject matter 
appearing pertaining to the business and the advertising 
pages that keep us posted on the latest developments in 
the business and we assure you we patronize your adver- 
tisers. Best wishes for your constant success. 

































































































































OCTOBER REPORT ON GRASSE FLORAL PRODUCTS 


(From Our Own Correspondent) 


GRASSE, October 5.—Followi e October report on 
flavor products in this region 
Oranges 
There has been no change in the situation with respect to 
the products derived from orange blossoms and orang 
leaves since we made our last repo 


The Neroly 


well as that of the 


sale of continues to be nearly normal, as 





natural perfumes obtained by petroleum 


ethers. On the other hand, the orange-flower water is in 


and 


May distilling are bein 


food products manufacturers 
little by little the stocks of the 


exhausted 


very great demand by 


The rise that has occurred the oil of Paraguay Petit- 
grain, which has beer so hard to obtain at the place of 
origin since the revolution, has led to a small demand for 
the Grasse oil of petitgrain 

Roses 

There has been no change, either since we made our 

last report, in the market situation with regard to all of 


the products derived from roses. The demand continues 
to be active, as the consumers comprehend that the flowers 
will certainly bring a higher price next year. If it were 
not for the comparative dullness that still prevails in busi- 
there would be nothing more left in the market, 
inasmuch as the present prices of rose products are so in- 
teresting as to be encouraging for the laying in of stocks 
Unfortunately, many perfumers are still loaded up with 
merchandise and hesitate to stock up again. The ones who 
are not in this situation are purchasing plentifully and they 
will assuredly find it to be a speculation genuinely tc their 
advantage, for it seems certain that next year the price of 
roses will be several francs higher than the prices current 
in the market this year. Many of the growers have been 
discouraged by the iow prices of the present year and have 
torn the rose-bushes out by the roots; is going to 
be a shortage in the harvest next year 


ness affairs, 


so there is 


Jasmin 


The harvest of jasmin will have ended within a few days. 
The fine weather that has characterized the beginning of 
Autumn has enabled the growers to gather some additional 
flowers, but the harvest in general will not show any less 
of a shortage, by reason of the great drought in the month 
of August and at the beginning of September, which af- 
fected the crop unfavorably. Many flowers have been lost 
in consequence of the crisis that has been felt in the lack 
of sufficient workers to do the gathering. 

If the present market prices of the jasmin products are 
still comparatively low, it must be attributed to the rather 
important stocks that are still on the market from the 1921 


crop. The prices of jasmin now prevailing will remain 
for a long while as the rock-bottom level 
Tuberoses 
\s in the case of the jasmin—the harvesting of the tube- 


roses will have ended within a few days. The shortage will 
be less than one would have supposed, although the crop 
will not be an abundant one. A slight decline, however, 
may be looked for in the prices as compared with those of 
last year, but it will not be a very appreciable one, as the 
demand is quite active and the stocks from last year ar 
absolutely nil 
Geraniums 


A slight decline has occurred in the geranium essence of 
the Réunion, but in consequence of a sudden demand that 
has absorbed all of the stocks on the continent, a rise has 
just occurred at the place of origin. The exporting houses 
on the Island announce strongly maintained prices by rea- 
son of not very important stocks and because of the small 
output from the last cuttings 


> 


d 





The Algerian geranium continues very firm notwithst: 
ing the small demand for it. 

lhe distilling of the geranium began several dayé 
[he harvest will not be an important one, inasmuch 
as the growing of this geranium has been partly aband 


\doned 
ror several years 


Grass¢ 


ago, 


Rosemary and Thyme 


Oil of Rosemary has been in pretty good demand latterly 





by the Engl and American soap works. The market 
prices continue firm. The demand for essence of thyme 
keeps up pretty well 


Oil of Lavender 


The American and English demand has been rather im, 
portant and the market shows a rising tendency 
Since the end of the distilling there has been 
francs per kilogram for all 

There ought to be a meeting of lavender producx rs and 
purchases in a few days. The Co-operators de Produc. 
teurs (Producers’ Cooperative Association) continue 
ceasingly their propaganda for a rise, feeling that the pres- 
are of little interest. Many of the Grasse con- 





; a rise of 


grades. 


un- 


ent prices 


cerns have intensified their lavender growing in the belief 
that they will in this way be able to arrest the upward 
march of prices that make it difficult to do business 


OFFICIAL REPORT FROM BULGARIA 
The f been re- 


ceived in a special report on jasmine and rose prospects 


llowing interesting information has just 


and the manufacture of concrete flower oils in Bulgaria, in 
THE 
from 


response to a request by 


OIL 


AMERICAN PERFUMER AND 


ESSENTIAL REVIEW, Herbert S. Bursley, vice- 


consul in charge, at Sofia: 


‘Bulgaria has been the participant in three wars since 
1912 and the otto of rose industry has suffered greatly from 
this fact. The interest of the producers is now 
directed more to the re-establishment and modernization of 
the industry than to the undertaking of other branches of 


it. Already noteworthy progress has been made in increas- 


ing the acreage planted and the installation of modern 
equipment. It is predicted that this year’s otto of rose 
will be of a better grade, quality, richness of bouquet and 


strength of odor than any previously reported. 

“Volatile solvents probably will be used for extraction 
within the next few years. This step should be followed 
by the production of rose concrete. 

“Rose concrete in a crude form has been manufactured 
for export to Grasse in the Maritime Alps. This branch 
of the rose industry has been in existence for about ten 
years. To satisfy the increasing demand, the otto of rose 
manufacturers are now considering the adoption of the 
most modern methods for its extraction. 

“Jasmine culture has not been attempted in Bulgaria be- 
cause of the unsuitability of the climate, which is too cold 
in winter and too damp and changeable in spring. Imme- 
diately prior to the European war some of the Bulgarian 
producers of otto of rose contemplated beginning the cui- 
ture of jasmine in Western Thrace, where the climate is 
considered more suitable. Bulgaria lost this territory at 
the Peace Conference, however, and the project was 
dropped.” 


Indo-China Essential Oil Producers 


London Chemist & Druggist prints the following as be- 
ing a list of the principal Indo-China producers ‘of essential 
M. Murat, A Hué (Annam): M. Drouet, industriel, 
Digue du Cua-Cam, Haiphong (Tonkin) ; M. Gardies, plan- 
teur, Lung-way (Hagiang) Tonkin, and M. Schaller, 4 
Chocay (Tonkin) 
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JUST WHAT THE VANITY BOX MEANS 


By LILIAN H. FOSTER, of New York 


(Miss 1 has written an uiterestuig arti Wihich Wile 
not only entertain many of our readers but which will af- 
as 


or salesmen and others wm the totlel 


rd ammiunt 


5 


lines who are m contact with the general puolic. 
made recentiy on the toilet branch of our industr 


been even re seless and atrocious than the 





ssaults upon perfumery. 





This article is printed ch 





purpos ielping to correct erro) S unpressions 

that seen prevau and supplying imformation that can be 

utilized by the proper parties mm combating the anti-cosmetic 

propaga) la. Ou readers Wii do well 1 they wul have 

this article reprinted in whole or im part in their local news- 
hers l nswer U ittacRS On touel aril [LD 


When a member of one profession gives publicity to a 
statement directed against the legitimacy and usefulness of 
another profession, fairness demands at least an investiga- 
tion of the charges. By way of the press a doctor 


of Brooklyn, recently made assertions that, in the interest 


of science and civic virtue, will bear analysis. To wit: 


1. That the fascinating lipstick is a deadly peril. 

2. That it is made of mutton tallow. 

3. That the use of rouge and powder makes women 
frights at forty. 

4. That nature alone is qualified to turn out a finished 
beauty. 

A visit to one of the largest cosmetic factories in the 
world and a personal inquiry into methods of manufacture 
and raw material, places the writer in a position to refute 
the doctor’s assertions and to give truths on the subj 
equal publicity. In the meantime, the millions of devotees 
to the art of personal adornment remain apprehensive that 
a misguided law may reach out and snatch away their | 
loved vanity boxes. 

But Dorcas, Daphne, Drusilla and Dot may be com- 
forted. The fascinating lipstick is 
No tallow or other animal fat is in its composition. A 
clean and antiseptically prepared powder and rouge is not 
so great a menace to the skin as the germ-laden dust of the 
street that one collects in an afternoon’s promenade. To 
the fourth accusing statement a familiar axiom applies 
Aristotle or Demosthenes, or someone else, maybe Cleo- 
patra, said it first—that Nature, unassisted, fails 

From three sides the vital topic may be approached 
The physical; the ethical; the commercial. 

If everyone were blessed with perfect assimilation and 
perfect capillary action, naturally brilliant and fine-texture« 
complexions would abound. There would be no need of 
aids to beauty and incidentally no need of medical care. 
But just as the medical profession has become necessary 
because of the lack of physical equilibrium and co-ordina- 
tion, so has arisen the need to make good artificially the 
shortcomings of the complexion. For above all must the 
world put on a good face, no matter what its hidden 
troubles. 

It is a fact vouched for by the makers interviewed that 
no ingredient of any formula compounded for cosmetic 
purposes is injurious to the skin. The ingredient stearate 
of zinc is recommended as the baby’s own friend, the 
product talc is by nature a “greasy” body with healing 
and not irritating properties. Coloring matter is in many 
cases edible, much of it being used in making confectionery 
and it is certified under government regulations. There is 
not much else besides these bases to account for, but it can 
be safely promised that a cosmetic of reliable manufacture 
will not make a woman a fright at forty. 
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That’s a funny thing for a doctor to say. It would al- 


most seem as il 1ad made a mistake in diagnosis, con- 


fusing causes and effects. If a woman is ever a fright at 
forty it is because she is the victim of ill health, or care 
and worry, or overwork. ( ly he ought to know that. 

The normal face does not complain if it gets one good 
ath a day with cream and hot water and soap, so that 


the pore ma reathe ely luring the might’s sleep. 


arelessness in this respect might reap a crop of wrinkles 





d just the same on the unpowdered face. 
\s to ethics: Why does a woman use cosmetics? 


Because with personal charm she is more ofa power in the 





VV the! Ss the usiness, protessional, Club, 
ociety world her 1 is greater if she presents a 
pleasing aspe She n ld her own in competition with 
‘ vl sex 1 inder the critical eye of man 
Instinctively she looks 1an for approbation, for he has 


held supremacy too long for her to lose the habit all 


once. She aims to please him and realizing his frailty 
he plans to capture his attention by the lure 
Moreover, the desire to attract 


it 


for externals sl 
of looks. No surer way. 











may be a laudable ambition. It is possible that she wants 
neither his love nor his money but merely an acknowledg- 
ment of something in herself that she has brought to a 
degree of excellence. She wants appreciation, inspira- 
tional help, encot nent, the sanction of her personality 





It’s just that which puts the courage into living, 





y shop and, back of that, the 





Hence comes the 


ta ry 


“What do you mean, factory?” demands Dorcas and Daphn 












and Dru and Dot, » never thought bef of any- 
thing so crude in connection with their adorable vanit¥ 
cases. Gather around, girls, and the worst will be made 
know! They don’t grow on Christmas trees, they are 
made husky men in overalls and packed by girls as 
pret 1S in the co y, who need the wages they 





earn to maintain existence. 





_ The factory with its ovens, mills, presses and workers 
in overalls is a red world. Through a cloud of rouge dust. 


*s move about va y suggesting mystic rites and 
maar 
t 


gure 






secret processes, but s ng to function without friction 
und without words, for powder mills, like the mills of 











the gods, grind exce S and exceeding fine, but 
exceedingly S 
It a technical and a x industry and specialists 
have spent years in study research to perfect its 
ocesses. -Is it 1 iptuous of a doctor to attempt 
to discredit it by d and random passages fron 


¢: 
} 


lis favorite 





In its archaic period rouge was shunned by the fastidious 
because it was made in but one tint, a gorgeous’ crimson 
so obviously artificial that it made the user appear grotesque. 
No one of good taste would then have thought of putting 
it on the face. 

But the essence of a good thing was there, to be discov- 
ered by America. In this country the idea was born and 
grew, that tints so natural as to pass undetected might be 
made and would be used as cosmetics by the most consertva- 
tive Today nearly fifty different shades of powder and 
rouge are made to supply the trade, varying through such 
delicate distinctions as light, naturelle, brunette, outdoor, 
and more daring ventures, youth glow, peach, poppy, man- 
darin, orange, lavender, blue, green. One might suppose that 
the last on the list belonged solely to the make-up box of 
the circus clown but this is a wrong surmise. The con- 
noisseur is aware that she may get a dazzling effect under 
electric light with the blue shades blended with their proper 
rouge, a transparency, ethereal and elusive, augmenting the 
charm of her “mystery.” 

The art of make-up is in fact a heaven-sent gift to 
womankind to overcome the handicap of plainness. She 
need not subside as a colorless nonentity, behind her glow- 
ing sister. If nature neglected to give a smooth finish to 
her face it is “up to” her to redeem it by artificial 
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means. ‘There is stimulation in the pursuit of beauty and a 
lasting satisfaction in achieving it. 

The lipstick has been on trial recently in the Chicago 
courts in a case which is now called celebrated and the 
verdict rendered was in its favor. Thus the trend of 
public opinion. An additional point might be cited in its de 
fence, its place in industry. 

[he maligned lipstick saved a livelihood for the multitud 
of cartridge workers rendered superfluous by the armistice 
Instead of discarding the machinery that made the small 
destroyers it was put to the manufacture of the metal cases 
that hold the lipstick and the machines and labor are now 
so employed with a status that is fixed and to be depended 
upon as a means to make a living. Besides this many 
factories are kept going as co-ordinating parts of the cos- 
metic industry 

The United States is now leading in the field of beauty 





THE AMERICAN PERFUMER 





products where formerly France enjoyed the monopoly, as 
well as the revenue. It is a good business and supports 
thousands of families all over the country. It a vital 
factor in the industrial world and is a permanent insti. 
tution 

Again referring to the doctor, particularly to his inference 
as to wall flowers, it may give him a new thought to say 
that instead of propagating wall flowers, the rouge pot has 
nourished the roots of many a family tree, for man has off 
and anon been beguiled into matrimony by a pink cheek 
and he doesn’t really care whether it’s the result of wind 
and weather or of a laboratory, so long as it pleases him, 

As it serves as a worthy commodity of commerce and as 
an adjunct to beauty, a double function combining the 
useful and the ornamental, should not the make-up box re. 
ceive its due and be accorded recognition as a valued member 
ot society sf 


STANDARDIZING PERFUMERS’ RAW MATERIALS 


New Light on Subject in Argument in Favor of Idea by FRANK K. WOODWORTH, 


Business Manager American Manufacturers of Toilet Articles 


The standardization idea has been adopted in pharmacy 


and medicine, by the United States Steel and other metal- 





rgical trades, in the leather and tanning industry, 1n 
the silk and rubber industries and many others as being 
wise and good. Why not in the perfumery materials in- 
dustry? Objectors cite the examples of the impossibility to 
do this, saying all that is necessary to determine quality is 


that the “nose knows.” One might well say that the sense of 


touch is just as efficient in determining pure steel by feel- 
ing that it is hard. What a travesty this is in an industry 
so vital to human hygiene and the comfort of life in gen- 
eral! How carelessly quality is made an expediency for 
price ! 

There are certain phases in obtaining standardization in 


our industry that have never been spoken of nor attempted, 


yet which have yielded tremendous leading and satisfactory 


results, in the hands of experimenters in other walks of sci 


entific endeavor. For example, in the world of medicine there 
are employed vegetable extractives of a very complex com 


position, embracing in some cases three or more active 


bodies whose determination by the presently known physica! 


and chemical methods was impossible. Here it seemed 
hat no standard could be established. Yet the physiologi 

by employing organoleptic tests, or its action upon animal 
as not only succeeded in establishing the acti 


streneth of the substance but also its degree of concen 


tratio1 


The floral oils are in no degree more complex bodies 


than is Digitalis or Gelsemium. If standards for the purity 


of the latter have been determined, the standards for tie 
' 


purity of floral oils can be established and products which 


vary seasonally can have their maximum and minimum, 


“purity rubric,” within which the oil must respond. On 


this basis any product can be sold legitimately and hon 
estly, thus if the value of a unit of a product is $10 and 


the oil offered in the market is labeled 20 per cent “undet 
is perfectly legitimate to offer the same ior 
sale. providing that no greater price is charged for th 
article than $8, which is 20 per cent less than the unit 
price of the standard article. Obviously this will be of 
great assistance to the manufacturing perfumer. 
Pure science is the basis of all investigation 
in one field profit by the discoveries of workers in other 
fields of endeavor, and mankind is the gainer. The analogy 
between perfumery and medicine is very close when you 
consider that many of the volatile oils used in perfumery 
are highly esteemed in medicine. Recently benzyl benzoate, 
a perfumer’s solvent, was introduced by the medical protes- 
sion as a substitute in some cases for opium in the prac- 


Reseat ches 


tice of medicine; here it was found by the pharmacologists 
that any benzyl benzoate which contained even traces of 
chlorine or chlorinated bodies were unfitted for medicinal 
use. It was the discovery that the “chlorine free” benzy! 
henzoate was not readily available in the open market, 
which kind, by the way, is the only one fitted for per- 
fumery purposes. What was the result? Standards wer 
recognized as a corrective measure for this item and both 
the physician amd perfumer are the gainers of the standardi- 
ation adopted. 

Chere is no doubt but what many aromatic chemicals, 
either from coal tar bases or other sources, may have 
wonderful medicinal properties which await their dis- 
covery and adoption by the chemist of the future, which 
will be used both by the perfumer and physician; thus a 
new market is developed for the essential oil and aromatic 
chemical manufacturer, where statndardization must come 
perforce from the close relationship of perfumery 
medicine, 


Passing to a nose test for a perfumer’s raw material as 
the only guide: The high degree to which the olfactory 
nerve can be trained is excellent but not dependable at 
all times, physical well being playing a most important 
factor in the smelling sense. Both buyers and sellers rec 
nize the high value of this sense of smell. The chemical 
laboratory and the nose both have their warm supporters, 
the latter accusing the former of passing as pure, articles 
vhich are not, and the artful sophisticator sometimes gets 
the better of the analytical chemist and vice versa. 

The buyer of raw materials, the American perfumer, 
undoubtedly should use to advantage both schools, smel 
ind standardization, and the benefits derived therefrom wil 
place the industry on a larger and higher plane than it 
has ever occupied before in America for the increase of 


v- 





siness 
Objectors will state there exists no tests for the purity 
some essential oil Perhaps, but they can be found 
ul determined. This being the fact in possibly less than 
the entire list, should not standardization 
he remaining 85 per cent? There is only 
Objectors will state there is no 
demand for this. and what is it all for or about In the 
office of your association there are on file letters from many 
members both wise and influential, backed by years of 
practical experience, who approve the creation of such a 
Bureau of Standards and promise their aid both moral and 
material. Your officers can ably handle, act and decide 
how to perform and accomplish this great undertaking 
Write them, let your association hear from you by retum 


mail your ideas and approval of this, for the betterment, 
advancement and growth of American made perfumery 


15 per cent of 
be aimed at for t 


one answer to this yes 


Unwilling to Miss a Single Issue 
(Beauty Craft Laboratories, San Antonio, Texas) 


We certainly do not want to miss a single issue of THE 
AMERICAN PrerRFUMER & ESSENTIAL Ott REVIEW. 
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NEW SURVEY OF COSMETICS IN SOUTH AMERICA 


Market 


Exports of perfumery, cosmetics, and all toilet prepara- 
ixports ; 


tions from the | nited States to Argentina and Brazil have 
1005 . 


nearly tripled in value, though not in Peru, as compared with 


1913, says the Drugs and Chemicals Division of the Depart- 


ment of Commerce, 
1913, 1921, 


A comparison of the exports to those 


Q?? } } ‘ 
countries lor and 1922 is shown below: 


( First 8 mos. ) 


1913 1921 1922 
358,77 $148,260 $154,952 

Argentina ....- a 58,774 $148,2¢ $194,795 
Brazil a caves sane 61,048 43,579 
PE para vencnss 46,231 47,383 33,222 


Argentina has had a local industry in toilet preparations 
for more than twenty years, but it has only been within 
the last six years that the industry has become important. 
In 1918 there were 34 country, with a 
production of 523,101 liters (1 liter = 1.056 quarts) of 
cologne waters, 145,960 liters of miscellaneous lotions, 1,349 
liters of various extracts, and 10,025 kilos of transparent 


factories in the 


soap. 

: few of the essential oils for this industry come from the 
United States, but the greater part comes from the ‘srasse 
region of France, while some specialties, such as lemon and 
other citrus extracts, are supplied by Italy. 

French toilet preparations enjoy a good reputation in 
Argentina. Cologne water manufactured by a London firm 
is well known to the local trade and is handled by one of the 
largest houses. Another house handles the lotions, per- 
fumes, and toilet preparations of a Baden (Germany) con- 
cern. ae 

Though local manufacturers have been very successful in 
satisfying the demand for this line of merchandise—and 
consequently foreign brands are seldom requested—still some 
American perfumes and toilet preparations have gained 
favor in Argentina, and the indications are that this market 
offers prospects of further development 

The market in Brazil for perfumes, rouge, creams, and 
theatrical make-up of the best quality is held almost ex- 
clusively by France. Only the best and more expensive 
perfumes are imported, and are received complete 
bottled and boxed ready for display. The bottles are made 
in many fantastic and artistic designs in cut, blown, and 
frosted glass, and the stoppers are most elaborate. 

The locally manufactured perfumes and toilet waters are 
made from imported essences, but are poorly blended and 
consequently sell very cheaply. American perfumes are 
reported to be too high in price to compete with those made 
locally and not find it difficult to cope with French products 
that have won favor. 

There are about eighty brands of tooth paste, American, 
European and Brazilian, offered for sale in Rio de Janeiro, 
and although prices of -American tooth pastes are higher 
they enjoy general preference. One German brand is being 
manufactured in Bahia, and an American firm also has 
opened a small plant in Rio de Janeiro for the manufacture 
of tooth paste, talcum powder, creams, etc. 

American makes of talcum powder, packed in the standard 
size cans, are preferred, but certain brands put up locally, 
using either imported or Brazilian talc, have a large sale 
owing to their lower price. 

Essential oils are imported principally from France, with 
Germany, Great Britain, Holland, and United States fol- 
lowing in the order mentioned. 

What is generally known as cold cream has a small sale 
in Brazil, though a French brand has acquired a great repu- 
tation, being a face cream to be used as a base for powder. 
Massage and vanishing creams have small demand, largely 
because the public does not understand their use. 

Owing to the fact that duty is charged on the gross weight 
of the package, not including the packing case, the importer 
as well as the retailer desires lightness in container and 
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packing. Talcum powder, tooth paste, soaps, or other pre- 
parations should therefore not be packed in heavy cardboard 
boxes but in light containers packed in wooden boxes, which 
are not weighed when calcuiating duty, thus reducing the 
cost of the article. lt should also be noted that a slight 
difference in the size of the individual container is of less 
importance to the retail trade than a difference in price, In 
other words, a container which holds proportionately more 
for the price will not sell so well as one in which there is 
considerably less but which sells at a slightly lower price. 

Notwithstanding the fact that the buying public of Peru 
is comparatively small, Richard T. Turner, secretary to the 
American trade commissioner at Lima, believes a fair market 
exists for toilet articles of all kinds, Among the well-to-do 
classes the highest grades of perfumes, soaps, and face pow- 
ders are in demand, French perfumes occupying first place 
in popular esteem, though by far the largest proportion of 
toilet preparations are imported from the United States. 
Owing the the long-continued hold on this market of Euro- 
pean perfumes of the expensive class, American brands will 
find great difficulty in competing with them. 

The same is true of expensive face powders, lotions, and 
cosmetics, but it is estimated that about 70 per cent of the 
soaps sold on the market today are American, with the 
French and English brands following in the order mentioned. 
Shaving soaps are practically all American. 

In tooth pastes American products have first place. How- 
ever, a special German brand is meeting with a good sale, 
and another German brand of tooth paste has recently been 
put on the market, together with other toilet items that are 
meeting with some success. 


NEW LIGHT ON MICHIGAN DRY LAW IN ITS 
EFFECTS ON TOILET ARTICLES 


_ Perfumers, extract makers and others will be interested 
in the result of inquiries made by the American Manufac- 
turers of Toilet Articles into the operation of the Prohibi- 
tion Law of Michigan, which went into effect more than a 
year ago. In THe AMERICAN PERFUMER & EssENTIAL OIL 
Review, Sepember, 1921, page 298, can be found an article 
giving the text of the most important section of the law 
and a statement by W. C. Geagley, State Analyst, explain- 
ing the then new law at length. This law was the outcome 
in somewhat amended form of the so-called Hicks Bill. 
The law requires permits to do business to be issued by 
the Department of Public Safety, Lansing, Mich.. these 
permits to be issued by the Commissioner of Public Safety, 
who must determine that each preparation, solution or ex- 
tract is manufactured in full compliance with the prohi- 
bition laws of both Michigan and the United States. 


The A. M. T. A _took the matter up with the Depart- 
ment of Public Safety and on August 28 received this 
letter : 


‘All manufacturers, before receiving a permit from this 
department to manufacture or sell in Michigan certain 
preparations containing over one-half of one per cent of 
alcohol, are requested to submit to this department a com- 
plete list of such preparations as they wish to manufacture 
or sell in Michigan, giving the per cent of alcohol con- 
tained in each. This list should be in duplicate, one copy 
to be attached to the permit and returned to the manufac- 
turer, the other to be retained in this office.” 

Counsel for the A. M. T. A. asked for further informa- 
tion and received the following reply on September 13: 

“We wish to advise you that in the case of perfumes and 
toilet waters, all that is required is a complete list of the 
preparations manufactured, with per cent of alcohol and 
the special alcohol used in their manufacture. If no special 
alcohol or denaturant is used, manufacturer should show 
medication by formula.” 

It is suggested by Business Manager Woodworth that 
where undenatured alcohol is used the medication can be 
shown, as in Federal procedure, by stating that the prepar- 
ation is deriatured with so many ounces of essential oils. 
















































THE OCCURRENCE OF ESSENTIAL OILS IN DESERT PLANTs 


By MAXWELL ADAMS, Head of Department of Chemistry, University of Nevada, Reno, Nev. 
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é me evidence « ming such a theory The 
occu ce of essential oil not peculiar to the plants 
of d parts of western America, but those occurring 
in other arid districts are rich in oil Eucalyptol, frank 
ncense, cardamons and other oils of commerce come from 
the arid regio Wormwood, lemongrass and other plant 
which are cultivated for their oils originated in the arid 
districts. It is true that many plants, notably the conifers, 
are enous to the humid regions, but many of the pines 





are drought resisting. Pinus monophylla is found on th¢ 


tain ranges of southern Nevada and pinus sabini 
Sacra 


dry mour 


foothills bordering the 


ana grows far down on the 


mento and San Jcaquin Valleys of California. 
Tyndall has found that air saturated with the vapor of 


an essential oil becomes diathermous. He allowed a stream 


* Paper read before the American Association for the Advance 


ment of Science at Salt Lake City meeting 
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ght and heat s to pass through a cy th 
vhich w le with an ethereal oil. dt 
> . - 'y 
rost 1 absorbed 36 times, and anise oil 352 as mue : € 
eat as pure a The diathermacy of othe such a 
cinnamon, rosemary, and citronella lay betwee 

emes. If plant could surround itself by a : 
uch an oil, it would be protected from rapid | 
\ distinct odor is noticeable in the neighborh¢ 
jlants during the growing season. The od yf ge 

| s characteristic of the en Great Bb irea 
s highly probable that the plant is thus protected from ¢ 
extreme heat of noonday and the chill of nig 
very marked in dry regions, by the diathermic vapor whic 
t gives olt 

Ve ens i? le» 1 s h ira ¢ Wu » 
page 63 ugg¢ 1 that this lowering of t 
ire would serve to suppress the evaporation I 

n the pla Burgestein (Transpiration la 
134) has added considerable experimental evidence jn syp. 
port of this theors by placing various plants parts 
plants it atmosphere saturated with the vapor of th 

l of temesia sinthium he found distinct evidence tha: 
trans] a ) as nhibited. Schne ider (/nflue 

esti u ration, Bot. Gasette, Lond mn, V 
8, p. Sf nade elaborate experiments on plants in eth 

ipor and found that assimilation as well as_transpirati 
was retarded before the concentration was sufficient 

e the pla 

>2ome experi S vhich I have recently carried ot 

iow that water containing small amounts of oil of arte- 
nes tridentata evaporates more slowly than pure water 
\ number of glass crystallizing dishes, 6 cm. i diamete 

lected for their uniformity of size were used to h 

S lution W het led and weighed they we 

1 re 1 free trom air currents and allowed 
tand tor 24 hours Lhe loss of weight was then determine 
While the results did not check quantitatively, the pres 

Pal ol | 1 a suppression of evaporation in ever ; 
cast | iverage of fifteen experiments showed that ¢ 
d p of oil added to 50 cc. of water retarded the ev 
tion six and two-thirds per cent less than that 
vate! More « additional effect \ si 
solution, made by water with an excess of ( 

did not retard more than a single drop. When deep ves- 
el were tituted for shallow ones, there was an eight 
per cent retardation jin evaporation. The effect of the 
decreased on consecutive days, but had not entirely dis 
ippeare 1 at the end of ve days The odor of the oil like- 
wise still persisted. 

The slight increase in the vapor pressure of the wa . 
caused by the solution of the oil would not be sufficient t 
account for so large a difference in evaporation. The 
being lighter than water would tend to form a thin pr 
tective covering over the surface, thereby perhaps prevent- 
ing the water molecules from leaving the liquid. However 
the fact that the evaporation is retarded more than wh , 
the solutions are placed in deep vessels, points to the con- 






clusion that the vapor of the oil in the air surrounding th 
liquid is an important factor. The diffusion of gases 1s 
versely proportional to the square root of their densi 
but the diffusion rate also depends upon the nature of t 
other gas which occupies the space into which the diffusio 
takes place. 

From this data one may conclude that the essential oil in 
plants of the arid regions serves as a protection against 
sudden changes in temperature and from excessive evapora- 
tion of water. May it not also be probable that the odor 
of flowers even in the humid regions, tends to retain mols- 
ture and thereby prolong the pollenization period? 
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ACTIVITIES OF ASSOCIATIONS, SOCIETIES AND CLUBS 


A. M. T. A. ELECTS EIGHT MORE MEMBERS 


The Ex e Board of the Am« rican Manufacturers of 


W 1 was held recently, 











The first meeting of the of 
Governors of the Perfumery, Soap and Allied Industries of 


New York was held at the Hotel McAlpin on the evening 





Edwin W Sefton, F. J. M Miles, V. Vivaudou, William 


H. Green and Charles bBoscowit 





month until Summer. 


Arrangements are being made through B. T. Bush to have 








a motion picture exhibition of wild animal life and also 
lower fields showing growing flowers and pickers 
r t t also prop d to have a 
exchang ) i I le t rl S 
he ass suppot e Am 1 
ers 1 t etrorts to nn ¢ 
Pp Uld t Al l promises 
ibjec t the meetings durin 
¢ Wint he interest tal the 
scu ind dJ»\ 
AMERICAN BRUSH MANUFACTURERS 
[he semi-annual meeting of the American Brush Ma 
facturers’ ciat i ] Belley S . J 
delphia, O t 5 is well att led ¢ i nembers 
told of conditions and presented data on the raw material 
market. William Cordes, presidet made a report 
new tariff law 
M. M Battegay, of Tien-Sien, delivered a_ very 
structive speech on the subject of “Conditions in China 
George A. Fernley, the secretary, reported uy 1gg 
tions as to a slogan for the industry he Executive Com 
mittee was directed to select several slogans, the sam« 


voted on at the sixth annual meeting, which will be held 
at Atlantic City, February 22 and 23, 192. 


~~ 


Progress was reported as being made in connection witl 
a uniform cost accounting system. The secretary was 
structed to compile statistics of the annual volume business 


in the manufacture of various classes of brushes 





For a Chemists’ Legislative Organization 


or otherwise interested in the American organic chemical 
manufacturing industry, held September 16, to organize for 
the purpose of advancing the legislative interests of the 
industry, Among those present were the following: Dr. 
Faber, Clarence A. Seibert, Ferdinand A. Novotny, Ernest 
Oalsson and Abraham Schwartz, of Van Dyk & Co., D. 
H. Killeffer, Paul D. V, Manning, Walter W. Behnfield 
Hamilton Merrill, Alan G, Wikoff, William Goldstein, R. P. 
Beardsley, Lloyd O. Koons, C. A. Swan, of Antoine Chiris 
Co., and C. H. Schepmoes, of Chemical Co. of America. 
Those present were enthusiastic, but took no positive steps. 


A. J. Pastene presided at a meeting of chemists employed 


AMERICAN PHARMACEUTICAL ASSOCIATION 


Reorganization ot the American Pharmaceutical Associa- 
n, | it I \ssociation 
l nters that 
Ph. A. held 


tment of 





Was a > 
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Sé S use 
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louse of Delegates 

with ional powers 

asso of the A. 
ich members or 





m by the U. S. 
Public Health Service 


hich means, as under- 
stood, that the N. A. R. D. and any similar bodies will 
have representation in the House of Delegates. In this 
vay an active and effecti liaison can be maintained by 
he scientific pharmacists and the retail druggists, whose 





sts are getting closer than ever before under the in- 


to impose further 














restr ws al 
S ¢ met Wa ot r ice prope 
, | 
rsuit I Ss It will enable two associa- 
1 it leas i harmony and effectively hghting 
ul inted and harmtul measures in the lawmaking bodies. 
| € plan is id p 5 5 
- i 
) } / } 
} G rl i 
i » \ 
} tT t T S 
‘ it f y 
‘ 1091.99 
Samuel | | bake 
id in nte S ss 
edit il page 36 5 1S 
is ) i nN = cl n 
rl ic liqu pharmac 
vith Ss Ss S 
1g th sual ston nominating committee 
mitted three nat s fone th at f president for the 


ir 1924, the nominees being Professor H. V. Arny of 
rl r Schach- 











{ iS llows “ 
First vice-president, Lyman | er, Washington; John 
I. Webster, D , and Otto E. Huhlhan, Cleveland. 
Second vice-president, F. E. Bibbins, Indianapolis; Ed- 
ward Spease, Cle d, and E. V. Howell, Chapel Hill, S. C 
[Third vice-president, \ Bruce Philip, Oakland, Cal.; 
Matt Noll, Atchison, Kan., and W. P. Porterfield, Fargo, 


N. D 


For members of the Council (three to be elected), Rob- 
ert P. Fischelis, James H. Beal. Ambrose Hunsberger, 





Charles H. LaWall, John Culley, Charles J. Clayton, Cas- 
well A. Mayo, Charles H. Packard, and Edward V. Zoeller 


N. W. D. A. ACTS ON COSTS AND DRY SNAGS 


The forty-eighth convention of the National Wholesale 
Druggists’ Association was an unqualified success in point 
of attendance and useful work. One feature was the de- 
cision to undertake a standardization of expense accounting 
in connection with the Harvard University Bureau of Busi- 
ness Research, 

\ plan of co-operation with the Federal authorities in 
relation to prohibition enforcement with particular respect 
to the trade features of that law was outlined in resolu- 
tions adopted in connection with the recommendations of 
the president, F. C. Groover. The association recommends 
the immediate segregation of the supervision of alcohol for 
medical purposes from the unit having charge of prosecut- 
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ing violations of the law against beverage uses of liquors. 
It was suggested that the Commissioner of Internal Revenue 


appoint a deputy commissioner to perform these functions 
for the bureau. 

[he association indorsed the suggestion that the Internal 
Revenue Commissioner designate a trade advisory commit- 
tee to be selected from the members of national associations 
employing such committee to include the Washing- 
representatives of such national associations. The 
purpose would be to consult with the government officials 
respecting the advisability and necessity of proposed regu- 
lations of importance to alcchol using trades. 

A vigorous protest was made against [rnst-Wood bill 
i prohibition commissioner from the jurisdiction 


Internal Revenue and Secretary of 


1 
aicorn 


ton 


removing the 
of the Commissioner of 
the Treasury. 

For the purposes of more effective law enforcement the 
association urged the Commissioner of Internal Revenuue to 


raise the stock requirements of wholesale druggists who 
were not in business when the national prohibition act went 
into effect from $25,000 to $100,000 

New officers were elected as follows: President, F. E 


Bogart, Detroit; vice-presidents, R. H. Davis, Denver; A. 
B. Stewart, Seattle; W. N. Churchill, Burlington; H. D. 
Cowan, Buffalo; E. H. DeMoss, Louisville. New members 
of the Board of Control are B. B. Gilmer, Houston; A. 
H. Van Gorder, Cleveland; C. M. Kline, Philadelphia. 
C. F. Michaels, San Francisco, was made chairman of the 
Board of Control. The 1923 convention will be held in 


leveland 


N. A. R. D. PROTESTS DRY LAW RED TAPE 


[he keynote of the twenty-fourth convention of the Na- 
tional Association of Retail Druggists, held Sept. 25 to 29, 
in Detroit, was sounded by James H. Beal, who, in an ad- 
dress entitled, “The Law and the Innocent Bystander,” de- 
clared that restrictive legislation has become a menace to the 
American people and that the government established by 
our ancestors is being replaced by an autocratic bureaucracy 
that functions for the benefit of an organized minority that 
upon the unorganized masses. Law-break 


imposes its will 
i ‘ing a disgrace, he said, has come to be a 


ing instead of | 





joke—a national pastime, he said. 

A resolution was adopted requesting the Internal Revenue 
Commissioner to grant liquor permits only to registered 
pharmacists who have been in the business for a year, and 


against 


issuance of prohibition mimeographs 
the law | 


protesting the 
and urging that 
through treasury decisions. 
prohibition red tape. 

The election of officers resulted as follows: President. 
Curtis P. Gladding, Hartford, Conn.; vice-presidents, W. 
Bruce Philip, San Francisco, Al Falkenhainer, Algona, Iowa, 
Gerald Przybylski, Detroit; members of executive commit 
tee, Ambrose Hunsberger, Philadelphia, J. H. Riemensehnei 
der, Chicago. 

The convention exhibitors included Abbott Laboratories 
Armour Soap Works, Colgate & Co., Emerson Drug Co., 


be administered only 
Strong protest was made against 


circulars, 





Illinois Glass Co., F. F. Ingram Co., Johnson & Johnson 
Lambert Pharmacal Co., Mennen C Norwich Pharmacal 
Co., Owens Bottle Co., Pompeiian Co., Sanitas Co., Frederick 


Stearns & Co., E. R. Squibb & Sons, the Root Hair 


Tonic Co., and many other 


Wild 
firms 


Organic Chemical Makers Discuss Tariff 
Members of 


turers’ 


the Synthetic Organic Chemical Manufac 
\ssociation to the number of sixty ate luncheon and 
discussed the tariff at the Pennsylvania Hotel October 13 
Dr. John H. Finley delivered an The members 
talked over the injustice of the situation in which the in- 
dustry had been placed by the new tariff law, but decided 
that at present they could only await developments. 


address 


New Counsel for Drug Manufacturers 


Harold W. Bigelow, general counsel for Parke, Davis & 
Co., has succeeded Charles M. Woodruff as counsel of the 
American Drug Manufacturers’ Association. 





THE AMERICAN PERFUMER 


SALESMEN’S NEW YORK CHAPTER 


New officers were elected and a proposed educationa| 
course to be conducted for chemical salesmen was outlined 
at the first Autumn meeting of the New York Chapter 
of the Salesmen’s Association of the American Chemica] 
Industry at the College of the City of New York, Ogto. 
ber 13. 

Following the dinner which was held in the Tower 
room on the campus, the following local officers were 
elected for the New York Chapter: Chairman, John 4 


Chew; secretary, David H. Killeffer; treasurer, George 
Ashworth The report of the retiring treasurer, Louis 
Levy, showed that the chapter had weathered the 
first year of its existence with a small balance to its credit 
in the bank, and the report of the retiring secretary showed 
that there were 143 enrolled members. 

An address was made by Fred Signer, who outlined the 
plan of the entertainment committee for educational ad. 
dresses from men engaged in the basic industries. 

Other addresses were made by John W. Loyer, president 
of the National Association; Prof. Herbert Moody, head 
of the Department of Chemistry at the College of the City 
of New York; Prof. Frederick Robinson, dean of the 
School of Commerce, and Prof. F. E. Breithut. 

Following a visit to the great hall of the college and to 
the faculty room, the members of the chapter were escorted 
to a lecture room, where some interesting experiments 
were made with liquefied air. Following this Prof. Breit. 
hut outlined a proposed course designed to fit the needs of 
chemical salesmen. 

A rapid census was taken of the possible support for such 
a course and it was found that 38 men were eager to take 
it. Fifty men are needed. The fee will be $10. Anyone 
interested should communicate with the officers of the local 
chapter. 


spencer 


Druachem Club Dinner 


The annual Autumn banquet and election of officers of 
the Druachem Cluh will be held at the club rooms, 100 
Pearl street, New York City, on the evening of November 
6. William Barry, chairman of the nominating committee, 


will present a roster of new officers. A _ rousing good 
time, consisting of a dinner and entertainment without 
speeches has been scheduled. As the entertainment com- 


Fogarty, 
Huisking 


will be a 


mittee is composed of Benjamin Spenser, B. J. 
Richard Prentice, John A. Chew and Charles 
there is to believe that the affair 
record-breaker in attendance and interest. 


every reason 


Chemical Equipment Makers Organize 


The Chemical Equipment Association was organized at 
the Chemists’ Club recently to advance the interests of man- 
ufacturers of equipment and others engaged in the manu- 
facture and sale of accessories used in the chemical industry 
and industries using chemical processes. There were thirty 
at the first meeting, principally from the vicinity of New 
York City 

\ constitution was adopted and the following officers 
were elected: Pierce D. Schenck, of the Duriron Co., Day- 
ton, president; J. G. Lehmann, W. A. Lummus and Adolph 
Goors, Jr., vice-presidents; P. C. Kingsburg, of General 
Ceramics Co., treasurer. H.N. Spicer, of the Dorr Co., R. 
W. Lyle, of the Carrier Engineering Co., P. S. Barnes, of 
the Pfaudler Co., E. C. Alford, of T. Shriver & Co., T. C 
Oliver, of Chemical Construction Co., and H. H. Alford, 
of the Badger Co., are directors. 

Headquarters will be established in New York City, and 
a secretary will be engaged who will devote his entire ef- 
forts to the work of the association. 


Chicago Perfumery, Soap and Extract Association 


Thomas L. Hickey, attorney of the Flavoring Extract 
Manufacturers’ Association of the United States, has taken 
over the duties of attorney to the Chicago Perfumery, Soap 
and Extract Association. Mr. Hickey was a guest and 
spoke at the meeting of the association held at the Elks’ 
Club October 11, a hearty reception being given to him. 
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the Barbers 
held at the 
It proved 


nineteenth annual convention of 


Supply Dealers’ \ssociation of ' 
Hotel Sherman, Chicago, October 9 to 12. 
to be one of the most enthusiastic and best attended 
the association has held. Almost the entire con- 
the hotel was taken up with the exhib- 
large variety of supplies for the trade, 


The 


America was 


ever 


vention floor o! 
its, showing a Ee 
‘ncluding new and novel offerings. 
At the election of officers, Walter Smith, of Pitts- 
Pa. was elected president, to succeed ae Ge 
Shaw, of Wichita, Kans. Others First 
Vice President, E. A. Fretz, of Dallas, Texas; Second 
Vice President, Martin E. Walters, of Charlotte, N. C., 
re-elected; Third Vice Miss M. E. 


Des Moines, Ia., re-elected; Treasurer, Otto R. 


burgh, 


chosen -were: 


President, Lowe, 


Haas, 
of Chicago; Secretary, Joseph Byrne, New York City. 
Members of the Executive Committee for 1922-23 are: 
Frank M. Noonan, Boston; Z. C. Shaw, Wichita; E. D. 
Schneider, Memphis; Otto R. Haas, Chicago. 

An elaborate business and entertainment program had 
been arranged and all the details to make it a success 
prepared in advance. The opening day was given over 
to viewing the exhibits and to a general get-together, 
when old friends remet and new ones were introduced, 
followed by a dinner, with songs and entertainments. 

The business session was started promptly by the 
President, Z. C. Shaw, who presented his report. After 
the usual routine, George E. Buck, of Oklahoma City, 
vave an interesting address covering the subject, “Why 
Should the Manufacturer Sell His Small 
Dealer Just Starting in Business?” He followed 


Goods to a 
was 
1y Miss Lowe, who led a spirited discussion. 
‘Earl King, of Oklahoma City, gave an address on 
what it means to the barber supply dealer to conduct 
. successful credit department in his business, pointing 
out several of the stumbling blocks it avoids and the 
monetary value of the department. Frank Noonan, of 
Boston, Mass., spoke enlighteningly on “Furniture Dis- 
while the angle of the 
was entered into jointly by M. E. Walters, of 
lotte, N. C., and C. F. Vee, of Chicago. M. E. 


vf New York City, was very emphatic in his denuncia 


‘ounts,” advertising business 


Char- 


Lewis, 


tion of misrepresentation, illustrating how it is done and 


some of its results which were not in favor of the 


practitioner. 


Joe Herbort, of Cincinnati, delivered an address cov- 
ering the intricacies of selling barber supplies from a 
truck. He was followed with an explanatory address 

an educational nature on the “Idea of a Certified 
Barber Shop,” given by Walter F. Koken, of St. Louis. 

There was an interesting address on “External Re- 
treshments,” by George A. Schmidt, of Chicago. Wal- 
ter Smith, of Pittsburgh, Pa., told the members some- 


association in respect to its 
Washington, D. C., and 
what their representation there meant to them. Dr. 
J. M. Doran, of Washington, followed Mr. Smith with 
an address on the Department and 


some of the aspects of the alcohol situation of particular 


thing about their 


relation to | 


own 


sislative matters in 


Internal Revenue 
interest to the barber supply trade. 

Dan Brundage, of Logansport, Ind., told the conven- 
tion something about what concessions ought to be 
allowed to barbers by the barber supply dealers. A. 
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Edlis, of Pittsburgh, some of the intricate 


points in connection with the barbers’ co-operative buy- 


explained 


ing associations, telling how they operate and their 
advantages. 
George D. Chisholm, of St. Louis, spoke concerning 


supplies now being carried by the beauty parlors, and 


discussed their relations with the supply dealers. Al 
Voigt, of St. Louis, struck home with his address on 
sales and how to increase them. This is a subject 


always enjoyed by the trade. His address was entitled, 


““How can we increase the sale of our own goods?” 


E. A. Dallas, 


“Do Commission Salesmen Help Collections?” 


as his subject, 
Stanley 


Fretz, of Texas, took 


M. Baltly was the next speaker. 
The 


of the next meeting place. 


the selection 
New York City won, after 


no small amount of verbal propaganda had been passed 


last subject on the program was 


around, and one or two Manhattan Isle champions had 
told the meeting that they could promise them every- 
thing that they expected and perhaps a little more next 
year. 

The annual banquet held in the Tiger Room on the 
evening of October 12 was a big success. A number 
of good talks were given and all were ready to unite in 
a wish that the convention was just starting instead of 
ending. 

Che local committee did not overlook the ladies. A 
special ladies’ committee room was arranged for their 
registration and a get-together dinner was held the first 
day. They held a luncheon Tuesday noon, and a theater 
party at the Garrick in the afternoon. The third morn- 
ing a shopping tour of all the big stores was made, 
which the ladies enjoyed immensely, with another lun- 
cheon following. The afternoon was taken up with a 
card party, followed by a movie theater party at the 
Chicago Theater. Another shopping tour was held on 
the last day with a luncheon at Terrace Gardens in 
the Morrison Hotel. 
members 


The following active 








were present 

Allentown B. S. Co., Allentown (Chas. J. Laudenslager) : 
R. D. Anderson Co., Mansfield, O. (R. D. Anderson) : 
\merican B. S. Co., South Bend, Ind. (O. V. Lovell); 
\merican Barber Tool Co, 944 West Franklin St. Phila- 
delphia (E. S. Spielberg); Atlanta B. S. Co., Atlanta (M 
Healey) ; Auburn B. S. Co., Auburn, N. Y. (Geo. Pohle) : 
Bannasch B. S. Co., Lansing, Mich. (Otto R. Bannasch) : 


Clark St., Chicago (Harry L 
Johensen) ; Bauer Mfg. Co., San 

Francisco (Roy T Allen Bellefontaine, 322 St 
Denis, Montreal (A. Bellefontaine); E. Berninghaus Co.., 
Cincinnati (S. A. McFadden and Bernard C. Woeste) : 
D. W. Brundage, Loganport (D. W. Brundage): Geo. | 
Buck, Oklahoma City (Geo. E. Buck); Buerger Bros. Sup 
ply Co., Denver (Hugo C. Buerger); Canadian 
Windsor, Ont. (J. Wesley Burns); Chattanooga B. S 

Co., Chattanooga (J. W. Jorgensen); Coast Cutlery & 
Supply Co., Los Angeles (Oliver M. Solinger) ; Coe’s B. S 
House, Oshport, Wis. (Warren F. Jas. Coe and L 
Darling); Covalt & Smith, Pittsburgh (Walter Smith) : 
}. J. Connors, Toronto (J. J. Connors); Crown B. S. Co., 
357 West 27th St., New York (Edw. B. Cuddy); C. B 
Davis B. S. Co., 79 Marietta St., Chicago (C. B. Davis) ; 
Denver B. S. Co., Denver (Chas. Kehrhoff, Jr.); DeVry 
B. S. Co., Evansville, Ind. (B. DeVry and J. M. Hoffar); 
Chas. M. Dickson Co., Sioux City (Chas. M. Dickson) ; 
Fred Dolle, 669 West Madison St., Chicago (Fred Dolle) ; 
Edlis B. S. Co., Pittsburgh (A. Edlis, A. Schweitzer and 
C. H. Hauch); Eureka B. S. Co. St. Louis (Anthony 
Centi); Gentry B. S. Co., Terre Haute (W. H. Bear) ; 
Guarantee Supply Co., Philadelphia (John Fernsler); Geo. 
P. Haldy, Cedar Rapids (Geo. P. Haldy); A. Halverson 
Co., Muskogee (C. L. Hanan); Harding & Co., 126 Cham- 
bers St., New York (Thos. F. McNutty); B. Herting, 215 


Jas. G. Bary Co., 36 South 
Waller and Ernest R 


Bauer) : 


> + 
0osteT 


Co. 


Coe, 


1 
> 
> 








Fast 34th St., (B. Herting); C. E. Hoffman Co., Dallas 
(E. A. Fretz); C. Hughel Co., Indianapolis (C. L. Love) ; 
Imperial Perfumery & B. S., Inc., 2645 Webster Ave., New 
York (Arcady Gunsbuig); Jackson B. S. Co., 7328 Hal- 
sted St., Chicago (Chas. E. Koske); H. B. Jaeger B. S 
Co., Springfield, Ill. (Lem L. Jaeger and H -_ Jaeger) ; 
J. J. Johnson B. S. Co., Rockford, Ill. (Stanley M. John- 
son); Joliet B. S. Co., Joliet, Ill. (Fred C. Wohlrab) ; 
Jones Bros. & Co., Ltd., Toronto (H. S. Garlich); Joplin 
B. S. Co., Joplin, Mo. (J. B. Ketto) ; Kalamazoo Pharmacal 
Co., Kalamazoo (Frank J. Mi Fred \W. Kiefer, Kirk 
wood, Mo.; Koken Companies, St. Louis (Geo. D. Chis 
holm); Alfred J. Frank, St. Paul (Frank D. Swifka) ; 
Kraut & Dohnal, Chicago (Otto R. Haas); Lewis Bros 
Inc . West 125th St., New Y rk ( Ml. \ 

Liberman 1 ( Liber 


1uS) > 


Lewis); Georg 





o.e Knoxville im Glin 4% Lognachan \Vm. Lowe B. S 
Co., Des Moines (Miss M. E. Lowe Makrauer LB. S 
House, Pitts 1 (Z. Makrauer Andrew Makrauer) 
Mann & Co., Columbus, O. (Wm. Mann Melchior Sup- 
ply a. Chicago (Jas iy Barry Miller | 






r. H. (Carl Miller); 

Ladwig); Model B. S. Co., Peori 
Supply House, 105 South Wells 

L. E. Morris Co., 


Honolult 


Milwa 








Detroit (L. E. 








Morris): Musk 1 B. S. Co., Muskegon, Mich. (W. I 
Barr); National Barbers’ Supplies, 194 Court, Brooklyn, 
N. Y. (Irving Joseph); Neal & Clark B. S. Co., DuQuoin, 
Il. (G. H. Ne New York B. S. Co., Milwaukee (S. K 
Karegeannes ) r. Noonan & Son Co., 38 Portland St., 
Boston (Frank N« in ) Odell ( ' Inc., Newark, N. J. 
(Henry Imke, R. Odell and C. Meglis) ; R. Odell & Sons 
Co Newar] N. J. (Reube Odell) ; Old Reliable B. S 
Ci (Thos. M. Mangold Pabst & Kohler, 
Co u O. (Cha Kohler, Christ Pabst and T. M 
Rogers); P B. S. Co., St. 1 s (E. E. Pairo); Penn 
S. \ 1 (F. W. Gieg); Peoria B S. Co., Peoria 
(W., I t Pursley & Hite vansville (G. W. Purs 
I O B. S. Co., Quin ll. (Mrs. L. E. Neville) ; 
J. Quinn, Spartanburg, S. C.; Rose’s B. S. ( Waterlo¢ 
la. (W. T. Rose and L. E. Peck); Fred W. Royalty & Co., 
Danville, Ill. (Fred W. Royalty); Saxer B. S. Co., 707 
Madis I Ave Toledo (A \. Saxer): San Antonio B. S 


Schneider’s 


Tex. (W. M. Shotwell) ; 


° i 
B. S. Hou Memphis (E. D. S der); Schoanhouen, 
205 East Second St.. Davenport, Ia. (B. H. Schoanhouen) ; 
S. D. Shaw B. S. Co., Wichita (Z. C. Shaw Stenger & 
Berli I e (R | Re er) Stew \ler¢ Lo I n 
oln (L. A. Doan); Strutz & Clottu Co., Chicago (V. | 
Clottu) : Swift B. S. Co., Dubuque (Sam Swift); L. M 
Taylor B. S. Co., Cincinnati (L. M. Taylor); Tripoli B. S 
Co., Inc., Philadelphia (Angelo Di Puppo); United B. S 
Co., Macon, Ga. (I. Horov ); United Sales Co., Logan 
port (H. F. Snyder); Voigt B. S. Co., St. Louis (A. ] 


Voigt); Harry ( Waltz B. S. Co., Lima, O (Harry * 
Waltz): Warder & Mauley, Kansas City, 
Warder) ; Barber & Beauty Parl : y 
Warren, Pa. ( P. Caro); Wayne B. S. Co., Ft 
Ind. (A. H. Schroeder); J. H. Weis, Louisville (J. H 
Weis) ; ht . Nashville. Tenn. (John Weis); Geo. 
H. Weyer, St. Joseph, Mo. (W. A. Weyer and Elizabeth 
Weyer) : Wilkes-Barre B. S. Co., Wilkes-Barre (1. Isaacs) ; 
Wolverine B. S. Co., De (Joe Metras) ; 
B. S. Co., Youngstown, O. (Harry Spero) 






troit 
roit 


Insecticide and Disinfectant Makers to Meet 


Insecticide and Disinfectant Manufacturers’ Association 
will hold its annual meeting December 11 and 12 in this city. 
Among the new members are the American Disinfecting Co., 
Sedalia, Mo.; Niagara Alkali Co., New York; Stearns Elec 
tric Paste Co., Chicago 


International Chamber of Commerce 


Next general meeting of the Internatial Chamber of 
Commerce, which is to be held in Rome, will be in March, 
1923, instead of September as originally intended, 


THE AMERICAN PERFUMER 


FOOD AND DRUG OFFICIALS MEET 
(Continued from page 354) 


said the bureau was now engaged on a comprehensive | 
to inform all related factors about the work of the Goan 
ment officers with respect to manufacturing and distributing 
and he urged State officials : 
work clos¢ ly with leg 
and city—to procure 
then to 

l. &. 


to take concerted actio 
islators of every nal, Sam 
: uniform laws and regulations and 
follow up their enforcement vigorously 
Miller, Food and Drug Commissioner of 


class—nat 





Indiana, 


in his address denounced poisonous stuff that was sold a 
cosmetics, toilet preparations, hair tonics and patent medi 
cines. He gave his O. K. to pharmaceutical pri scriptions 
and drugs made by manufacturing chemists, | said al 
thers were more or less bad and needed regulation 5 

This statement was followed by a lecture by Dr. L, B 


Warren, of Chicag 


), who in a series of views at 1 explana. 
tions showec saul 


uquities of the drug business with regard 

1 1 1 : So 
many deleterious compounds sold, and also told of 
regulations for fake doctors as 


@) 





the 1 1 of more stringent 
harmtul drugs and medicines. 
lhe recommend 


pted. 
1 3 2 1 
owering the 


itions of the committee on standards were 

[here was some opposition in con . 
standard of butter from 82% 
Ke de ral ] iW. 


Che other re 


Il ace imuttee to 
to 80 per cent 
ut this isa 
commendations for standardization related 
milk, process butter, ginger ale, oil of cassia and bread. 
ommendation was adopted for ¢ 
a committee on uniform standards to 
all the States, to procure copies of pre 
regulations, to note where 
tional standards, and to formulate and present to Congress 
for food and drug manufacture and sale 


the next meeting place. New off 


The committee’s re 





ippointment ot 





lect data from 





these contlict with 1 





laws and 








cers were 


I. L. Miller, Indiana. 

( sident, O. D. Sibbald, Minnesota 
‘e president, A. L. Sullivan, Maryland 

preside nt, D. I, Frazic # Tenness¢ e. 

W. C. Geagey, Michigan, 

H. E. Wiedemann, Missouri. 
executive committee, Dr. S 








Official Agricultural Chemists Meet Next Month 


The thirty-eighth annual convention of the Association of 
Official Agricultural Chemists will be held at the Raleigh 
Hotel, Washington, D. C., November 15-17. <A _ lengthy 
program of papers has been issued by the secretary, W. W 
Skinner, Box 290, Pennsylvania Avenue Station, Washing- 


Many l presented. 





eports will be 


valuabl 


AMERICAN BOTTLERS’ CONVENTION 


American 
Atlanta 


Preparations for the annual convention of th 
ated Beverages, to be held at 
November 13 to 17, have progressed rapidly unde 
the direction of the president, Charles V. Rainwater. An 
attendance of fully a thousand delegates is expected. The 
contingent from Chicago and vicinity will travel to Atlanta 
in a train 

Coincident with the convention the National Beverage Ex- 
position will be held in the Auditorium-Armory in Atlanta. 
More than 100 firms have engaged booths. The National 
Aniline & Chemical Co., of New York, is among the prob- 
able exhibitors. Other firms that have already decided to 
exhibit include the following: Fries & Fries, Cincinnati; 
Economic Machinery Co., Worcester, Mass.; Bond Manu- 
facturing Corporation, Wilmington, Del.; Illinois Glass Co. 
Alton, Ill.; McKenna Brass & Manufacturing Co., Inc, 
Pittsburgh. 





lers ot Carpbor 


Georgia, 


special 


Flavoring Extracts in Lithuania 
In the customs tariff put into effect in Lithuania flavoring 
extracts appear in a new classification, which makes them 
dutiable at 50 per cent. 
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Iptions 
ud all OFFICIAL REPORT OF FLAVORING EXTRACT tics Lt ou association, Qur members should ) very 
. MANUFACTURERS’ ASSOCIATION careful to submit their problems and suggestions enly to the 
L, E, proper ofhfcers and commitiees of the association so far as 
Diana. In our last issue we recorded the selection of Cincinnati these matters are within the scope of the work being carried 
re 1 . 114 4 2. . e al Ph wnmsend n ,r our orean 
old of as the place for holding the 1923 convent mn of the | avoring n by our orga 
OFs as Extract Manufacturers Association of the United State Circular 136 also gives ac py of reasury Decision 3396, 
, The cc ent . ‘ | lune and eat steps W ‘ ch repeals Min eraph 282 , m ta 9 keeping of 
ets aken to make i e than ever worth while cohol records. The text this de is well as othe 
tee t , 1 ; 7 - th nation on this inch 1) . 
” cent Gordon M. Day, presi d his assoc s on the boai ™ . é dus y g 
f officers and committees, have had a busy month looking Washington Correspondence on Alcohol, which will de 
ted ty ut for the interests of the industry found on page 338. The circular also tells of the strenu- 
a. Hearings on the association’s request for a further ous and successful fight Chairman Bond made in this con- 
; revision of Food ( irculat N¢ 2] ind its opposition to the troversy and refers to the splendid Support given to him 
bond requirement of T. D. 3398 are reported in our W ash- yy the associat! mention of which was made in our last 
ngton news on pages 337 and 338 ep 
1gress \T. > } ‘ +} 1 1 1 
7 PROVIDING FOR UNITY OF LEG VI ION \ Bond heads a commit ce that has taken up the sub- 
: wee 7 ce ad : ject of obtaining a revision of numerous objectionable pro 
were Since our last report Circular 136 has been issued \ 


sions in the new Federal Food & Drugs Act Regulations 
President Day and Executive Secretary Hickey, Its titl : : ee ; 


j Ps 1 of it | to tl I Circular 21, Eighth Revision, mentioned as haviny been is- 
vives ¢ 1 yf its scope and oT its value to the membel - : 
gives an Kiea Of ( P val _ sued in our Pure Food and Drug Notes last month. 
ind to the industry: ‘Unity of Action—Alcohol Records , ; : 
ef . 1 >, , Dp " 1 Members are advised to apply for renewal cf permits at 
New Food Regulations—Renewal of Permits. As the : . ae : 
: once. Applications must b lied before November 1 


are so few flavoring extract manufacturers outside of th . ie 3 
are so fe ees af Copies of Form 1404 and 1404 Supplemental, which may be 
association (and these would benefit wonderfully by joining) Y \ 

; ou ; used, were enclosed with the circular as a service to mem- 
it is not necessary to quote the circular in its entirety. Som z 





‘ ° ‘ pers 
parts of it, however, should be impressed upon the minds 
of the members. Outsiders who are interested in the indus 


nth try and do not wish to become marplots might well realiz ANOTHER RULING ON PRO. MIM. 205 


from this quotation the fact that they can do much more for Prohibition Commissioner Haynes, under date of Sep- 
their own, as well as the general interests, by getting into tember 18, 1922, in reply to an inquiry by H. W. Eddy, 
the “bond man,” of St. Louis, has issued the following 


working status with the association. It is worth emphasiz : - ; 
statement regarding Pro. Mim. 205, supplementary to his 














ing : ’ ruling of October 18, 1921, which was printed in the 
“We are approaching a very busy legislative year. About FLAVORING Extract SECTION on page 393, last November: 
forty-two State Legislatures will be in regular session dur “This office is in receipt of your letter of August 23, 
ing the coming winter. In addition, the Congress of the 1922, relative to the manufacture of the flavoring extracts 
f 8 ete) in, Prohibit; ee oa 
; q United States will consider several bills of interest to our =“ 8 in Prohibition aiamnogregh — . 
rican ‘45 van . oe ™ P , are < S ‘ > flav ce racts 
rican association. Then, too, the different departments located n reply you are advised that if the Havoring extract 
lant, : ’ eohibition T a enumerated therein are manufactured for household pur- 
ander at Washington, such as the Prohibition Unit, the Sales Tax poses the finished products must contain 5 per cent by weight 
An ff Division, etc., will no doubt have occasion to issue many 6 ethers or esters calculated as ethyl acetate. However 
Th & a nie and Treasury: decisions amectmg: Our industry. if such extracts, or any other flavoring extracts marketed 
‘lanta In this connection, it may not be amiss to give our under liquor names, are manufactured and intended for sale 
members a few suggesticns as to how they can assist out for strictly manufacturing purposes, the same may not con- 
» Exe officers and committees in handling association work. All tain Jess than 2 per cent by weight of ethers or esters 
attere nertaining tetas ie RT . ¢ rr e 1 . C 
lanta. [a matters pertaining to legislation, either at Washington or in [The manufacturers who would be qualified to purchase 
° vs the ver: ate area nslne — : o att e » > ; ‘ Z ‘ 
‘ional the several states, are under the jurisdiction of Mr. R. H. such extracts are those who use the same in manufacturing 
prob- fim Bond, chairman of our Legislative Committee. He also has and marketing their own products which are unfit for 
ed to charge of all matters pertaining to rulings or decisions is beverage purposes, such as, manufacturers of flavoring ex- 
matt; sued by the various departments at Washington. tracts, confectioners, ice cream manufacturers, bakers, jeily 
[anu- Under no circumstances should any of our members and jelly powder manufacturers, bottlers of soft drinks, 
Co. authorize anyone else to speak or act for them in regard to soda water syrup manufacturers, candy manufacturers, or 
Inc., k these matters. You can readily see the reason why it is any other bona fide manufacturers 
necessary that all of the activities of our association be “Tt is not to be understood that the extracts covered by 
conducted by and through the duly appointed officers and Prohibition Mimeograph 205, or any other extracts which 
aa of our own organization. In this way, and in may be added thereto at the discretion of this office, when 
this way alone, it is possible to secure that unity of action containing less than 5 per cent of ethers or esters, may be 
oring an terest which is so essential to success. sold to jobbers in the ordinary sense, who would sell to the 
them Vhat has been said about the legisiative work and depart- public in general but, on the contrary, such extracts must 
mental work applies with equal force to all the other activ- be sold to the bona fide manufacturers as stated above 
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SODA WATER FLAVORS MANUFACTURERS 
Harry Whittle, president, and Thomas J. Hickey, secretary 
and attorney, have sent out notices for the 1922 meeting 
of the National Manufacturers of Soda Water Flavors, 
which will be held in Washington, D. C., Tuesday, October 
24. Quarters have been obtained at the Hotel Washington. 
one of the new hostelries in the national capital and mem- 
bers desiring rooms should advise the hotel at cnce in order 
to make sure of getting accommodations. The rates, it is 
understood, will not be unreasonable. 

The convention will be in session only the cone day, un- 
less some unexpected reason for further deliberation should 
arise, so members are urged to be on hand promptly. The 
officers and committees have had a busy year and they feel 
that they are entitled to a full attendance of the member- 
ship, The selection of Washington as the convention city is 
of especial importance, as besides attending the convention 
members may dispose of business they may have with tie 
Prohibition Unit, the Sales Tax Division, the Bureau of 
Chemistry, or other federal agencies, with the advantage 
also of having the association’s attorney, Mr Hickey, on 
the ground for any needed consultation and advice. 

Soda water flavor manufacturers not now members of the 
association will find this a good time to join and at the 
same time enjoy a trip to the national capital 


Dr. Stratton Quits Standards Bureau 


Dr. Samuel Wesley Stratton, for twenty-one years direc- 
tor of the Bureau of Standards at Washington, has been 
elected President of the Massachusetts Institute of Tech- 
nology. He will assume the position on January 1. Secre- 
tary Hoover expressed regret at losing the aid of Dr. Strat- 
ton. 


$1,000,000 in Olive Oil Imports in July 


July’s imports of edible olive oil amounted to 734,577 
gallons, valued at $1,070,083. The chief items were: From 
Italy, 338,738 gallons, $535,223; from Spain, 312,810 gallons, 
$424,342. France was third with 44,363 gallons, $70,977. 


Vanilla Bean Imports Gain 


Imports of vanilla beans into the United States in July 
were valued at $187,619, about $20,000 more than in the 
same month a year ago. The figures for the first seven 
months of this year, compared with last year, are as follows: 
1922, $1,542,782; 1921, $602,415. 


Drop in Peppermint Oil Exports 


There was a slump in the July exports of peppermint oil, 
the value being $8,733, as against $29,502 a year ago. In 
the first seven months of this year, however, there was a 
substantial increase, as the figures show: 1922, $145,891; 
1921, $116,731. 


Pure Spices Only in New York City 


A survey of the spice industry in this city was made 
recently by the Bureau of Food and Drugs, and samples 
were taken of all spices found upon the market. Analysis 
of these samples showed that all were unadulterated, and 
conformed to the label under which they were sold. 


New York’s Next Food Exposition 


The National Food Show will be held. October 30 to 
November 11 inclusive, at the 102nd Engineers’ Armory, 
168th street and Broadway, under the auspices of the New 
York Retail Grocers’ Association. 
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PURE FOOD AND DRUG NOTES 


In this section will be found all matters of interest cop. 


tained in FeperaL AND State official reports, etc., relating 
to perfumes, toilet preparations, flavoring extracts, soaps, ete, 





FEDERAL. 


Notices of Judgment Given Under Pure Food ang 
Drugs Act by the Secretary of Agriculture, 
Among the Notices of Judgment given under the Fed. 
Act, Nos. 10,351 to 10,400 inclusive 
sent out recently by the Bureau of Chemistry, Washington, 

D, C., the following are of interest to our readers: 


eral Food and Drugs 


10,370. | Adulteration and misbranding of soluble sac. 
charin. Default decree of condemnation and destruction, 
Failed to conform to U. S. P. standard and was a mixture 
of sugar and saccharin. 

10,371. Adulteration and misbranding of red and other 
colors. Verdict of guilty on ten counts and acquittal on 
four counts. Fine, $2,000 and costs. An appeal was to be 
taken by the defendants. Seven colors were involved 
Adulteration was charged for the presence of sodiy 
chlerid, sodium phosphate and arsenic in some of the colors 

10,385. Misbranding of imitation vanilla and tonka, Ple 
of guilty Fine, $50 and costs. Short 6% per cent from 
declared contents. 

There were four olive and table oil condemnations with 
one $25 fine 


Cooperation in Enforcing Food Laws 


_ Enforcement of the Federal Food and Drugs act, State 
food and drug laws and municipal regulations has been 
made much easier and more effective because of the co- 
operation secured by the United States Department of 
Agriculture. The Bureau of Chemistry of the department 
through W. S. Frisbie, in charge of the office of co-opera- 
tion, keeps in personal touch with the various sectional 
organizations, state officials, and many of the men in 
charge of administering city food and drug _ regulations 
As a result of this close relationship the eyes of the law 
are multiplied. The States, cities and the Department of 
Agriculture exchange valuable information, and now most 
of the State inspectors carry authorizations from the Sec: 
retary of Agriculture to collect samples for the depart: 
ment, and are, therefore, participants in the enforcement 
of the national food and drug law. 

Standardization of rules and regulations has also been 
furthered. This is welcomed not only by the enforcement 
authorities, but also by manufacturers, This plan of 
uniformity is being fostered also by the National Asso- 
ciation of Food, Drug and Dairy Officials, as well as by 
several of the other organizations of officials. 


FOOD AND DRUG OFFICIALS MEET 


Association of American Dairy, Food and Drug Off- 
cials held its twenty-sixth annual convention at Kansas 
City, Mo., October 3-6, and went through with a long pro- 
gram of papers. Uniform food laws received considerable 
attention, one paper, by J. Q. Emery, opposing the pro 
posal unless the filled milk law of Wisconsin should be 
included. Dr. Charles Thom, of the Federal Bureau of 
Chemistry, in a paper on “Poisons in Foods,” defended 
canned goods and suggested that other causes were largely 
to blame. 

W. G. Campbell, Chief of the Bureau of Chemistry, de- 
clared that our present food laws are now mostly corvective, 
when they should be educative. They should be construc- 
tive rather than restrictive, and to this end the standards 
set up by the Bureau of Chemistry are arrived at, building 
up morale on the part of food and drug manufacturers 
rather than fear of the law. He suggested that enlarged 
powers be granted to the committee on standards, so that 
the committee could act quickly on important measures 
without previous action by the association. Mr. Campbell 


(Continued on page 352) 
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Among the recent visitors to the American Chamber of 
Commerce in France, 32 rue Taitbout, Paris, was B. 
Thayer, president of B. Thayer & Co., manufacturers of 
toilet soaps, Chicago. 


Etienne Descollonges, partner in the firm of Descollonges 
Freres, Lyon, France, arrived in New York October 1, on 
the Paris and is now visiting the American manufacturers 
in the Middle-West with Charles D. Edwards, sales 
manager of Benj. French, Inc., New York, American and 
Canadian agents for the firm, Mr. Descollonges expects to 
be in this country until about the middle of November. 

Francois Goby-Tombarel of the firm Tombarel Freres, 
Grasse, France, arrived on the Paris, Oct. 1, and is now on 
a trip through the East and Canada with C. H. Alker, 
manager of the essential oil department, Orbis Products 
Trading Co., New York, American agents for Tombarel 


FRANCOIS GOBY-TOMBAREL Cc. H. ALKER 


Freres. Mr. Goby is the author of the interesting contribu- 
tion in this issue entitled “Grasse Flower and Concrete 
Situation,” and we are glad to place our pages at his dis- 
posal in order that he may give his views. 

Coty, French perfumer, has leased through his United 
States agent, B. F. Levy, the loft on the ninth floor of 425 
West 55th street, New York City, which will be used as a 
warehouse. In future no stock, other than that required 
for display, will be carried at the Coty Building, 714 Fifth 
avenue, New York City. 





M. DeMattia Chemicals, Inc., 237 Mercer street, New 
York City, announces that its alcohol department will here- 
after be known as the Penn Distilling Co. of New York 
and will conduct all the alcohol business of the company at 
88 Watt street where warehouses and offices will be lo- 
cated, 
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Turner Vanilla Co., Manhattan, incorporation of which 
was reported recently with $50,000 capital stock, com- 
bines the business of E. B. Turner, Elmira, and T. R. Tur- 
ner, New York, with quarters here at 100 Lawrence street. 


H. O. Alderman, head of the Alderman-Fairchild Co., 
paper box makers, Rochester, N. Y., is intensely interested 
in state and civic improvement in general. He has been 
made treasurer of The Sound Government Association of 
New York State which has general offices in Rochester. 
The objects of the association are to stimulate the interest 
of business men in their own state government, and the 
editor has had much pleasure in enrolling himself in the 
organization. 

Irvin S. Zeluff, manager of the American branch of Par- 
fumerie Rigaud, 75 Barrow street. New York City, ac- 
companied by Thomas Mc- 
Hugh, salesmanager for 
George Borgfeldt & Co, 
sales agents for Parfumerie 
Rigaud in the United States 
and Canada, sailed October 
4, on the Paris for a stay of 
from two to four weeks at 
the main offices of the com- 
pany. It is understood that 
both men were called to the 
principal office of the com 
pany on important business, 
the nature of which will be 
announced in due course. It 





is an interesting coincidence 
that the day Mr. Zeluf 
sailed, marked his twelfth anniversary with the company: 
for soon after his graduation from the Brooklyn College of 
Pharmacy, he began his career as a chemist and became as- 
sociated with Parfumerie Rigaud. Through his business 
career, he has maintained an active interest in the trade and 
for six years was treasurer of the Aroma Club. His apti- 
tude for managing social affairs which made itself evident 
in the Aroma Club led to his election as treasurer of the 
Hollis Masonic Holding Corporation and to numerous other 
social and civic positions in Hollis, L. I., where he resides. 
Mr. Zeluff is a member of the American Chemical Society, 
the American Pharmaceutical Society and Aurora Grata 
lodge of Brooklyn. 


IRVIN S. ZELUFF 


Graesser-Monsanto Chemical Works, Ltd., are now manu- 
facturing vanillin (Monsanto) in Great Britain and had a 
display at the Bakers’ & Confectioners’ Exhibition held in 
the Royal Agricultural Hall, London, last month. 

































































































Antoine Chiris Co., 147 Waverly place, New York, has 
ssued an announcement regarding the termination of its 
agency for Shipkoff & Co., Ltd., of Sofia, Bulgaria, and 


Stating that it expects soon to make an announcement offer- 
ing another brand of otto of rose to the trade. 

Burton T. Bush, president of the Antoine Chiris Co., will 
sail for urope on the liner Aguitania October 24. Mr 
Bush will visit France, Spain, Germany and the Balkans 


hs. He will be ac- 





and expects to be gone about two mo 
companied on part of the trip by M. J. Seeley, who has 
just recovered from a serious surgical operation in St 
Mary’s Hospital, Passaic. 

Cards are out for the marriage on October 28 of Richard 
Hugo Lingott, of the Chicago office the Antoine Chiris 
Co., and Miss Carol Marie Winslow, daughter of Mr. and 


Mrs. R. H. Winslow, of Elkhart, Ind. The ceremony will 


e pe med in the Presbyterian Chu in Elkhart 
Florome Chemical Corporation which has been in bank- 
ruptcy, was sold by United States auctioneer, Charles 


Shongood, October 19 at the premises 24 Wooster street, 
New York City. The entire property was bid in by Human 
sTOs., 37 1) levan street, Brooklyn, N \ » 108 $450. It 1s 
understood that they will dispose of the property. 


The corporation was an in iry bankrupt with 





liabilities of about $1,200 and with assets of about $1,000, 
according to A. J. Halprin, attorney for Clifford G, Lud- 
vigh, receiver. In addition to the stated liabilities the com 
pany had other obligations outstanding in the way of 
negotiable instruments, but the total of these did not-amount 
to much according to the attorney. Morris Lewis, one ot 
the organizers and formerly president of the corporation, 
who is engaged in the barber supply business in the firm 
of Lewis Bros., 1 West 125th street, New York City, sold 
his entire interest to the company some time ago and was 
not connected with it at the time of the adjudication of th« 
bankruptcy either as an officer, a director, or a stockholder. 


{ 


We are advised that the executive and sales offices ot 
the Essential Oil Co., Trenton, N. J., have been transferred 
to New York, 297 Fourth avenue. The company has been 
reorganized and the sales have been taken over by the 
American Linseed Co. who are the owners of the corpora 
tion. The American Linseed Co. have for many years been 
in touch with the soap manufacturers throughout the United 
States on account of the sale to them of cocoanut oil fatty 
acids and other products and can therefore give adequate 
attention to the distribution of terpineol ‘he western sales 
will continue with Neumann, Buslee & Wolfe, Inc., 321- 
323 N. Sheldon street, Chicago, Ill 


is under the supervision of the chemical department of 


The plant operation 


American Linseed Co 
Tin Decorating Co., Baltimore, Md., sends us four ex- 


amples of deccrated metal containers for toilet powders. 


The containers give a good idea of the quality of work 
done by the company as well as the originality of its de- 
signers. The containers range from a small trial container 


to the four-ounce size. 





C. R. DeLong, chief of the Chemistry Division of the 
Bureau of Foreign and Domestic Commerce, Washington, 
D. C., announces that the report on exports of toilet articles 
and perfumes by countries for September will be issued the 


latter part of this month. 
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Miss Ruth Killeen, daughter of Mr. and Mrs. Edward 
Vincent Killeen, and Edward J. Martin, son of Dr. John B 
Martin, of New Britain, Conn., were married by Arch. 
bishop Hayes, of New York, in St. Mary’s Church, Deal, 
N. J., October 3. The flower girl was Miss Clare Killeen, 


he bride, and Wilbur Killeen was best man. There 


sister of 


was a wedding breakfast at the Deal Golf and Country 


Club. The bride’s father is vice-president and_ treasurer of 
George Lueders & Co., essential oils, New York. The 


br ide 


oom is a member of the staff of the A. H, By 


in this city, and is making rapid progress 


Steamship Co 


in shipping. 


\ttention is called to the insert of the Stanley Mfg 
Co., Dayton, Ohio, which appears between advertising 
pages 68 and 69 of this issue. On the obverse side 
the insert two metal seals are shown to illustrate the 
effect that may be had by using the same design in 
different coloring on the bottle and on the box which 


contains it. 


Camille H. Bourguet, representative for Lautier Fils, 
47 Cliff street, New York City, has returned from the 
\dirondacks, where he spent his vacation mountain 
‘limbing, boating, and _ fishing. Mr. Bourguet an- 
nounces that Lautier Fils’s new price list is about to be 
issued, listing the products of Morel & Co., Lautier 
Fils and Vilardi Paolo, Reggio-Calabria, for whom the 
company acts as agent. 

Lautier Fils have opened a Western office at 200 Jeffer- 
son street, Chicago, Ill. Telephone: Haymarket 5385, 
The office is in charge of David Day, formerly assistant 
in the New York office. 


F. N. Burt Co., Ltd., 540 Seneca, Buffalo, N. Y., again 
publish one of their attractive inserts between advertis- 
ing pages 84 and 85 calling attention to the small sized 


paper boxes which it manufactures. 


Jack Selig, sales manager for the Manhattan Can Co, 
Brooklyn, N. Y., and the oldest active salesman in 
the metal container industry, died September 30 fol- 
lowing a three weeks’ illness at his home in Brooklyn 
at the age of 71 years. He was active in business up 
to the time of his illness; and his death was a shock 
to a wide host of friends and business associates. 

Mr. Selig was often called the dean of the metal 
container industry, largely because his whole business 
career was spent in it; and because he was identified 
with the promotion of practically every new field ot 
activity into which it developed. His first position was 
with the American Stopper Co. which later was ab- 
sorbed by the American Can Co. He continued with 
that company until a few years ago when he became 
sales manager for the Manhattan Can Co. The end 
was as he had wished it to be, while he was active 
in business. He was well known throughout the toilet 
goods industry where his genial disposition and wealth 
of human understanding and sympathy won for him 
sincere friends. 

Mr. Selig is survived by his widow and three sons, 
Wilbur, Lloyd and Everard. The funeral was held 
October 3 and interment was in Cedar Grove cemetery. 
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Solar Laboratories, 329 East 29th street, New York City, 


has adopted as a permanent business policy a profit-sharing 


plan in which all ot 
I nt of the new plan was made by S. B. Kaiden, 


its employees participate he an- 


nounceme 
secretary and treasurer 01 the corporation, Saturday after 


noon, October 14 


\fter the close of work Mr, Kaiden called all the em- 
slovees together and an informal party was given. Ic 
cream and other refreshments were served Then Mr 


greeable surprise by disclosing the 





al 








Kaiden spru 
profit-sharing plan. The announcement was greeted with a 
great deal of enthusiasm by the employees; and in his 
speech, Mr. Kaiden pointed out how much the loyalty o 
the employees was appreciated and what a large part thes 
play in giving satisfaction to customers of the company. 
Each employee during his actual employment in the labora 
tories is entitled to participate in the part of the net profits 
of the company to be allotted to its employees every six 


] 


months in the proportion that the salary of each employee 


bears to the total salaries paid to all the employees. Dis 





Ss. B. KAIDEN ALEXANDER HIRSCHBEIN 


tributions of dividends are to be made every six months 
Employees who will have been in the service of the labora 
tories for one year will be entitled to participate in th 
profits under this scheme. 

The company is now located in its new offices, adjoining 
its factory at 339 East 29th street, New York City, and it 
is planned to open branch offices in other large cities, such 
as Chicago and San Francisco and later in the South, At 
present the offices and factory cover 7,000 square feet and 
it is planned to double this very soon. The Pallas Manu 
facturing Co., 71 Spring street, New York City, which is 
affliated with the laboratories, is to increase its space from 
14,000 square feet to 21,000 square feet. 

The rapid rise of the Solar Laboratories is due very 
largely to the energy of its officers and founders. S. B. 
Kaiden, secretary and treasurer, has had a wide experience 
in the toilet goods industry and is the founder and present 
head of the Pallas Manufacturing Co. 
enviable reputation for hard work but he attributes his suc 


Mr. Kaiden has an 


cess very largely to the fact that he aims to keep in per 
sonal touch with all of his customers 

Alexander Hirschbein, president of the Solar Labora- 
tories, also has had a long and varied experience in the 
manufacture of toilet preparations and like Mr. Kaiden 
he devotes much of his time to giving personal service to 
customers of the company who are in need of technical in- 
formation. The announcement of the company appears 
between advertising pages 56 and 57 of this issue. 


THE AMERICAN PERFUMER 


Paul Schulze-Berge, Jr., head of Heine & Co.. New York, 
accompanied by his brother Theodore Schulze-Berge re- 
turned on the Olympic October 9, from a month’s visit to 
Bonn, Germany, where they joined the family reunion to 
celebrate the seventieth birthday anniversary of Mr. 
[Theodore Schulze-Berge, Sr., who retired from active busi- 
ness in this country some years ago. With Mr. Theodore 
Koechl he established the rm of Schulze-Be rge & Koechl 
which was succeeded by H. A. Metz & Co., Mr. Metz hav- 


ing started with the old firm as office boy 


\ profitable and old-established business devoted to the 
manufacture of toilet preparations and perfumery is offered 
for sale in an advertisement on page l6a of this issue. All 
those who may he interested in the proposal may feel that 
they are safe in answering this advertisement as_ the 


principals are men of substance and integrity 


Theodore K. Shipkoff, of Shipkoff & Co., Ltd., Sofia, 
Bulgaria, arrived in New York on the steamship Scythia 
on September 23. In speak 
ing about the otto of 1 
crop in Bulgaria Mr. Shi 
koff reports that the yic 
this season has been about 
20 per cent larger than in 
1921. It is estimated at 
about 2,000 kilograms (kilo 
gram equals 3514 ounces) 
but there is a stock remain 
ing over from 
years, estimated 6,000 kil 


grams, that has served t 


previous 


depress prices. 


Mr. Shipkoff expects t 





remain on this side for a 


THEO. K. SHIPKOFF 


month or so more and is 
making his headquarters at the Shipkoff branch offices, 219 
Pearl street, New York, where the firm’s American busi- 
ness will be conducted hereafter, the arrangements with the 
Antoine Chiris Co. for the distribution of the Shipkoff 
products having terminated this month. It is expected that 
a member of the Bulgarian firm will make his permanent 
headquarters here at No. 219. Mr. Shipkoff has been mak- 
ing a trip in the Middle West. He has arranged for the 
Canadian business of his firm to be handled by Stuart Bros., 
41-43 You Ville Place, Montreal. 


John Buslee, of Neumann, Buslee & Wolfe, Inc., 
Chicago, Ill, has returned from a busy week spent in 
New York visiting the trade. While in New York he 
spent considerable time in conference with Julian W. 
Lyon & Co., for whom his company is Western agent 
and also with Gomez & Sloan and other companies rep- 
resented by the firm in the West. Mr. Buslee, who is 
an ardent baseball fan was unable to obtain a ticket for 
the World’s Series baseball games; but his disappoint- 
ment was considerably lessened when the final results 
were known because Mr. Buslee was a rooter for the 
Yankees. 


L. P. Lamoureux, sales manager of the Belgian 
Trading Co., New York City, left October 16 for an 
extended Western trip in the interests of the company 
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partner of Bertrand Freres, 
France, arrived in New York on the France, Octo- 
ber 13, and is now making a business trip through New 
England and eastern Canada with the company’s American 
representative, P. R. Dreyer, 109 street, New 
York. Mr. Schlienger has about the marked 
enlargement of the firm’s plant and brought with him a 
number of 


Emile Schlienger, senior 


Grasse, 


Beekman 
told us 


very interesting photographs, some of which 
will be published in our next issue. 

Mr. Dreyer, just previously to his present tour, returned 
from an extended trip through the Middle West, where 
he found the trade, especially soap manufacturers, to be 
very busy. While in Detroit arrangements were made with 
A. S. Northrup, formerly associated with George V. Gross 
& Co., te represent Mr. Dreyer in that territory. Mr. 
Northrup is located at 12, 520 Second boulevard, Detroit, 
and Mr. 
Dreyer. 


handles the complete line of products sold by 


Polak & Schwarz, Ltd., of Zaandam and Hilversum, Hol- 
land, made an extended display of fruit extracts, essences, 
aromatic chemicals and essential oils at the recent Confec- 
tioners’ Exhibition in London, England. The firm's ex- 
clusive selling agent for the United States and Canada is 


Julian W. Lyon & Co., 35 Fulton street, New York City. 


Crescent Mfg. Co., Seattle, Wash., flavoring extracts, bak- 
ing powder, etc., has leased an additional building for the 
purpose of increasing its manufacturing facilities. 

Th. Muhlethaler, the synthetic aromatic chemical man- 
ufacturer, of Nyon, Switzerland, who also conducted and 
owned a plant established under the firm name of Payan 
& Bertrand, at Grasse, France, sold this plant and business 
on August 22, to a new corporation, composed of Henri 
Tron and Ernest Pugibet, both of Paris; Henri Proal, of 
Cannes; Joseph Rodie of Castelnau-le-Lez, and Georges 
Labache, of (Seine et 
new corporation, it is understood, will continue the busi- 
ness under the name of the old firm. 

Th, Muhlethaler’s American 


New York. 


Fontenay-Tresigny, Marne.) The 


agents are Morana, Inc., 


Another big merchandise fair will be held in 1923 by the 
National Retail Dry Goods Association, as a result of the 
success of the August fair in this city, which was attended 
by more than 30,000 buyers. 


\ttention is called to the insert of the Synfleur Scientific 
Monticello, N. Y., between advertising 
pages 8 and 9 of this issue, in which the company discusses 


Laboratories, Inc., 


subject of 
and _ the 


most interesting way the 


Materials for 


tersely and in a 


“American Perfume (Americans 


World.” 


Beauty Craft Laboratories, San Antonio, Texas, of which 
C. F. Searles is manager, have taken over the business of 
manufacturing toilet preparations which formerly was con- 
ducted under the name of the O’Leary Products Co. 


itas Co., Brooklyn, N. Y., is using full page adver- 





tisements in the newspapers to sell Pingelow shampoo. 
Names of dealers are listed and a combination offer is made. 
The campaign will be kept up steadily, except for a month 


during the holidays, resuming in the early Spring 
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C. Leonard Pfeiffer, purchasing agent of Richard Hudnyt 


New York, and Mr, and Mrs. C, A. Pennock returned to Ps 
New York September 20 on the Colombo ending a three skin 
months’ pleasure trip to London, Paris, and the South of > ‘ 
France. Mr. Pennock is sales manager of the company, e oe 
A. M. Todd Co., Kalamazoo, Mich., call attention to 
three specialties, hydroxy citronellal, geraniol and citronello, & At 
in their announcement on advertising page 26 of this issye [My 50? 
= of tl 
Decision in the case of Coty vs. Prestonettes, Ine, that 
is expected soon in the Circuit Court of Appeals. The <i 
appeal was made by Coty, who was dissatisfied with the - 
findings of the U. S. District Court for the Southern ”* 
District of New York, and was argued October 3 before oe! 
Judges Rogers, Mayer and Manton. Mock & Blum : 
represented the plaintiffs and Reiss & Reiss, and Mor. T 
ris I. Wormser appeared for the defendants. The mar 
court is expected to render its decision early jn loca 
November. 
Coty, by B. E. Levy, sole agent in the United States, 
offers $100 reward for the arrest of swindlers who have 
been selling plain water in counterfeits of two-ounce 
packages of Coty’s L’Origan. The outside wrapper is 
called very deceptive. Druggists have been the victims, 
Warning also is given to the trade against buying per- 
fumes except from authorized dealers or jobbers, 
Nellis N. Dalton, first vice-president of Peet Brothers 
Manufacturing Co., has been elected president of the 
Kansas City Chamber of Commerce. Bruce Forrester, 
secretary-treasurer of the Forrester-Nace Box Co., has 
been elected vice-president of the industrial depart- 
ment of the chamber. Both have long been active in 
civic affairs. 
a 
ae m 
Albany Soap Corporation, capitalized at $90,000, ac- " 
cording to papers filed with the Secretary of State at pl 
\lbany, N. Y., is a consolidation of the Three Points » 


and the Christian Bros. Soap 
Co. The directors named are Joseph Grober, John H. ; I: 
Rea and Joseph Nicklas. 


Products Corporation 


y 
it 
Morgan Products Co., recently organized in Toledo, t 
Ohio, to manufacture soap, has bought a three-story ; i 
concrete factory with 15,000 square feet of floor space. ( 
¢ 
Anderson Pace, advertising manager of the Tin Deco- . f 
rating Company of Baltimore, has been appointed 
supervisor of stock sales in the Chicago territory. He 
will retain his position as advertising manager of the 
company, dividing his time between Chicago and Balti- ( 
more. The following will be associated with Mr. Pace 


in Chicago: Richard Fairclough, George Bridge, J. J. 
Sullivan, John R. Henkle, C. J. Votson and Walter 


Pace. 





Compagnie Duval, of 32 Cliff street, New York City, 
natural and synthetic flower oils and aromatic chemi- 
cals, has recently opened two branch offices. One is im 
the Drexel Building, Philadelphia, with Thomas Dun- 
lop in charge. The other branch is at 1209 Pratt Boule- 
vard, Chicago, IIl., and it is in charge of F. H. Sawyer. 
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Mr. and Mrs. F. Z. Woods of Chicago, have left for an 
extended trip to the Pacific Coast. Mr. Woods is now 
taking a long deferred and well earned vacation and it is 
the hope of his many friends that he will return from this 
trip with his health much improved. 





At the recent Lancaster County fair the Pennsylvania 
Soap Co., of Lancaster, Pa., had on exhibition a huge cake 
of their product weighing 211% pounds, and it was stated 
that a dozen cakes of Dr. Raub’s Cutaneous Soap would be 
given those persons estimating nearest to the correct weight. 
Five made it 211 pounds and twenty-two others were nearly 
as close. The initial advertisement of the company appears 
on page 104. 

The business founded-by Miss Martha Matilda Harper. 
manufacturer of Mascaro, a tonique for the hair, is now 
located in its handsome new laboratories at 1233 East Main 
street, Rochester, N. Y. The 
building is attractive and 
roomy and the equipment is 
fully in keeping with its 
other appointments. A view 
of it is given in the adjoin- 
ing column on this page. 

Leaving her home in Oak 
ville, Canada, when a young 
girl, Miss Harper 
to the United States with 
the idea of going into busi- 


cam 


ness for herself, specializing 
in treatments for the 
and scalp. The Harper 
method of shampooing and 


hair 





MISS MARTHA M. HARPER 


scalp treatment was evolved, 
and the persistent efforts of Miss Harper to improve and 
make the service more valuable through a period of thirty 
years have produced tangible results which are best exem- 
plified in the commodious new building into which her com- 
pany has just moved. 

Miss Harper also conducts a training school in one of the 
large office buildings in Rochester, N. Y., where a class of 
young women receive personal instruction. After complet- 
ing the course the students receive diplomas and each one 
then is in a position to start a Harper method office of her 
own. At present there are approximately 300 of these 
offices in the United States and branch offices have been 
established in England, Scotland, France and Canada. The 
graduates obtain supplies from Miss Harper. 

The supplies include Mascaro tonique and ointment which 
are used with the shampoos and treatments. The specialties 
are manufactured in the Rochester laboratory or in the 
Canadian branch at Niagara Falls. More than 500 young 
women are employed in the laboratories. 

Of Miss Harper, founder of the business, much could be 
written. Association with many different types of persons 
in business has made her a keen judge of human nature; 
and this experience, added to a kindly nature and a disposi- 
tion to help others, has been largely responsible for her 
marked success, 


A recent list of high life insurance payments mentions the 
late Herman G. C. Luyties, of St. Louis, whose policies of 
$250,000 constituted the bulk of his estate. 
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The course on the composition and manufacture of cos- 
metics and perfumes conducted by Professor Curt P. Wim- 
mer at the College of Pharmacy, Columbia University, be- 
gan its sessions for the present semester October 3, when 
about two dozen students were present. At the sessions 
October 10 and October 17 more students enrolled; and 
it is expected that even more will take advantage of the 
course when the laboratory work begins October 24. 

The course, which will extend for 28 weeks more is very 
practical. Professor Wimmer is an excellent teacher; and 
in his lectures he emphasizes the reason for every process 
He also follows the Socratic method of inviting 
questions and asking them which is popular among the 
students. 

Any one interested in taking the course should communi- 


he describes. 


cate with the Registrar of the College of Pharmacy, 115 
West 68th street, New York City. 











MISS HARPER'S LABORATORY IN ROCHESTER, N. Y. 





Friends of M. S. Lehman, treasurer of M. DeMattia 
Chemicals, Inc., 237 Mercer street, New York City, will be 
interested to learn of his marriage to Miss Lillian Levy, 
daughter of Mr. and Mrs. Max Levy of Atlantic City and 
Pittsburgh, at the Hotel Penn, Pittsburgh, October 22. 

The wedding is the culmination of a romance begun dur- 
ing the war when Mr. Lehman, then a recent graduate of 
the College of the City of New York, was sent by the 
Chemical Welfare Institute of 
Technology. It was there that he met Miss Levy. After 
his discharge from the army he became affiliated with a 
chemical house in New York City and last Winter helped 
to organize the company of which he is now treasurer. He 


Service to the Carnegie 


is one of the youngest officers of a chemical company in 
the trade, having only just recently celebrated his twenty- 
fourth birthday. 

A bachelor dinner arranged by his business associates 
was held at the Milltown Road Inn, Westchester County, 
October 17, Lehman 
formally misfortunes that befall a 
bachelor. those present were: M. DeMattia, 
Frank H. Lowenfels, Marcel Sherer, T. 1. Schwartzman, 
Herman Goldman, Benjamin Goldstein, N. E. Austin, E. 
and J. Weiss, R. M. Walters, J. Lewin and Leo Roon. 

Following their return from the honeymoon Mr. and 
Mrs. Lehman will reside in Brooklyn Borough. 


when, amidst much applause, Mr. 


bade farewell to the 


Among 
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A test case is to be heard before Judge Harper of the 
Headquarters, 1007 
Broadway, New York City, in the near future, to deter- 
mine the rights of manutacturers of proprietary prep- 


revocation court at Prohibition 


arations to own and operate a still. The defendants are 


the officers of the Florasynth Laboratories. It will be 
recalled that Commissioner Hitchcock discharged the 
defendants and gave them a clean bill of health when 
prohibition agents seized the plant on the charge that 
it was operating a still. At that time it was shown that 
the company’s operations were in accordance with law, 
and the second prosecution was a surprise. It is ex- 
pected that the present case will serve to define in what 


circumstances a still may be operated. 


Oscar A. Gross, perfumer, with the Garwood Co., 


Philadelphia, and Miss Margaret A. 
Brooklyn, were married recently at Knapp’s mansion, 


Rauchmann, of 


Brooklyn. A honeymoon trip was made to Niagara 
Falls Mr. Gross came to New York some time ago 
of the Chemical 


as special technical 


Works Flora, Zurich, Switzerland, and made his head- 


representative 


quarters with the O. A. Brown Co., Inc., exclusive 
agents of the works for this country and Canada. Later 


Mr. Gross became connected with the Garwood Co. 


Charles Francesconi, of J. C. Francesconi & Co., veg- 
etable oils, this city, is home from a fortnight’s vaca- 
tion which he enjoyed in the wilds of New England. 

Northam Warren Corporation, New York, is planning to 
start a campaign to advertise its Cutex manicure specialties 
The Canadian advertising of the company will 


Limited, Toronto 


in Canada. 
be directed by Smith, Denne & Moore, 
and Montreal advertising agency. 

Rieser Co., New York, maker of Venida hair nets, has 
Venida Clintonic 
An advertising campaign for this new product 


begun the manufacture and distribution 
Twin Soaps. 


is now being conducted. Business paper, theatre program, 


car card, newspaper rotogravure and direct-mail advertis- 


ing are being used In addition, circulars are being en- 
closed in the envelopes containing Venida hair nets. 

Scholze Soap & Fertilizer Co., of Chattanooga, Tenn., 
which incorporated recently with a capitalization of 
$150,000, as noted in our “New Incorporations” depart- 
ment, contemplates building a new factory with mod- 
ern equipment in the spring of 1923 


Among the numerous members of the committees of the 


New York Merchants’ Association are Donald McKesson, 
Sidney M. Colgate, Herman A. Metz and W. J. Schieffelin 
R. D. Hill Co., Los Angeles, ( 


inufacture of toilet articles and family remedies, in 


is making progress in 
which industry it embarked recently 


f wool powder puffs and a claim for nonimporta- 


tion made by Henry Kayser & Fils, Inc., New York, figure 
by General Appraiser Hay, Board 3, Septem- 
er 1] e ruled that the smaller size and lower value 





ice made the importer’s orly remedy 


ippr isement. Protest « verruled. 





Charles F, Abbott, for three years director publicity 
and sales research for the National Aniline & Chemigj 
Co., New York, has resigned. He has been active jn Dro- 
moting dye legislation and was a founder of thx Salesmen's 


Association of the American Chemical Industry 


Con: 





iC 


Two old established firms in Newark, N. J., have 
idler C 
; eT Co,, into 
which is merged the Meyer & Carmody Import Co, Ine 
The capital stock of the new corporation is $500,000 and the 
lines affected are drugs, chemicals and food products, py 


UL 


solidated under the name of the Alexander S 


the manufacture of some toilet preparations is to be a fea. 
ture. The works of the combined companies occupy a large 
area and railroad and other facilities are excellent. Fred. 
erick A. Haase has been made chief chemist of the Te 
organized establishment. Mr. Haase served for fourteey 
years as chemist for Austin Nichols & Co., New York, ang 
has had other valuable experience. The production manager 
is Reuben von Lengerke. The officers of the company are 
President, Alexander Seidler; vice president and sales r 
ager, Henry E. Wrensch, Jr.; vice president and treasure 
Walter H. Albert; secretary, C. G. Whitford. 

Mr. Seidler is director in various corporations and others 





in the corporation also are active in civic and trade affairs. 
Mr. von Lengerke was founder of the Federal Mills and isa 
grandson of Mr. Bauer, who introduced the prepared mu; 
tard industry into this country. 


Georges Acuna, vice president, Pierre Lemoine Cie, Ine 
essential oils, 294 Pearl street. New York City, sailed on 


the France, September 25 


25 for a morth’s stay abroad, Mr 
Acuna will combine business with pleasure and plans to visit 


Grasse as well as the larger cities on the continent. 


W. J. Farrell, cork manufacturer, this city, filed a \ 





tary petition in bankruptcy in the Federal Court recently 





He placed his liabilities at $2,185,961 and assets at $5 


of Colgate & Co.. New York, was 


one of the speakers on sales and advertising problems ata 


George S. Fowler, 
luncheon given by the All-Fiction Field at the Yale Club in 
this city on September 26, 


Continental Drug Co., St. Louis. has begun an advertis- 


ing campaign for its Hau Ton toilet preparations 


Kolynos Co. has adopted a simple and effective way of 


combating propaganda against cosmetics by printing tts 


formula for tooth paste in current advertisements 


Heyden Chemical Co. of America has moved its New 
York sales and executive offices to 80 Fifth avenue. 


Wanamaker Beauty School, Manhattan Borough, New 
York, has increased its capital stock from $10,000 to $20,000. 


Gould Co., manufacturer of toilet novelties, 415 Willis 
avenue, New York, has gone into bankruptcy, with Lloyd 
Garrison as receiver, Liabilities are reported to be $750 
and assets about $1,500 
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La Vallier nanufacturer of perfumery, New Sowers Manufacturing Co., Buffalo, N. Y., announces 


ublicity Orleans, La ha moved from 518 Bienville street, the appointment of George Ruhf, H. J. Ruhf and S. H. 
hemical so new of nd factory building, 429-431-433 Farkas, comprising the Alden Engineering Co., 15 Park 


in Pro- Bourbon street Chis is in the heart of the “Old French Row, as its New York representatives. 
esmen's ie Ouarter” of the city and the company states a tradi- - 


tonal “Frenchiness” may be looked for in its products “Nitewite.” new toilet preparation, if 





; concert Henry S. Chambers, vice president and E. W. Cassebere, Inc.. New York. is to be the sul t of 
treasurer of La Valliere company, is regarded as some in extensive advertising campaign 
e con. # what of an authority on American history. G. P. Put 
into nam’s Sons, publishers of New York, have announced ; ; a 
ae No hearing has as yet been held in the case of Sardou, 


., Ing for early publication a history of the earlier West, en 





mY , , es is ; ; Inc.. New York City harged by federal prohibition 
ING the ttled “Mississippi Valley Beginnings,” from his pen ‘ ; ae ae : ; 
ts, but agents with violating t prohibition laws I pro- 


hibition agents seized 50 barrels of alcohol in the com- 





‘Are you content to ride on the bumpers while others pay pany’s plant in Hudson street, New York City, July 26. 


“ey the freight 2” is the query put squarely up to non-members Since then the ise has been pending and as yet it has 
I t treign | | i , | 


a in an urge to join sent out by the American Manufacturers not been placed on the calendar for trial. 


n connection with the announcement of a special course 


on perfumery and cosmetics the Philadelphia Coliege o REST 


3 mar Pharmacy and Science has given out information rezarding [NEW CREAN (SR 2 _ * o> 
7 . ‘ - t — — 7 * 
ASUre its proposed new buildings, l phote graph of which ts re ~ MV =~ 


ed on 


Mr. 

















we ere 
yas t ind dividual instruction, ane s scheduled fot tw a on OK 
5 ata lay afternoons, beginning January 5. The tuition fe 
in $50) e expans progran f the college volves no i ‘ S 
lert ewly equipped | commodious li 
more special nd free publ lectt 
ertis- An act mpaig n b for fund r the build William R. Wa « , , New York City and St. 
ngs and for endowment purposes , Louis, have purchased the | Hlood Co., operating patent 
medicine laboratories. T] iness of the Hood company 
~ De ae ; en under the dire f t late Charles I. Hood, 
7 o Ss H a ie ior three years associated with Drug - ” vho founded the company in 1875, for many years. It is 
ts ; y } ; } Y 10T ; } . . 24 . os ’ ’ 
“7 a Men : ee esigned rae upline wn “ inderstood that William R. Warner & Co. will continue 
/ournat Industrial and I mncering Unenist’ manufacture of medicinal preparations made by the 





Mr. Killeffer is a chemist of reputation, having held posi Oe ad he New Won 1 


New tions with E. I. du Pont de Nemours & Co., and the Cale 





E Chemical Co. He is a member of the American Chemical ; 7 _— a ; 4 ; . 

Society, the Chemists’ Club and the Salesmen’s Associatio1 Young Brothers, displayologists, Providence, R. I. in th 

| Us Aieileen Chelona’ Yadaatrs st of a series of at noun a ring on adv tising 
New The offices of the associate editor and the advertising page 66 of this issue, describe and illustrate mailing boxes 


pecially suited for perfumes and toi 


0,000 department have been moved from 1 Madison avenue t 
: 19 East 24th street, New York. 


et preparations 


Mohan & Co., 24 Stone street, New York City, in their 
Villis : nitial announcement on advertising page 97 call attention 
sloyd 
759 





Hajime Hoshi, president of the Hoshi Pharmaceutical Co to their filling machines, labeling machines, tablet counting 


Tokio, Japan, is expected here soon on an extended tour of | and packaging machines and can filling machines which it 
inspection of American industrial plants is claimed embrace several distinctive features. 
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H. W. Eddy, the “Bond Man,” of St. Louis, has sent out 
bulletins to permittees under the federal prohibition non- 
beverage spirits regulations in which he warns them not 
to act prematurely in complying with Treasury Decision 
3398, which becomes effective December 2, and requires 
new bonds. Mr. Eddy maintains a service bureau for the 
benefit of bond holders and offers to elucidate their prob- 
lems. 

Mr. Eddy calls attention to the large amount of alcohol 
wasted annually in making preparations in which the perco- 
lation process is used and suggests to patrons of his service 
that this can be avoided by the use of a still. He is willing 
to provide information to firms that may be interested on 
receipt of an inquiry from them. 

The new 5-cent Roosevelt postage stamp will be availabie 
on Oct. 27, the birthday of Theodore Roosevelt. The sale 
of the new 50-cent stamp with a picture of the Arlington 
Amphitheatre and the tomb of the Unknown Soldier be- 
gins Nov. 11. The new 1l-cent postage stamp of peacock 
blue color, with the portrait of Rutherford B. Hayes, ai 
ready is on sale. In the new series the 13-cent stamp has 
been dropped, and 14-cent and 25-cent stamps have been 
added. 


Warren Soap Mfg. Co., 77 Summer street, Boston, is 
putting out a new product to be used as a coating on 
iron and steel to prevent rust. 





Charles M. Young, 27 Euclid avenue, Binghamton, N. Y., 
has filed a certificate to manufacture soaps under the name 
of the Interstate Trading Co. 

W. P. Martin, of Spencer Kellogg & Sons, has been 
elected an associate member of the New York Produce 
Exchange. 

F. H. Wheaton, of the T. C. Wheaton Co., glass bottle 
blowers, Millville, N. J., was a recent visitor to the trade 
in New York City. 

V. Vivaudou, Inc., perfumes, New York, has arranged 
with the U. S. Industrial Alcohol Co., for the distribution 
of the product “Alco-rub” on the Pacific Coast. 


NEW INCORPORATIONS 


(Our readers who may wish to take advantage of this 


department are advised that it is desirable to write, not 
send circulars, to more than one of the names mentioned 
in the incorporations. Except in the case of the incorpora- 
tion of old firms, the postal people may have no ready 
reference for addresses of new business enterprises.) 

Tarozo Manicure Novelty Co., Manhattan Borough, New 
York City, $10,000 capital stock, has ‘been incorporated by 
F. Levine, M. and J. Rosoff. (Attorney, L. E. Greenberg, 
132 Nassau street.) 

Waxene Mfg. Corp., Bloomington, Ind., waxes, polishes, 
etc., $60,000 capital stock, has been incorporated by H. M. 
Wood, O. H. Cravens and J. E. P. Holland. 

Odelux Perfume Co., $100,000 capital stock, has been 
incorporated in Delaware by F. H. Butehorn, Thomas E. 
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Halle, Robert A. MacLean, Brooklyn, N. Y. (Corporation 
Trust Co. of America.) 

Mutual Perfumery Co., Brooklyn, N. Y., $5,000 capital 
stock, has been incorporated by J. A. Canal, F. P. Fip. 
nocchio. (Attorney, T. J. Wall, 27 Cedar street.) 

Nelli, Manhattan Borough, New York City, beauty cy. 


ture, $10,000 capital stock, has been incorporated by P. 


Nelli, E. S. Schary, R. Seydel. 
Frankel, 358 Fifth avenue.) 


(Attorneys, Sutta & 


Vito Products Corp., Bronx Borough, New York City 
massaging preparations, $5,000 capital stock, has been > 
corporated by A. Dicarlo, F. Larosa, L. Samperi. (At. 
torneys, Glaze & Fine, 27 Broadway.) 

Prestonettes, Inc., New York, general import and export 
business between the United States and other countries, 
$400,000 capital stock, has been incorporated in Delaware. 

Orient Products Co., Wilmington, toilet articles, $500,000 
capital stock, has been incorporated in Delaware. (Colonial 
Charter Co.) 

Dermophile Products Co., Manhattan Borough, New 
York City, toilet preparations, 500 shares preferred stock, 
$100 each, and 500 common, no par value, with $5,00 
active capital, has been incorporated by R. M. Roderigues, 
R. O’Hagan, E, R. Greenfield. (Attorneys, Briesen & 
Schrenk, 50 Church street.) 

Indianapolis Soap Co., Indianapolis, Ind., $500 capital, 
has been incorporated by Jesse M. Daily, Sidney F. Daily, 
Maud S. Daily. 

Z. G. V. Chemical Co., Kearny, N. J., soaps, $75,000 cap- 
ital stock, has been incorporated by John E. Zellers, Lovett 
\. Grant and Robert V. Van Order. 

Scholze Soap & Fertilizer Co., Chattanooga, Tenn., $150; 
000 capital stock, has been incorporated by H. A. Scholze, 
president; Robert Stahl, vice-president, and John N. Klein, 
secretary and treasurer. 

Lady Esther Co., Chicago, to make toilet preparations, 
$400,000 capital stock, has been incorporated in Illinois. 

Replaceable Tooth Brush Co., manufacture, $500,00 
capital stock, has been incorporated in Delaware by 
Samuel Roat, Harry B. Cochran, Solomon I. Rost, 
Pittsburgh. (U. S. Corporation Co.) 

Watkins Chemical Co., Wilmington, manufacture 
toilet articles, $200,000 capital stock, has been incor- 
porated for clients by the Delaware Registration Trust 
Co. 

Tarratine Mfg Co., Bangor, Maine, soaps, $96,000 
capital stock, has been incorporated by Hugh H. Han- 
son, president; Mary W. Murray, treasurer; Myrtie F. 
\ easie, clerk. 

Mariella Perfumes, Manhattan Borough, New York 
City, $50,000 capital stock, has been incorporated by 
J. and J. Mariella. (Attorney, J. S. Klein, 110 West 
47th street.) 

Research Extract Corp., manufacture, $100,000 capital 
stock, has been incorporated by Melvin DeGroote, 
Esther G. DeGroote, Arthur Grossman, Pittsburgh, Pa. 
(Corporation Trust Co. of Delaware.) 

Charmglo, Manhattan Borough, New York City, per 
fumes and mdse., $5,000 capital stock, has been incot- 
porated by M. R. Gow, J. H. Bulin, Jr. (Attorney, 
\. F. Upson, 30 Church St.) 

French Products Mfg. Co., Los Angeles, Cal., toilet 
articles, chemicals, etc., $75,000 capital stock, has been 
incorporated in California. 
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NEW PRICE LISTS, PUBLICATIONS, ETC. 


FritzsCcHE BroTHers, INc., 82 Beekman street, New York 
—We have received the October wholesale price list of es- 
sential oils, aromatic chemicals, fruit and other flavors, 
colors for foods, pomades and soap, as well as other prod- 
ucts. Special attention is directed to the stock of oil lav- 
ender flowers, Barréme. 

MoraANA INCORPORATED, 118 East 27th street, New York, 
has issued a reprint of the Tariff Act of 1922, entitled “How 
the New Tariff Affects the Toilet Goods Industry,” copies 
of which may be had on application to the company by 
firms and others who are interested in having a handy com- 
pendium of the present basic law on this subject. The 
pamphlet is attractively printed, on Morana paper and in 
Morana style and in size and shape is just right for con- 
venient reference. Copies have been sent to many of the 
Morana clientele and the enterprise of the company has 
been the subject of warm commendation. 

Hupa Lee, Sun Building, Lowell, Mass., supplies us 
with a neat little booklet giving a price list of the Hilda 
Lee White Orchid toilet requisites. 

M. W. Parsons, PLyMoutH OrGANnic Laporatortges, 55 
Ann street, New York, has issued an informative list re- 
garding medicinal white mineral oils, cold cream oils, cos- 
metic oils, petrolatums, paraffines, waxes, etc., including the 
Plymouth stearatite, which can be had on application by 
mail or otherwise. 

Cuas. Cooper & Co., 194 Worth street, New York, man- 
ufacturing chemists and importers, have issued their price 
list of chemicals for the month of October. 

Starrorp ALLEN & Sons, Ltp., London, Eng., Ungerer & 
Co., 124 West 19th street, New York, American represent- 
ative—September wholesale price list for essential oils, 
chemicals, synthetics and sundries, including the Allen 
Oleoresins and other Allen specialties, is received. The list 
is complete and comprehensive, as customary. 


Dopce & Oxtcotr Co., 87 Fulton street, New York, has 
issued a new wholesale price list, dated September 21, quot- 
ing essential oils, drugs, chemicals, flavors, colors and other 
materials for perfumers, soap manufacturers and flavoring 
extract makers in convenient form. Seven illustrations of 
the firm’s own vanilla plantations in Mexico and Guadeloupe 
add to the interest of the booklet, which contains twenty- 
four pages. 


BOOK REVIEWS 


PurcHASING, Its PrincrpLes AND Practices. John C. 
Dinsmore, Ph. B. Octavo 6 x 9 inches. 292 pages. 
Flexible leather, maroon covers. Prentice-Hall, Inc., 
New York City. Price $6.00. 

The author is purchasing agent for the University of 
Chicago and is treasurer of the Purchasing Agents’ Asso- 
ciation of Chicago. An idea of the contents may be had 
from an examination of the following chapter headings 
Factors in Price Changes, A Typical Purchasing Depart- 
ment, Qualifications for Success, Ethics of the Profession, 
Mechanics of the Profession, Modern Catalogues and Files, 
Relation to Other Departments, Function of Specifications, 
Testing of Materials, Stores Equipment and Functions, 
Purchase and Care of Office Equipment, Budget Control 
of Purchases by Detailed Estimates, Problems in Purchas- 
ing Lumber, Paper Supplies Used in Creamery Industry, 
Purchasing Automobile Tires, Textile Purchasing Difficult, 
Purchasing of Advertising, Problems in Copper and Brass, 
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Purchase of Machinery and Mine Equipment, Coal for 
Steam and Heating, Coal Analysis, Technique of Coal 
Storing, Problems in Steel Buying, Modern Foundry Sup- 
plies, Chicago Elevated, Stores Department, Salvage Now 
a Science, Progress in Cooperative Buying, Nostrums and 
Fancy Names, Practical Problems for Solution and Index. 


Van NOoSTRAND’Ss CHEMICAL ANNUAL. Edited by John C. 
Olsen, A M., Ph. D. Octavo 5 x 7% inches. 900 
pages. Maroon leather flexible covers. Fifth issue, 
1922. D. Van Nostrand Co., New York City. Price 
$4.00. 

The new 1922 issue of this work has been enlarged, re- 
vised, corrected and carefully indexed for quick reference. 
The book includes 125 complete tables likely to be of use 
to the chemist in his daily work. The purpose of the 
book is to supply in convenient form the information that 
a chemist and student must use daily, yet which he cannot 
retain in his memory. An idea of the contents of the book 
may be had from an examination of the following groups 
of tables and data: Calculation of Volumetric Analyses, 
Specific Gravity Tables, Alcohol Tables of the Bureau of 
Standards, Vapor Tension Tables, Equivalents of Weights 
and Measures, Thermochemistry, and Stoichiometry. 


Bioc-Apresses”: Parfumerie, Savonnerie Fine, Coiffure, 
Articles De Toillette. FE. Chabanier, Editor. Octavo 
6 x 9% inches. 499 pages. Paper covers, Paris, 
France, 1922. 


This directory of companies engaged in the perfumery, 


Price 20 francs 


toilet soaps, hairdressing and toilet articles industries is 
printed in French. It is conveniently divided into three parts. 
The first part gives names of manufacturers classified under 
the products which they manufacture. All of the chemical 
products, essential oils, etc., obtainable are listed in an 
alphabetical arrangement. The second part is an insert in 
pink and lists manufactured products as distinguished from 
raw materials. In this classification such articles as hair- 
brushes, depilatories, razors and a host of kindred products 
are listed. Part three records importers, exporters, commis- 
sion houses and various classifications of retail establish- 
ments. The book is carefully indexed. 


New and Popular Radio Books 
Rapio Hoox-Ups, by M. B. Sleeper. Price 75 cents. 
Rapio Design Data, by M. B. Sleeper. Price 75 cents. 
ConstRucTION OF NEW Type ATLANTIC RECEIVING SET, by 
M. B. Sleeper. Price 75 cents. 
CONSTRUCTION OF RADIOPHONE AND TELEGRAPH RECEIVERS 
FOR BEGINNERS, by M. B. Sleeper. Price 75 cents. 
How To MAKE CoMMERCIAL Type RADIO APPARATUS, 
WiRELESS TELEGRAPHY AND TELEPHONY, by A. P. Morgan; 
$1.50. 
A B C or Vacuum Tuses USeEp IN RApIo RECEPTION, 
by E. H. Lewis. Price $1.00. 
EXPERIMENTAL WIRELESS STATIONS, P. E. Edelman, $3. 
RApIo EXPERIMENTERS’ HANbDBOOK, M. B. Sleeper, $1. 

The above series of nine books published by the Norman 
W. Henley Publishing Company, 2 West 45th street, are 
standard popular priced and up-to-date books which deal 
with their respective subjects in a practical manner and are 
written so that the novice and amateur experimenter alike 
can understand them and make use of the information con- 
tained in them. These books, the contents of which are 
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Obituary Notes 
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Will had na 1 twice lis first wife, Mrs. Mathilda 


Harold H., now of 
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, died in 1911, 1 sons, 
Ni York, a branch manager of the 
Will. His second wife, Mrs. 
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ives h \ rothers, Louis, former Mayor 
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Dr. J. Fleming White, long consulting chemist for 
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Wil ( \llen, general manager of the Tarrant 
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September 24 from injuries received when 
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Friends of Doane Hage, of the Arthur Colton Co, 
t cit will sympathize with him in the death 
S fe, Mrs. Helen Louise Hage, after a lit 
ess, in St. Joseph’s Hospital. They wer: 
tersburg, Va., June 20, 1917, and a son, Doane, Jr 
sixte onths old, also survives, besides Mrs. Hage 
pa ( ) s, who live at Petersb Mrs 
Hage, who was only 27, was taken ill in January, 1921 
und despite everything that could be done, she gradu- 
y g worst The Rev. H. G. Willis, of St. Ann’s 
Pisco] (Church, ofhciated at the funeral on October 
} S Woodlav 
New Counterfeit $5 Note 
New counterfeit $5 note is on the Federal Reserve Bank 
of New Yor! check letter “A”: no face ack 
la No. 1554; series of 1914: A. W. etary 
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portrait of Lincoln. It is a photo-mechanical production on 
two pieces of paper bearing red and blue ink lines to imitat 
he silk fibre of the genuine The serial number of the 
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han the genuine, and especially the back, w! $s a very 
heavy print it 1S lairly deceptive count 
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We could not see cur way clear without THE AMERICAN 
PERFUMER & ESSENTIAL Ort Review. Good luck to you. 
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NOTE TO READERS 
This department is conducted under the general super- 
vision of a very competent patent and trade-mark at- 
torney. This report of patents, trade-marks, designs is 
compiled from the official records of the Patent Office 
in Washington, D. C. We include everything relating 
to the four co-ordinate branches of the essential oil in- 
dustry, viz.: Perfumes, Soap, Flavoring Extracts and 
Toilet Preparations. 
All inquiries relating to patents, trade-marks, labels, 
copyrights, etc., should be addressed to 
PATENT AND TRADE-MARK DEPT., 
Perfumer Pub. Co. 14 Cliff St., New York. 


News Permeates Every Page. 

The text pages of the AMERICAN PERFUMER AND ESSEN- 
TAL Ort Review do not contain all of the news. You 
must read the advertising pages also to get the full benefit. 

Superdelicate Scales 

A scale upon which one six-hundred-millionth of a grain 
may be measured has been invented by Hans Petterson, ac- 
cording to a London cable to the Brooklyn Eagle. 
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TRADE-MARK REGISTRATIONS APPLIED FOR 
(Act of Feb. 20, 1905.) 


141,725.—Lorna Levy, New York, N. Y. (Filed Dec. 31, 
1920. Used since Dec. 15, 1920.)—Hair Salve. 

142,041.—Tetralin-G. M. G. H., Berlin, Germany. (Filed 
Jan. 10, 1921. Used since Dec. 12, 1906.)—Soap in Solid, 
Powdered, Liquid, or other Form. 

143,322—The Klinker Manufacturing Co., doing business 
as Princess Laboratories, Cleveland, Ohio. (Filed Feb. 8, 
1921. Used since August, 1918.)—Cold Cream, Vanishing 
Cream, Peroxide Cream, Witch-Hazel Cream, Cucumber 
Cream, Coco-Butter Cream, Coconut-Oil Shampoo, Tar 
Shampoo, Quinine Hair Tonic; Extract Vegetal, Benzoin, 
and Almond Lotion; and Violet and Witch-Hazel. 

146,490.—Larkin Co., Inc., Buffalo, N. Y. (Filed Apr. 
21, 1921. Used since Jan. 1, 1906.)—Soap in Cake, Stick, 
Liquid Powder, Flake, Chip, and Paste Form; Polish in 
Liquid, Paste, and Powdered Form for Shoes, Metal, Sil- 
ver, and Stoves; Washing Tablets, Naphtha Washing 
Compound, Scouring Paste, Glassware-Cleaning Powder, 
Scouring Powder, Cleaning Paste, Liquid Dry Cleaner, 
Wall-Paper Cleaner, Glove Cleaner, Liquid Shoe Dressing, 
Lens Wash, and Razor Strops, Sanitary Cleaner for Water- 
Closets, Shaving Soap Paste, Chemical Windshield Cleaner, 
and Electrochemical Silver Cleaner. 
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148,150.—The Andrew Jergens Co., Cincinnati, Ohio. 
(Filed May 24, 1921. Used since 1892.)—Soap. 

150,874.—Pompilio Micheli, Brooklyn, N. Y. (Filed July 
23, 1921. Used since July 18, 1921.)—Soaps. 

153,563.—Alfred H. Posselt, Boundbrook, N. J. (Filed 
Sept. 30, 1921. Used since May 16, 1921.)—Toilet Prepara- 
tions-viz, Nail Tint and Enamel; Nail Polish, Paste, and 
Powder; Nail Bleach and Cuticle Remover; and Skin 
Cream, Lotion, and Jelly. 

153,829.—Mary L. Steel, New York, N. Y. (Filed Oct. 
6, 1921. Used since May 1, 1918.)—Toilet Preparations 
and Cosmetics—Namely, Cleansing Cream for the Skin, Tis- 
sue Builder for the Skin, Refining Cream for the Skin, Cu- 
cumber Lotion, Muscle Oil, Face Tonic, Face Mould Skin 
Bleach, Talcum Powder, Face Powder, Body Powder, 
Rouge, Lip Sticks, Eyebrow Pencils, Eyelash Pencils, Mas- 


cara, Facial Creams, Astringent Creams, Eye Lotions, 
Bleach Mould, Home-Treatment Box (Containing Certain 
of the Foregoing Articles, All Intended to Preserve and 
Beautify the Skin), Gardenia Balm. 

159,220.—Parisian Imports, Inc., Detroit, Mich. (Filed 


Feb. 11, 1922. 
face powder. 
159,671.—West Coast Soap Co., 
Feb. 21, 1922. Used since July 26, 1921.)—Toilet Soap. 
159,813.—Pacquin, Inc., New York, N. Y. (Filed Feb. 
25, 1922. Used since Feb, 15, 1921.) —Skin-Cleansing Tonic 
and Massage Cream. 

160,019.— Marinello Co., La Crosse, Wis. (Filed Mar. 1, 
1922. Used since July, 1919.)—Powder for the Skin, Toilet 
Water, and Perfume. 

160,586.—Leonard R. Carley, Watertown, Conn. (Filed 
Mar. 13, 1922. Used since Dec. 20, 1921.)—Talcum, Face 
Powder, Foot Powder, Cold Cream, Cleansing Cream, Rose 
Water and Glycerine, Toilet Water, Tooth Paste, Bath 
Powders or Salts, Water Glass. 

161,129—J. J. Hogan, Incorporated, La Crosse, 
(Filed Mar. 23, 1922. Used July 27, 1921.) 
Flavoring Extracts. 

161,538.—-Marshall Field & Co., Chicago, 
Mar. 31, 1922. Used since December, 1919.)—Shampoo. 

161,599.— Twentieth Century Laboratories, Chicago, III. 
(Filed Mar. 31, 1922. Used since July 20, 1921.)—Dental 
Paste, Dandruff and Hair Liquid. 


Used since Jan. 12, 1922).—Face cream and 


Oakland, Calif. (Filed 


Wis. 
Fi od 


since 


Ill. (Filed 


161,600.—Samuel Frederick Von Schuetz, doing business 
as North American Honey Distributors, Council Bluffs, 
Iowa. (Filed Mar. 31, 1922. Used since 1919.)—Beeswax. 


162,082.— West Coast Soap Co., Oakland, Calif. (Filed 
Apr. 10, 1922. Used since Sept. 21, 1921.)—Soap Powder. 
162,178.—King & Stallkamp, Delphos, Ohio. (Filed Apr. 
12, 1922. Used since Jan. 1, 1922.)—Hand Lotion. 
162,494.—John B. Montgomery, doing business as Hairette 
Remedy Co., Los Angeles, Calif. (Filed Apr. 18, 1922. 
Used since Aug. 3, 1919.)—Liquid Hair Tonic. 
162,681.—The Lilly Springer Co., Los Angeles, Calif. 
(Filed Apr. 21, 1922. Used since Apr. 12, 1922.)—Face 
Creams and Hand Lotions. 
162,801.—Condé Perfumer, New York, N. Y. (Filed 
Apr. 24, 1922. Used since Mar. 30, 1922.) —Face Powders, 
Face Creams, Perfumes, Toilet Waters, Rouges, Hair 
Tonics, Hair Oils, Dentifrices, Tooth Powders, Nail 
Polishes, Deodorizing Preparations, and Sachet Powders. 
162,802—Commercial Laboratories, Inc., Newark, N. J.” 
(Filed Apr. 24, 1922. Used since Mar. 8, 1922.)—Face 
Powders, Face Creams, Perfumes, Toilet Waters, Rouges, 
Hair Tonics, Hair Oils, Dentifrices, Tooth Powders, Nail 
Polishes, Deodorizing Preparations, and Sachet Powders 
162,904.—Stewart & Holmes Drug Co., Seattle, Wash. 
(Filed Apr. 25, 1922. Used since Jan. 1, 1908.)—Cold 
Cream for the Face and Hands, Liquid Preparation to be 
Used as a Substitute for Face Powder, Brilliantine for the 
Hair and Beard, Bay Rum, Witch-Hazel Cream for the 


Hands and Face, Liquid Depilatories, Shampoo Preparations 
and for Use in Removing Dandruff. 


163,135.—Sarah E. Baugh, St. Louis, Mo. (Filed May 1, 
1922. Used since Feb. 9, 1921.) —Hair Grower, Hair Glossi- 
tine, Hair Tonic, Face Creams, Face Powders, Cough Sirup, 
Healing Creams, Vanishing Creams, Cleansing Creams, 


Massage Creams, and Hair Shampoo. 
163,285.—Alma Crews Reed, Los Angeles, Calif. 
May 3, 1922. Used since Feb. 1, 1922.) 


(Filed 


Hair Grower. 
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163,393.—Gimbel Brothers, New York, N. Y. (Filed May 
5, 1922. Used since Jan. 6, 1922.)—Rubbing Lotion, ~ 


163,480.—Universal Laboratories, Inc., Harrisburg, P, 
(Filed May 6, 1921. Used since Jan. 1, 1922.) ~Mouth 
\W ashes. 

163,628.—Gardiner Manufacturing Co., Inc., Niagara 
Falls, N. Y. (Filed May 10, 1922. Used since Apr, 1, 
1920.) —Washing Solution. 


163,738.—Joseph Caplan, doing business as the Ladoré 


Perfumery Co., New York, N. Y. (Filed May 12, 199 
Used since Apr., 1922.)—Lemon Cream, Brilliantine 


Freckle Cream, Rouge, Bleaching Cream, and Depilatory 
and Greaseless Cream, Known as Hairmown and Fanjo 
Cream. 

163,739.—Joseph Caplan, doing business as The Ladoré 
Perfumery Co., New York, N. Y. Filed May 12, 192 
Used since Apr. 1, 1922.)—Liquid Complexion Powder, Hair 
Tonic, Astringent Shampoo, Skin Tonic, and Skin Lotion 

163,895.—S. S. Pierce Co., Boston, Mass. (Filed May 1}, 
1922. Used since Sept. 1, 1920.)—Cold Cream, Lemon 
Cream, Nodor (Deodorant Cream) Rose-Water and Glycer. 
Face 


ine, Witch-Hazel, Violet Ammonia, Powder, Rouge 
and Lemon Lotion. 

164,079.—Specialty Sales Co., Sioux Falls, S. Dak. (Filed 
May 18, 1922. Used since Jan. 1, 1922.)—Liquid and Paste 
Soaps. 

164,145.—Harriet Hubbard Ayer, New York, N, Y 
(Filed May 20, 1922. Used since Feb. 15, 1922.)—Per- 
fumes. 

164,146.—Harriet Hubbard Ayer, New York, N. Y. (Filed 
May 20, 1922. Used since Feb. 15, 1922.)—Perfumes, 

164,147.—Harriet Hubbard Ayer, New York, N. Y 
(Filed May 20, 1922. Used since Feb. 15, 1922.)—Per- 
fumes. 

164,148.—Harriet Hubbard Ayer, New York, N. Y 
(Filed May 20, 1922. Used since Feb. 15, 1922.)—Per- 
fumes. 

164,149.—Harriet Hubbard Ayer, New York, N. Y 
(Filed May 20, 1922. Used since May 1, 1914.)—Tooilet 
Soap. 


164,172—Theodor Leonhard Wax Co., Paterson, N, J 
(Filed May 20, 1922, under ten year proviso. Used since 
1852.)—Beeswax. 

164,173.—Theodor 
(Filed May 20, 1922, 
1852. )—Beeswax. 

164,174.—Theodor Leonhard Wax Co., Paterson, N. J 
(Filed May 20, 1922, under ten year proviso, Used since 


Leonhard Wax Co., Paterson, N, J 
under ten year proviso. Used since 


1852.)—Beeswax. 

164,215.—Angelo Adduci, Pittsburgh, Pa. (Filed May 22, 
1922. Used since Jan. 19, 1922.)—Hair Invigorator and 
Softener. 

164,470.—W illiam M. Thompson, Red Bank, N. J. (Filed 
May 24, 1922. Used since Nov. 1, 1922).—Dental Cream. 


164,593.—Holman Soap Co., Chicago, Ill. (Filed May 2/, 


1922. Used since March, 1922.)—Toilet Soap. 
164,676.—Marguerite Sullivan, doing business as Domino 

House, Philadelphia, Pa. (Filed May 29, 1922. Used since 

Feb. 20, 1922.)—Facial and Toilet Preparations—namely, 


Powder and Liquid Tonics for Treating the Hair and Scalp 





164,677.— Marguerite Sullivan, doing business as Domino 
House, Philadelphia, Pa. (Filed May 29, 1922. Used since 
Feb. 1, 1922.)—Facial and Toilet Preparations—Namely 
Toilet Powder. 

164,678.—Marguerite Sullivan, doing business as Domino 
House, Philadelphia, Pa. (Filed May 29, 1922. Used since 
Feb. 1, 1922.)—Facial and Toilet Preparations—Namely, 
Toilet Cream. 

164,838.—Marguerite Sullivan, doing business as Domino 
House, Philadelphia, Pa. (Filed June 2, 1922. Used since 
Jan. 31, 1922.)—Facial and Toilet Preparations—Namely, 
Complexion Clay. 

164,839.—Marguerite Sullivan, doing business as Domino 
House, Philadelphia, Pa. (Filed June 2, 1922. Used since 
Jan. 31, 1922.)—Facial and Toilet Preparations—Namely, 
Complexion Clay. 

164,840.— Marguerite Sullivan, doing business as Domino 
House, Philadelphia, Pa. (Filed June 2, 1922. Used since 


Jan. 31, 1922.)—Facial and Toilet Preparations—Namely, 
Complexion Clay. 
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164,858.—Peter H. Brady, doing business as The Somish 
Laboratories, Spokane, Wash. (Filed June 3, 1922. Used 
since Mar. 8, 1922.)—Dental Cream. . 
164,875.—Ernest Daltroff, Paris, France. (Filed June 3, 
1922. Used since 1905.)—Perfume, Toilet Water, Rouges, 


Face Powder, Talcum Powder, Brilliantine, and Denti- 
frices. ; ae ; , 

164,929.—John G. Leftwich, doing business as Pyrea 
Chemical Co., St. Joseph, Mo. (Filed June 3, 1922. Used 
since June 17, 1915.) —Tooth Paste. 

164.956.—Henri Rigaud, doing business as Rigaud, Paris, 
France, and New York, N. Y. (Filed June 3, 1922. Used 
since 1920.)—Hand Lotion. ; 
: 164,965.—Henri Rigaud, doing business as Rigaud, Paris, 
France, and New York, N. Y. (Filed June 3, 1922. Used 


since 1914.) —Perfume, Toilet Water, Face Powder, Rouge, 
Yace Creams, Sachet, and Talcum Powder. 
164.969.—William R. Smith, doing business as Femigloria 
aboratories, New York, N. Y. (Filed June 3, 1922 
Used since Mar. 15, 1922.)—Face Powders, Face Creams, 
Perfumes, Toilet Waters, Rouges, Hair Tonics, Hair Oils, 
Jentifrices, Tooth Powders, Nail Polishes, Deodorizing 
Preparations, and Sachet Powders. ~? 
164.970.—William R. Smith, doing business as Femigloria 


aboratories, New York, N. Y. (Filed June 3, 1922. Used 
since Mar. 15, 1922.)—Face Powders, Face Creams, Per- 
fumes, Toilet Waters, Rouges, Hair Tonics, Hair Oils, 
Yentifrices, Tooth Powders, Nail Polishes, Deodorizing 


Preparations, and Sachet Powders. 
164,986.—Zura, Inc., Chicago, Ill. 
Used since May 20, 1922.)—Cosmetics—viz., 
lair Straightener, Hair Gloss, and 


(Filed June 3, 1922 
Hair Tonic, 
Eczema Ointment. 


164.995.—Henri Rigaud, doing business as Rigaud, Paris 
france, and New York, N. Y. (Filed June 3, 1922. Used 
since 1920.) —Liquid Face and Toilet Powder. 
165.003.—Badger Foot Powder Co., Milwaukee, Wis. 
Filed June 5, 1922. Used since May 23, 1922.)—Foot 
Powders. ; 
165.027.—Levite Manufacturing Co., Dothan, Ala. (Filed 





une 5, 1922. Used since Feb. 6, 1922.)—Tonic to be Ap- 
plied to the Human Scalp and as a Tonic and a Dressing 
for the Human Hair — 
165,033—Jennie M. Proctor, doing business as the Strait- 
Tex Chemical Co.; Pittsburgh, Pa. (Filed June 5, 1922. 
Used since Feb. 24, 1922.)—Scalp and Hair Tonic. 
165,052.—Aetna Products Co., Boston, Mass. (Filed 
June 6, 1922. Used since May 19, 1922.)—Preparations for 
the Prevention and Treatment of Unsanitary and Diseased 
Conditions of the Feet. 
165,094.—Eugene Schueller, Paris, France. (Filed June 
6, 1922. Used since June, 1909.)—Hair Dyes and Colorings, 
Perfumes, Rouge, Lip Sticks, Toilet Powders, and Toilet 
Creams. 
165,131—The Eodene Co., Fairmont, W. Va. (Filed 
June 7, 1922. Used since June 3, 1920.)—Tooth Paste. 
~ 165,263.—John H. Bonn, doing business as The J. H. B. 
Co,, Sioux Falls, S. Dak. (Filed June 10, 1922. Used since 
May 1, 1922.)—Liquid and Paste Soaps and Cleaners. 
165,395.—Joseph Lipson, doing business as Lion Hand 
Soap Co., Bristol, Conn. (Filed June 12, 1922. Used since 
September, 1921.)—Soap. 
165,556—Edward G. 
Form Co., Buffalo, N. Y. 
1916.)—Animal Soft Soap. 
166,097.— Reid, Murdoch & Co., 
26, 1922. Used since August, 
Powder Designated Cleaner. 


Messing, doing business as Sho- 


(Filed June 15, 1922. Used since 


Chicago, Ill. (Filed June 
1900.) —Soaps and Scouring 


TRADE-MARK REGISTRATIONS GRANTED 


4 (Act of Mar. 19, 1920.) 

159,202 —Marshall Field & Co 
23, 1922. Serial No. 165,925. 
Toilet Soap. 

159,235—Henry Viscardi, New York, N. Y. (Filed July 
27, 1921. Serial No. 151,027. Used since Mar. 25, 1921.) 
Shaving Cream in the Nature of a Soap Paste. 

159.236.—V. Vivaudou, Inc.. New York, N. Y. (Filed 
Apr. 18, 1921. Serial No. 146,343. Used since Apr. 4, 1921.) 
Fa reparations for Producing a Glossy Effect Upon the 
alr, 


, Chicago, Ill. (Filed June 
Used since October, 1920.) 


THE AMERICAN PERFUMER 






367 





160,009.—Lila Kovacs, Pittsburgh, Pa. (Filed Mar. 8, 


1922. Serial No. 160,355. Used since January, 1918.)— 
Liquid Hair Shampoo, Liquid Hand Lotion, Vanishing 
Cream, Cleansing Cream, Liquid Rouge, Brilliantine. 
160,107— Parker-Belmont & Co., Chicago, Ill. (Filed 
\pr. 21, 1922. Serial No. 162,694. Used since Dec. 27, 
1920.)—Toilet Preparations—Namely, Rose Compact, and 


Beauty Cream. 


PATENTS GRANTED 


15,460. (Reissue.) Machine for Flling Bottles, ete. 
John F. Geyer, Philadelphia, Pa. Filed Mar. 27, 1922. 
Serial No. 547,251. Original No. 1,401,150, dated Dec. 27, 
1921, Serial No. 189,304, filed Sept. 1, 1917. 38 Claims. 
(Cl. 226—95.) 

1. A machine of the character described comprising 
endless conveyor means for progressing vessels to be 
filled; filling pump means over said conveyor means, 
with substantially horizontal cylinders, and with rotary 
control valve means with axis extending transversely of 
said conveyor means; and means for operating said 
conveyor, pump, and valve means in definite correlation 
with one another. 

1,430,099 John R. Milson, Watertown, Mass., 
assignor to Pioneer Chemical Company, Revere, Mass., 
a Corporation of Massachusetts. Filed May 9, 1919. 
Serial No. 295,869. 3 Claims. (Ci. 87—5.) 

1. A soap formed of a mixture of animal oil, petro- 
leum oil, an alkali, a sodium silicate, aluminum chloride 
and water in suitable proportions. 

1,430,683. Toilet Article. Jesse R. Powell, Chicago, 
Ill., assignor to Armour and Company, Chicago, III. 
a Corporation of Illinois. Filed May 16, 1921. Serial 
No. 470,068. 7 Claims. (Cl. 132—82.) 

1. A toilet article comprising a cosmetic cake mounted 
upon a substantially non-resibent plaque of 
compacted inert filler and binder. 


>oap. 


non-vitreous 


DESIGNS PATENTED 


61,503. Bottle. John A. Maier, London, England, 
assignor to The Erasmic Company, Limited, Warring- 


ton. England, a Corporation of Great Britain. Filed 
Mar. 26, 1921. Serial No. 455,992. Term of patent 7 
years, 


The ornamental design for a bottle, as 


61,505. Jar. Louis B. Newell, 
to Carr-Lowrey Glass Co., Baltimore, Md. Filed Jan. 
7, 1922. Serial No. 99. Term of patent 7 years. 

The ornamental design for a jar, as shown. 

61,506. Bottle. Newell, 
assignor to Glass Co., 
Filed Jan. 7, Serial No. 100. 
years, 

The ornamental design for a 


shown. 
3altimore, Md., assignor 


Louis B. 
Carr-Lowrey 
1922 


Baltimore, Md., 
Baltimore, Md. 
Term of patent 7 


bottle, as shown. 


Cuban Penalties for Trade-Mark Infringements 


\ proposal for more strict and equitable 
infringements of trade-mark rights, 
improper use of branded receptacles, is embodied in a bill 
introduced in the Cuban Senate. Technically, it provides 
for modifications of article 287 of the Penal Code and 
Article XII of the trade-mark law of August 21, 1884. 

The proposed revision of article 287 of the Penal Code 
provides that the maximum punishment shall be imposed 
only upon those who deliberately use receptacles, stamped 
with a trade-mark registered in the name of another per- 
son, in connection with the marketing of the same or similar 
goods. A slighter penalty is imposed on those who make 
such illegal use of a trade-mark in selling dissimilar mer- 
chandise. 

\ noteworthy change in the proposed revision of Article 
XII of the trade-mark law is the subjection of those who 
counterfeit or imitate a trade-mark, together with those 
who make commercial use of such mark, to criminal prose- 
cution. This alteration places Article XII in closer agree- 
ment with article 287 of the Penal Code. 


punishment of 
particularly in the 
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CEYLON 


Soap Import Duty Rarsep.—Ceylon’s new customs tariff, 


as finally adopted, increases the import duty on toilet soap 
from 7% to 10 per cent ad valorem. 


CZECHOSLOVAKIA 
INCREASED FEE ON ImMporTED Mixep ETHER O1Lts.—By a 
decision of the Czechoslovakian Ministry of Commerce, 
effective August 15, 1922, the manipulation or handling fee 
on the importation of mixed ether oils has been increased 


to 5 per cent of the invoice price. 


DOMINICA, WEST INDIES 
Bay Rum Duties.—Customs Amendment Ordinance No. 
10, 1922, has increased the import duties on rum and bay 
rum, the latter being raised to 11 shillings, 6 pence, an 
advance of 3 shillings. The British preferential is increased 
to 9 shillings. 


FRANCE 


GRASSE PERSONALS.—Two new arrivals have been wel- 


comed warmly in this great garden of flowers. M. and 
Mme. Maurice Maubert announce the appearance of a little 
M. Maubert is joint 
owner of the firm of Pichelin Gilles & Maubert, Grasse. 

M. and Mme. Jean Guichard are receiving congratulations 
on the advent of their son Georges. M. Guichard is one of 


girl, who has been named Pierette. 


the management of Roure-Bertrand Fils, at Grasse. 

TrapeE With AmericaA.—Exports invoiced at the con- 
sulates in France to go to the United States and insular 
possessions amounted in 1921 to $598,443,204, as compared 
with $468,022,771 in 1920, an increase of $130,420,433. Per- 
fumery and soap declared for export from Paris to the 
United States: 1920, $12,165,236; 1921, $14,120,026. 

France’s imports of perfumery and soap compared as 
follows: 1913, $9,314,200; 1920, $27,141,100; 1921, $19, 
229,800. 

Exports of soaps and perfumery in tons included the 
following: To United States, 1913, 1,828; 1920, 2,206; 
1921, 1,523. To Great Britain, 1913, 3,880; 1920, 1,781; 1921, 
1,357. To Germany, 1913, 1,432; 1920, 1,569; 1921, 2,109. 


FRANCE-ESTHONIA 
CoMMERCIAL TREATY.—By terms of the commercial treaty, 
which has just gone into effect, Esthonia grants to France 
most-favored-nation treatment for French products gen- 
erally, and in addition considerable reductions from the 
present Esthonian tariff for certain products of special in- 
terest to France, including perfumery, cosmetics and toilet 
soap. 
(Continued on page 370) 
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THE MARKET 
Essential Oils, Aromatic Chemicals, Etc. 


Although it is impossible to discuss the essential oil lines 
excepting in terms of generalities, due to the difficulties 9 
obtaining definite data on the condition of the various crops 
until the harvesting period is completed, practically all ip. 
terests are agreed that there is a substantial definite better. 
The direct effect of the 
passage of the McCumber-Fordney Tariff Act was to make 


ment in marketing conditions. 


for sharp disjointed fluctuations. There was a favorable 
increase in the volume of transactions, coincident with the 
comparatively low levels reached by upward of a dozen 
leading essential oil products which under the Underwood 
Tariff were assessed at 20 per cent, but which will now 
come in free of duty. Considerable speculation accom. 
panied the enactment of the new tariff measure, but its 
passage removed for the time being at least, all uncertainties 
as to the status of the oils, so that the market profited not 
only from a better volume of business, but from the promise 
of an increased degree of stability at an early date. 

All of the fluctuations seen in the essential oil line are not 
due to the new tariff and the firmness shown in a number 
of the oils has had a stimulating influence on the general 
market. Imports are said to be running at a record rate 
but the influence this will have on the market a few months 
hence can only be guessed. For the time being strong 
holders are not anxious to quote their goods, although the 
weaker speculative element in some instances have shown a 
willingness to sell as low as replacement cost. 

‘Oil of geranium is about $1.25 to $1.75 a pound lower 
on spot, due undoubtedly to its presence on the tariff free 
list. Conditions in the primary market would indicate no 
weakness, however. Only 100 pounds ‘of the Bourbon oil 
was offered to the American market it is understood and at 
155 francs, against 132 francs previously. Foreign pro- 
ducers are not at all anxious to unload their product in this 
market as there appears to be excellent buying in evidence 
from Continental and other over-seas points. Boise de rose 
femmelle is 35 cents lower on removal of the tariff. Weak- 
ness in oil of rose has been more pronounced, a decline of 
close to $1.75 an ounce featuring the market. There was 
a moderate amount of pressure to sell lavender as low as 
$3 a pound and the spike at 75 cents. 

Pronounced weakness has been seen in all of the principal 
citrus oils, notwithstanding advices from prominent Italian 
sources that the new lemon crop is decidedly smaller than 
the previous one, although stocks available abroad are 
adequate. Lowering of the duty on bergamot caused an 
abrupt decline of about 55 to 60 cents, but firmer prices 
are now quoted by shippers and demand is picking up con- 
siderably. Demand for orange has been quiet, and prices 
have failed to show any noteworthy change. 

Along with the advance of the season, holders of oil of 
peppermint in the country have lowered spot prices some 99 
to 65 cents a pound, A considerable part of the oil bought 
earlier in the season cost as high as $3 a pound so that 
marketers are taking a loss at the current levels. As no- 
table a price development as any during the last month was 
the deep cut in prices for ylang-ylang the Bourben and 
Manila varieties being $5 and $10 per pound lower fe 


spectively. Contrary to the belief entertained earlier in the 


(Continued on page 370) 
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ESSENTIAL OILS 


Almond, Bitter, per Ib $5.25- $5.50 
Almond, S. P. A..... . 5.50- 6.00 
Almond, F. F. C. “art”... 1.00- 2.25 
Almond, Sweet True .... 45- 50 
Almond, Apricot Kernel 29- 30 
Amber, crude ... 85- 1.00 
Amber, rectified 1.40- 

Amyris, balsamifera 4.00 

Anise, “lead free U. S. P.” .00 

Aspic (spike) Spanish.... 75- 80 

OMEN wcccvece 1.15- las 
Bay, Porto Rico 2 73- 3.00 

West Indies .» 273- 
Bergamot, 35-36 per cent.. 3.25- 3.30 
3irch sweet N. C 1.90- 2.25 

Penn, and Conn.... 3.25 
tirchtar, crude 2.00- 
Birchtar, rectified coe 2 
Bois de Rose, Femelle....  2.65- 
toe tS. 2b. “ik. 55- .60 
Cajeput, Native U.S. P.. .85- 90 
Calamus Se en 4.25- 5.00 
Camphor, Jap. “white” 19- .20 
Cananga, Java cine Le Bao 
Cananga, Java, rectified. . 3.20- 3.75 
Caraway Seed, rectified 5.00- 
Cardamon, Ceylon 13.00- 19.00 
Carvol .. Peeh gi ‘ 7.75- 
Cassia, redistilled, U. S. P. 1.75- 1.80 
Cedar Leaf .95- 1.00 
Cedar Wood .. .26- 30 
Celery — 10.00- 
Cinnamon, Ceylon 15.50- 
Citronella, Ceylon 54- 56 
Citronella, Java o 78 83 
Cloves, Bourbon 3.00- 3.25 
Cloves, Zanzibar 2.10- 2.50 
Copaiba A0- 50 
Coriander 20.00- 22.50 
ee Lis 2 
2 ee 6.25- 7.00 
Cumin j 7.50- 10.00 
Diilseed .... ate 4.25- 5.90 
BXMCTON ... 0 occ 1.20 
Eucalyptus, 

Aus. 80 to 85% 45 60 
Fennel, Sweet aa 1.65- 1.75 
Geranium, Rose Algerian.. 8.75- 9.25 
Geranium, Bourbon 5.00- 5.50 


Geranium, Turkish (palma 





SE Sh sh buses aoe 8 4 
Ginger 5 
Gingergrass eae 4 3 
Guaic (Wood) ....... 48 
Hemlock ....... oe 1.1 2 
Juniper Berries, rectified 1.35- 1.40 
Lavender, English Sd - 32.00 
Lavender, U. S. P. “IX” 3.00- 
Lemon ...... FP 70- ~=—85 
Lemon “Calif” ... 75- 80 
Lemongrass ......... 80- 90 
Limes, distilled 55- 60 
Limes, expressed ...... 2.50- 
Linaloe ee 2.50- 2.60 
Mace, distilled .... 1.00- 
NINE vic vsvccc sie. 14- .16 
Mustard, genuine ........ 18.00- 
Mustard, artificial ....... 2.85- 3.00 
Neroli, Bigarade, Petale 

MRED voce cece ce ee 0 199,00-250,00 

Neroli, Bigarade ........ 150.00-170.00 
i 1.00- 

I oars sg dee 28.00- 
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PRICES IN THE NEW YORK MARKET 


(Quotations on this page are those made by local dealers, but are subject to revision without notice because of the 


present unstable conditions.) 


Diphenyloxide 

Orange, bitter ; 
Orange, sweet, West Indies 
Orange, sweet Italian 
Orange, Calif, 

Origanum, imitation 

Orris Root, concrete, for- 


eign fat (oz. ) 

Orris Root, concrete, do- 
mesti¢ olen (0z.) 

Orris Root, absolute. (oz. ) 

Parsley 

Patchouly e° 

Pennyroyal, American 

Pennyroyal, French 

Peppermint ’ 

Peppermint, redistilled 

Petit Grain, So. American 

Petit Grain, French 

Pimento ; Kia 

Pine Needles, from Pinus 
Sylvestris at 

Rose, Bulgaria ..... (oz. ) 

Rosemary, French .. (lb.) 

Rosemary, Spanish 

OM viecucsa 

Sage ; eons 

Sandalwood, East India.. 

Sassafras, artificial 

Sassatras, natural 

Savin, French 

Snake Root 

Spearmint 

Spruce 

Tansy ; we ; 

Thyme, French, red.... 

Thyme, French, white 

Thyme, Spanish, red 


Vetivert, Bourbon 
Past: Ii 2.06: 
Wintergreen, Southern 

Pennsylvania 
W ormseed 
Wormwood 
Ylang-Ylang, 
Ylang- Ylang, 


Manila 


Bourbon 





DERIVATIVES AND CHE 


Acetophenone ..... 
Amyl Salicylate, do 
Amy] Salicylate, foreign.. 
Anethol caeikeaenan 
Anisic Aldehyde, foreign 
Domestic waters 
Benzaldehyde, dom., U.S.P 
Benzaldehyde, F. F. C. do- 
CE aieweaGaueas ‘ 
Benzyl Acetate, domestic... 
Benzyl Acetate, foreign... 
Benzyl Alcohol 
Benzyl Benzoate 
Borneol ee 
Bornylacetate 
Bromostyrol 
| eee 
Cinnamic Acid .......... 
Cinnamic Alcohol “Solid” 
Cinnamic Aldehyde 
CNM Ce ie emg enews 
Citronellol, domestic 
Citronellol, foreign 
Cumarin, natural 
Cumarin, artificial domestic 
Cumarin, artificial, foreign 
Diphenylmethane 





(See last page of Soap Section for Prices on Soap Materials.) 





SU- dD 
2.15- 
2.60- 2.75 
Za ake 
3.10- 3.25 
25- 40 
5.50 
4.00 
925 
2.75 
2.00 
2.80- 2.90 
3.10- 3.20 
1.70- 1.85 
8.00- 9.00 
1.90- 2.00 
2.00- 2.10 
6.00- 6.25 
.45- 
4.00- 
2.50- 
7.00. 25 
42. 45 
1.00- 
3.80- 4.00 
16.00- 16.50 
2.90- 3.00 
1.10- 1.20 
9.50- 10.00 
1.00- 1.05 
1.05- 1.10 
1.00- 1.05 
5.25- 5.50 
30.00- 
4.75- 
6 75- 
2 6()- 2.65 
9.50- 10.50 
28.00- 
7.00- 12.00 
MICALS 
3.75- 4.00 
1.45- 1.75 
1.45- 
1.60- 1.75 
4.25- 4.75 
4.25- 4.50 
1.40- 1.60 
1.60- 1.75 
1.50- 1.65 
1.75- 2.00 
1.30- 1.75 
1.75- 
3.50- 
4.25- 
4.50- 
7.75- 
3.00- 3.50 
14.00- 18.00 
4.25- 
3.00- 3.59 
8.50- 
8.50- 
15.00- 
4.00- 4.30 
nominal 
2.25- 2.50 





i thyl 
Kucalyptol 


Eugenol 


Cinnam 


ate 


Geraniol, domestic 


Geraniol, 


foreign 


Geranyl-Acetate 
Heliotropin, domestic 


Indol, C. P. 


Iso-Butyl-Salicylat« 


Linalool 


Linalyl Acetate 
Linalyl Benzoate 


Methyl 


Anthranilate 


\iethyl Cinnamate 


Methyl 


Heptenone 


Methyl Heptine Carbon 
Methyl Paracresol 
Methyl! Salicylate 


Musk 
Musk Ketone 
Musk Xylene 
Nonylic 


\mbrette 


Alcohol .. 



































nominal 
4.50- 5.25 
6.00- 9.50 

nominal 
4.25- 
5.50- 
9 00- 
40.00- 
12.50- 15.00 

47- 
15.25- 
12.50- 14.00 
3.50- 4.00 


nominal 


Phenylacetaldehyde 7.00- 7.25 
Phenylethylic Alcohol 8.00 
Phenylacetic Acid 3.00- 
Rhodinol, domestic 18.00- 
Rhodinol, foreign 18.00- 
Safrol 56- .60 
Skatol, C. P. .......(0z.) 57.00- 
Terpineol, C. P., domestic. .47'%- .50 
Terpineol, C. P., imported. nominal 
Terpinyl Acetate ........ 1.50- 2.00 
Thymol 4.30- 
Violet, artificial 8.00- 17.00 
Vanillin «toa.)- Se 35 
BEANS 

Tonka Beans, Para.. 95- 1.00 
Tonka Beans, Angostura.. 2.00- 2.25 
Vanilla Beans, Mexican... 12.00- 18.00 
Vanilla Beans, cut ...... 8.00- 9.00 
Vanilla Beans, Bourbon 

whole vac Gaon ae 
Vanilla Beans Bourbon 

COO Co cacakets ey oa 
Vanilla Beans, Tahiti yel- 

low label 1.80- 2.00 
White label 2.25- 2.50 

SUNDRIES 

Alcohol cologne spirits gal- 

lon PenssGannecue 477- 4.90 
*Ambergris, black ..(oz.) 10.00- 18.00 
Ambergris, gray 28.00- 
Chalk, precipitated ...... 03- = .05 
Civet horns (oz.) 2.65- 3.00 
Lanolin hydrous ....... .22- 24 
Lanolin anhydrous 43- 45 
WOGUMENEE nadigaeedudenwas 8.00- 8.25 
Musk, Cab., pods... .(0z.) nominal 
Musk, Cab., grains... (0z.) nominal 
Musk, Tonquin, grains 

CO scixaceccdueneies 38.00- 40.00 
Musk, Tonquin, pods.(oz.) 25.00- 26.00 
Orris Root, Florentine, 

WIND chs hawacdwascedie 08- 09 
Orris Root, powdered and 

OMY 6s wine Cecxiaccaiiewes jl- 12 
Rene UNO 40's eeaecees .12- 16 
Tale. Italian .... (ton) 45.00- 60.00 
Tale. French ....... (ton) 25.00- 50.00 
Talc. domestic ..... (ton) 18.00- 40.00 

*Normal. 








THE MARKET 
(Continued from page 368) 
season the market for oil of thyme which was then in- 
fluenced by a short crop of the herb has reacted some 25 
to 50 cents a pound with last offers at as low as $1 a pound 
Offers of new crop tansy are made much more freely, and 
wormwood also is considerably cheaper as the new crop 
distillation has been coming in from the country at a time 
when only a meagre consuming interest is being displayed. 
Advance in oil of caraway is based on scarcity of the seed 


as well as the oil. 
Aromatic Chemicals 


While it is yet too early to determine how much of a 
factor foreign competition in aromatic chemicals will be 
under the many complicated features of the Tariff Act of 
1922, a feeling seems to be developing in the market that 
regardless of how high prices go, consumers who for many 
years have become accustomed to the use ofa foreign article 
will continue to pay the price. Under the old Underwood 
rates the average impost on aromatic chemicals was 20 per 
cent while under the new law, according to some views, the 


foreign valuation will be raised to from 45 to 125 per cent, 
this being figured on the supposition that 60 per cent Ameri- 
valuation is [ 


can the equivalent of 125 per cent foreign 
valuation. There are three general classifications for aro- 
matics including natural products such as_ citronellol, 


geraniol and rhodinol Which are assessed at 45 per cent; 
synthetics not derived from coal tar which are taxed 45 
per cent and the synthetic coal tar aromatics 60 per cent 
plus 7 cents per pound if made here, or if not made here, 
60 per cent plus 7 cents per pound, American valuation. 
As yet the American valuation plan has not been applied 
in any very substantial degree because the Customs Divi- 
sion has not drafted its regulations for assessing duties. 
It is felt, however, that while a considerable check will 
be placed on importations of French and German origin, 
eventually the situation will right itself so that consumers 
will be able to obtain their customary supplies of raw ma- 
terials, although perhaps at a higher price. 

The boost in tariff rates has naturally stiffened a large 


number of products but some notable declines have 
been noticed. Examples in the latter category include 
acetophenone which is down $1; benzaldehyde, down 35 
cents; cinnamic alcohol, off $4; citronellol, down $3.50; 


linalool, off $1.50; methyl-heptine carbonate, off $5; linalyl- 
acetate down $4, while moderate declines were the rule in 
bromostyrol, cinnamic acid, diphenyloxide, heliotropin and 
terpineol. In keeping with the advance in carbolic acid 
cristals to 22 cents a pound minimum in drums of 250 
pounds there have been a number of advances in deriva- 
tives of this base. The sharply higher prices pre- 
vailing for methyl-alcohol have resulted in an appreciation 
of fully 6 cents a pound in methyl-salicylate which is held 
for 47 cents inside. The higher duties placed on artificial 
musks have caused sellers to revise their prices upwards 
sharply so that ambrette is now held at $15.25 inside; ketone 
at $14; and xylene at $4 a pound. While no unusual ex- 
pansion can be recorded in trade generally, inquiries from 
consumers trade are improving in volume. The extract 
makers have been good buyers of coumarin and vanillin at 
full prices. 
Vanilla Beans 

Despite the unusually high levels of prices reached for 
all varieties of vanilla beans the consensus in trade circles 
is that demand is still broadening. The extract trade has 
been purchasing freely of Bourbon vanilla, while utilizing 
the utmost of efforts to stretch out their stocks of Mexican 
vanilla to tide over the present crisis. It has been definitely 
ascertained that the shortage in this year’s crop of Bourbon 
vanilla beans will amount to between 300,000 and 400,000 
pounds. While a few lots of recured Bourbon vanilla are still 
available on the market here at prices ranging from $2.75 
a pound up, the effect of the shortage in Bourbons has been 
to send prices to $3 @ $3.50 a pound generally. Many im- 
porters in New York have been forced to operate in the 
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Marseilles market for the first time. They find that My 
seilles is only quoting futures as she is closely cleaned - 
on spot stocks. This condition may send Bourbons to $4 
it is believed. 

The supply of Mexican vanilla is practically at the vanish, 
ing point. At any rate it is rather definite that an order 
for 5,000 pounds could not be filled here. Consumers who 
bought in anticipation of the shortage are stretching their 
stocks out as much as possible in order to tide over ung) 
new crop becomes available in the late spring and early 
summer of 1923. The prospect is that cut vanilla from 
Mexico will begin arriving around March-April next year 
ordinary beans around April-May; medium May-June ap) 
prime during June and July. It is estimated that the ney 
Mexican vanilla bean crop will be about 40 per cent greate; 
than the previous crop which was only 55,000 pounds, 

Even with this increase there will be less vanilla ayailahj 
for the American market because there will be no carp 
over of old crop next year as there was this year, Cutting 
and collection of the new crop will begin in January ay 
by the last of July the cured vanilla of the new crop wi 
be ready for shipment. Only a small crop of cuts will & 
gathered. 

Other varieties of vanilla are being substituted for th 
Mexican, South American have met good buying at $7; 
pound, while Tahiti yellow label has been moving at $1 
@ $2 a pound and white label around $2.25 @ $250, 
pound. Supplies of tonka beans continue decidedly smal 
and replacement is impossible until another crop is gathered 
so that spot prices are firm at $2 @ $2.25 a pound 


FOREIGN CORRESPONDENCE 
(Continued from page 368) 


ITALY 


Ouive O1t.—The exports of olive oil from Italy for the 
last six months of 1921 amounted to 1,805 metric tons, mak 
ing the total for the year 3,199 metric tons. The explanation 
of the 


Italy’s ability to export olive oil did not depend altogether 


great slump since the war is that before the war 


on its production, which in some years was barely large 
enough to meet the domestic requirements. In 1913 Italy 
had to import 2,086 metric tons of foreign olive oil and 
13,462 metric tons of cottonseed oil. In 1914, imports oi 
these two oils amounted to 15,422 and 2,388 metric tons 
respectively, which was 369 tons more than the quantity 
of olive oil exported Italy. the war the de 
creased domestic production, practical prohibition on im 
ports of cottonseed oil, and difficulties which Italian refiners 


from Since 


experienced in obtaining foreign olive oil, based largely 
on the new tendency of other original olive oil exporting 
countries to refine more of their own oil, explain why Italy 
has not been able to regain its pre-war position as an & 
porter of olive oil. The United States is Italy’s best olive 


oil customer. 


TUNIS 


Ouive O1.—Tunis is the fourth olive oil producing cout 
try in the world. According to leading oil merchants in 
Marseilles, the Tunisian olive oil output for 1921 amounted 
to 70,000 metric tons, or one-third of that of Italy and 
10,000 tons less than half that of Greece. The war, with its 
high prices for olive oil, gave a great impetus to the olive 
oil export trade of Tunis, which even now is still in evidence 
But the olive oil of Tunis is of little interest to the outside 
world excepting two countries which take the bulk of the 
exports. In 1921 France too 13,916,826 kilos and Italy 
8,419,514 of the total of 23,286,774 Kilos exported. Only 
165,323 kilos was sent to the United States. 
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CONDUCTED BY Or. E.G.THOMSSEN 


FIGHT FOR A REASONABLE TARIFF ON OILS 
AND FATS TO BE CONTINUED 


The Executive Committee of the Bureau of Raw Mater- 
ials for American Vegetable Oils and Fats Industries, com- 
posed of C. Rogers Brown, F. M. Barnes and Mason Trow- 
bridge, has prepared a report for the members regarding 
1922 and 


outlining plans for a continuation of the work of obtaining 


its activities in connection with the Tariff Act of 


relief from the exaction of the new law. 

The Bureau of Raw Materials has a National Committee, 
with membership as follows, in addition to the above men- 
tioned Executive Committee: 


William Cooper Procter, Procter & Gamble, Cincinnati. 
Russell ‘Colgate, Colgate & 'Co., Jersey City, N. J. 
Samuel Fels, Fels & Co., Philadelphia. 

Caleb E. Johnson, Milwaukee, Wis. 
Samuel H. Gillespie, L. C. Gillespie & Sons, New York. 
Sidney A. Kirkman, Kirkman & Son, Brooklyn, N. Y. 
E.G. Holloway, James S. Kirk & Co. 
John Aspegren, York. 
George B. Wilson, Globe Soap Co., Cincinnati. 

A. W. Peet, Peet Bros. Mfg. Co., Kansas City, Kans. 
Louis H. Waltke, William Waltke & Co., St. Louis. 

John A. Berghoff, Rub-No-More Co., Fort Wayne, Ind. 


Lyman N. Hine, American Cotton Oil Co., New York. 


Palmolive Co., 


Chicago. 


Aspegren & Co., Inc., New 


The Bureau did not establish its Washington office until 
July 1, 1921, with John B. Gordon as its representative. It 
was then found that the elements which were active in en- 
deavoring to increase the tariff on vegetable oils not only 
were extremely well organized, but had the advantage ot 
took 
months to overcome this handicap and get into proper work- 
ing form. 


four or more years of preliminary work. It several 
The fight in ‘Congress against a powerful op- 
position is reviewed at length in a detailed and compre- 
hensive report, justifying the expressed opinion that the 
continued activity of the Materials is 
highly requisite, this view being emphasized by conditions 
arising subsequent to the passage of the Tariff Law. The 
committee says : 


Jureau of Raw 


“A major factor which has influenced our decision was 
the incorporation into the Tariff Act of 1922 of the Execu- 
tive authority to revise the rates of duty therein, or what 
is more commonly known as the flexible tariff provisions. 

“We believe that the flexible tariff provisions of the 
Present Tariff Act will be fully and fairly exercised by both 
the Executive and the fact finding body, which in this 
instance is the Tariff Commission and that full opportunity 
will be afforded to the vegetable oil industries of America 
to present their case and all proper evidence necessary to 
secure the reduction of the ridiculous rates of duty levied 
upon their principal raw materials. 
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“While then the prospect of securing an early adjustment 
of the schedules which concern the vegetable oil industries 
has been a major factor in influencing our decision it is quite 
probable that even had not the flexible tariff provisions 
been incorporated into the present Tariff Act we would have 
deemed it imperative that the Bureau continue its activities.” 


Reference is made to the invaluable time lost in catching 
up with the opposition and establishing the necessary con- 


tacts for presenting the real facts. The report says: 


“Our opposition was able to actively distribute incorrect 


economic information concerning the tariff on vegetable 


and animal oils from the very outset of discussions as to 


Tariff Act and this misinformation took 
root in places impossible for it to have flourished had our 
organization been functioning at an earlier date. 


the revision of the 


“With the likelihood of another general tariff revision at 


not time in the future, owing to the 
the recently enacted 


into law, it would not have been good policy to have retired 


some very remote 


general dissatisfaction with revision 


from the field leaving our opposition encamped thereon and 
ready to proceed at a moment's notice. Such a_ policy 
would have enabled our opposition on the occasion of the 
next tariff revision to literally shove the vegetable oil indus- 
tries of this country off the economic map, as far as access 
to foreign raw materials and ability to carry on an export 
business, is concerned.” 


An exhaustive survey of the field is made and samples are 
given of the gross misrepresentation resorted to by the in- 


fluences opposed to the vegetable oil industries. The follow- 


ing program is outlined for the Bureau: 


(1) Immediate application for the maximum reduction 
possible (50%) in the rate on the following oleaginous ma- 
terials: Coconut Oil, Soya Bean Oil, Peanut Oil, Animal 
Tallow, Cottonseed Oil, Rapeseed Oil, Linseed Oil, Herring 
Oil, Whale Oil, Seal Oil, Fish Oils, N. S. P. F., Hempseed 
Oil, Hydrogenated Oils, Soya Beans, Cottonseed and other 
oil seeds. 

(2) Opposition to all applications such as may be made 
from time to time to increase the rates of duty on any and 
all oleaginous materials. 

(3) Gathering of all information from domestic and 
foreign sources relating to fats and oils business which has 
a bearing on the tariff situation and directing same to the 
Tariff Commission. 

(4) Opposition to efforts of dairy organizations, South- 
ern Tariff Association, Fish Oil Producers’ Association, 
Peanut Growers and others to promulgate the belief 
throughout the country that duties on foreign vegetable 
oils and oleaginous materials are essential. All of these or- 
ganizations have permanent offices at Washington. The 
Southern Tariff Association voted at its Washington meet- 
ing of October 6 to maintain a permanent office at Wash- 
ington. This is the most recent addition to the opposition 
which has decided to make itself permanent. 

(5) Cenducting of educational work on the tariff in its 














ducers, ec. 

(6) Supplying information requested by farm organiza- 
tions, farm papers, oils and fats publications, etc., on the 
tariff situation as it relates to vegetable and animal oils. 

(7) Refutation of misstatements and correction of mis- 
apprehensions as relate to tariff on oleaginous materials in 
farm press and trade papers 

(8) Maintenance of contact as now 
agricultural, consumer, manufacturing 
ganizations which suffer as results of the 


vevetable oils. 


established with all 
and business or 
tariff on foreign 
\ feature of the report of the Executive Committee is a 
long fight in through the 
Besides the 


Congress 


full account of the 


various stages over the vegetable oil schedule. 


was encountered from half a dozen 


Farm Bloc opposition 


at every point. The flexible features of the 


organizations 
1 


new law aré and th 


Under its operation the following reductions could be made, 


reviewed possibilities pointed out. 


provided the President should approve 
Coconut oil, from 2c to le per pound; soya bean oil, from 
2c to 1 to 1c per 


pound; peanut oil, from 4c to 


4c per pound; cottonseed oil, from 3c 


2 per pound; tallow, from 


to %4c per pound; herring and menhaden oils, from Sc 
1 oy 


and seal oils, 
from 20 percent to 10 per cent 


to 2Y%c per gallon; whale 


gallon; fish oils, N. S. P. R., 


ad valorem, etc 


from 6c to 3c per 


\ complete comparative table is given of duties on oils m 
Senators 


1922. 
\merican 


the four recent tariff acts, together with lists of 


schedule of 
that 


benefit 


vegetable Oll 


forth 


showing their votes on the 





statement 


Also is appended a 


import duties on vegetable oils real 


setting 
1 
i 


y only foreign 


industries and actually are injurious to American farmers. 


Numerous statements and arguments of trade organiza- 
tions also are given in support of putting vegetable oils on 


the free list 


ACETONE AS A SOLVENT FOR OILS, ETC. 


An extensive investigation of the solubility of various com 
mercial products in acetone is being conducted at the Mellon 
Institute of Industrial Research of the University of Pitts- 
burgh, Pittsburgh, Pa urse of this investigation a 
number of commercial 


and animal 
been tested and found proportions 





11 
ed vegetable 


miscible in all 





oils have 


with acetone at 25° (¢ \ small percentage of insoluble ma- 
terial was found in a few of the crude products, due, no 
doubt, to some foreign matter. The part soluble in these 


1 


cases at 25° C. is miscib!e in all proportions with acetone. 
and hydrogenated oils are only partly 
C., but are miscible in all proportions with 
acetone at its boiling point. A number of essential oils 
have also been tested and found miscible in all proportions. 
The present grade of acetone obtained from calcium acetat« 
is entirely volatile | a residuc 


The heavy greases 


soluble at 


cigyo 


> 


and, therefore, does not leave 
in or impart an odor to the extract or extracted material 
Its low boiling point permits the carrying out of extrac 
tions without danger of chemical changes in the product 
Acetone is miscible in all proportions with and has a great 
affinity for water and thus acts as an excellent dehydrating 
agent. Acetone is less inflammable than benzene, toluene, 
ethyl, ether, gasoline, petroleum ether or pentane. Its physio- 
logical effects are negligble, if ordinary care is used in han- 
dling the solvent. Further information on the solvent prop 
erties of acetone may be had by writing the director of the 
Mellon Institute, Pittsburgh, Pa. 


Decrease in French Soap Exports 


French soap exports during the 
March last were as follows: Perfumed, 504 metric tons: 
other sorts, 7,041 m. tons. In both cases a decrease on the 
first quarter of 1921 is shown. 


three’ months ended 


THE AMERICAN PERFUMER 

























































U. S. EXPORTS OF SOAP IN JULY 


Domestic exports of all kinds during July made a ty 


of 6,947,128 pounds, valued at $680,006, accc rding to ¢ 











U, S. Bureau of Foreign and Domestic Commerce. Th fe 
compares unfavorably in quantity, but exceeds in yz on ti 
June figures, which were 8,390,375 pounds, valued ¢ 
567. Of the July shipments abroad toilet or fancy g v 
registered 483,805 pounds, valued at $189,047, the t! 
being laundry and other kinds of soaps. v 

Of more than eighty countries or localities listed t 
destinations Cuba took the most toilet or fancy soap, 9] c 
611 pounds, $20,687; with Ontario next, 48,92] pound a 
$17,388, but England, taking only 32,002 pounds, had ‘ 
valuation of $29,513, making it first on value. i 

Laundry soap leaders: Mexico, 2,580,447 pounds, $18 j 
476; Cuba, 503,641 pounds, $36,920; Haiti, 445,058 pound 
$33,650; Ontario, 433,402 pounds, $32,069; Dominican R ( 


public, 364,328 pounds, $24,308. 

The complete statistics would occupy too much space fo: 
consult the 
that purpose. 


us to print, but our readers can 


full report 


which is kept on file for 


NICE POINT RAISED ON SOAP STANDARDS 

In our Washington correspondence will be found the gis 
of Procter & Gamble’s reply to the charge of misrepresents 
Fede ral 


with the manufacture of naphtha soap. 


tion made by the Trade Commission in connectio: 
In addition to other 
matters combating the charge the firm makes the point 
that no standard for naphtha soap has been established }j 
which its product can be judged and moreover, to cline 
Board ha 
a standard for naphtha soap. This 


point would seem to have an important bearing on the re 


its position, it maintains that the Federal Trade 
no power to create 


sult of the case and on other possible complaints of 
similar nature 


SOCONY AND TEXOLIVE AS TRADE MARKS 


Among the recent applications made for the registration 


of new trade marks are the following: 

Socony, for soap manufacturing purposes, filed by t 
Standard Oil Company. 

Texolive, for a soap, filed by the Palmolive Company, 


Wisconsin. 


f this section will often find interesting news 


Milwaukee, 
Readers 

about inventions patented and trade marks in our regular 

department devoted especially to these subjects. 





Vegetable Oil Imports in July 


Imports of vegetable oils into the United States 
July were as follows (June figures in parentheses for com- 
parison ) Coconut oil, 1,793,091 gallons, valued at $966,319 
(1,633,909 gallons, valued at $897,867); peanut oil, 18823 
gallons, valued at $16,926 (49,035 gallons, valued at 
$47,889) ; edible olive oil, 734,577 gallons, valued at $1,070; — 
O83 (823.775 gallons, valued at $1,225,060). The totals 4a 
556,491 gallons, valued at $2,053,328 (2,506,719 gal- 
$2,173,816). 


are :—2,: 
lons, valued at 


~ 


July’s Foreign Trade in Glycerin 


Domestic exports of glycerin in July totaled 114,142 
pounds, valued at $10,576, according to the records of the 
Department of Commerce. This compares with 169,98 
pounds, valued at $25,413, shipped in June. No crude 
glycerin was imported in July. Nineteen foreign countriés 
are listed as destinations for this export. 
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Now that almost all fats and oils suitable for the manu- 


ap have been released from war-time restric- 


facture oi ; } 
tions in Germany, a strong demand for soft soap has begun 


1 c 1 “ ) ae ’ 
Of course, s called soft soaps, also known as “Bohrpaste, 


throughout Germany during the war and 


were obtainable 
the following years, 
products in the great majority of cases, which 


even to some extent today. But thes« 


were inferior 
the consumer would never be able to us¢ 
of satisfaction. They 
and the by-product coconut oil from margarine manufacture, 
and fil led with water glass, salt, soda solution, etc., so that 
in most cases they contained no more than 5 per cent, and 
often even less, of fatty acids. 

In the absence of better soap this substitute was bought, 
and sometimes found an active market, mainly, of course, 
on account of its cheapness. In time, however, the con- 
sumers discovered that after each was shine with this material 
the clothes had suffered considerable injury, in tact, were 
sometimes destroyed altogether. They therefore took re fuge 
in the grained soaps, which were still on the market, al- 
though these were sold without their customary brands. It 
was only in districts which, before the war, had es pecially 
favored white soft soaps that these wert able to maintain 
themselves on the market. This was in the Rhine ce untry 
and in the former Kingdom of Saxony, for example. Dis- 
tricts of Germany where but little white soft soap was con- 
sumed before the war, or where its use was on the decline, 
did not approve of the soap substitutes — however, 

\ striking exception was the case of the three Hanseatic 
cities, Hamburg, Bremen and Lubeck, which used practi- 
cally no white soft soap before the war, but, up to the end 
of the war, consumed enormous quantities of “Bohrpaste,” 
co that many of the washing-powder factories remodeled 
their equipment so as to produce these easily-made and 
profitable products. The reason for this may have been 
that the housewife of North Germany has long been accus 
tomed to use soft soap on her wash, and since white soft 
soap was unknown to her, she grasped eagerly and indis- 
criminately at anything having the consistency of soft soap 
which was offered to her, until the effects of these sub- 
stances on her clothes taught her an exp ensive lesson. Today, 
as has been said, the soap substitutes have a bad reputation 
throughout Germany, but especially in the North. 

During the period of — of soap fats especially of 
those suitable for soft soap, linseed oil, which had been most 
Wil idely used for this ar before the war, Was so high 
in price that the manufacture of glycerin soft soaps from 
it was out of the question. A few firms, at least in the 
occupied territory west of the Rhine, did indeed make a 
fine, transparent glycerin soft soap, as early as the middle 
of 1919. But the price of this product, at the money values 
ruling at that time, was so high that only extraordinarily 
well-to-do consumers could afford to use it 


with any degree 


were made out of tallow, seed oils 





Only toward the middle of 1920 were attempts made in 
North Germany, in r¢ sp nse to a strong demand, to make 
and market a glycerin soft soap. Unfortunately, even at 


this time the price of linseed oil was so high, at rs the supply 
so limited, that it could hardly he used at all for this pur 
pose, and recourse was had to the comparative ‘ | che ap rape 

oil. Aside from the fact that this oil, alone, is not 
at all suitable for the manufacture of glycerin soft soaps, 


used 


and can only be used in limited quantities together with 
linseed oil or fish oil, it is, when freshly pressed, practi 
cally all the rape oil on the market was at that time, utterly 


and absolutely unsuitable for the purpose. Factories which 
could split the rape oil and employ the fatty acids from it 
in conjunction with fish oil and linseed oil attained more 
or less satisfactory results: most of the small factories, 
however, which made most of the attempts, possessed no 
splitting equipment and only seldom hit upon the idea of 
purchasing fatty acids instead of neutral oil. In the absence 
of information and experience, almost all of them believed 
in their ability to prepare a product of good keeping quality 


from rape oil alone, and therefore suffered bitter disillusion- 
ment, 


*From Seifensieder Zeitung, April 13, 1922, p. 259 
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culties become manifest as soon as one tries to 
with strong or 


The diff 
sapenify. The oil will not saponify either 
weak caustic, and in most cases the half-saponified mass 
must be left over night to digest. Then in the morning 
the unpleasant discovery is made that the saponification has 
not progressed at all. The only thing that will even partly 
promote the saponification is water, and then more water, 


so that the yeid of first soap mounts up to 300 per cent. 


Only then does the soap boil well and seem to hold together, 
and only then can it be measured and will it stand up clear 
ind firm in the test. If such a soap is filled with meal, a 

passable product is obtained, though one that will onl 
only changes in temperature. Without filling with 





meal, such a soap will not keep at all, but becomes opaque 
at the slightest fall in temperature and begins to ooze liquid. 
Rape oil is therefore absolutely unsuitable for the prepara- 
tion of glycerin soft soaps and can even be used in combi- 
nation when present in only small proportions. 

It is cons bly easier and more satisfactory to boil 
soap cf this when whale or seal oil containing one- 
fourth or one-third of rape oil is used. The fish oil must 
be as free as possible from salt, especially in the Winter. 
Herring oil should not be used if it can be avoided, since 
it usually contains more or less salt: or if used, it should 
be washed out, preferably several times, with hot water. 
Otherwise the soap is liable, on storage, to develop star- 
shaped crystals, or “fig,” as is said in the trade. With 
material of this sort. a fairly permanent and clear soap 
can be made, though it cannot be expected to endure such 
great changes in temperature as a normal linseed oil soap. 

It was only in the Spring of 1921, when linseed oil came 
down to 10 Mk. per kilo or less and was available in 
quantity, that the manufacture of glycerin soft soaps could 
be taken up again satisfactorily, and a rush business im- 
mediately began to be done. Unfortunately the prices for 
linseed oil, like those of the other fats and oils, rapidly 
rose in the rising market of the late Summer and Autumn 

linseed oil soft soap could 


of 1921, so that today a pure 
find a buyer. The makers have therefore been forced 





hardly 


for some time to mix fish oil into their linseed oil, in order 
to find buyers at all. 

\t the present price of linseed the cost of production 
of a pure linseed cil soft soap would be about 20 Mk. per 





which about 11 Mk. must be 
is retailed. No careful housewif 
today, and if she has to pay even more for grained soap, 
she will buy soap powd vhich is perhaps the best thing 
he could do. Therefore the manufacturer has had to use 
a considerable proportion of fish oil, notwithstanding its 
comparatively high price, due to the fact that the paler 
ind more nearly odorless kinds are mostly used, since these 
grades can be employed in larger proportion. 
Of course, cheaper grades of fish oil can be 
ut they must be subjected to preliminary treatment. In 
this case, good results can be achieved even with such ma- 
finally is skilfully perfumed 
and the lingering fishy smell covered up. In such a soap, 
made of linseed oil with a third part of fish oil added, 
carefully boiled and perfumed, the fishy smell can hardly 
he recognized, even during washing, when it is most notice- 
ible. while no fishy odor whatever clings to the clothes 
washed 


added by the time it 
would pay such a price 





mixed in, 
1 


erial, especially when the soap 


Of course other oils of low stearin content can be used 


in part, in the preparation of glycerin soft soaps. But the 
stearin and palmitin must be removed from them as 
thoroughly as possible before saponification, in order to 


prevent a crystallization of the 
occurs the more readily, the 
more caustic and salt the soap contains. 

Corn cil, bean oil, etc., are well suited to the manufacture 
of this kind of soap, but should be stored for a long time 
in frosty weather, or at as low a temperature as possible, 
and the clear oil then carefully drawn off from the stearin- 
containing foots, which can be used to advantage for grained 
soaps. Cottonseed oil, peanut oil, etc., are not suitable for 
this kind .of soap, since they contain conside rable quantities 
of stearin. which does not separate out readily in the cold. 
and would therefore always create a danger of crystalliza- 
tion in the finished soap. This crystallization, which is 


soap. This crystallization 


lower the temperature and the 
soda 
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here, in contrast to the grained soaps, so objectionable, is 
much less likely to occur in the warm Summer montns, but 
may manifest itself in the form of light flakes in the clear 
soap. Even in Midsumnier, however, oils rich in stearin 
should be avoided, since, for the sake of consistency, more 
soda and less reducing material is used, and such oils would 
be almost as likely to cause crystalization as in the Winter 
months, 


To turn now to the method of preparation of the glycerin 
soft soaps, the chief attention should be directed to the 
proper reduction of the potash lye. A soap which is kept 
too caustic will be more or less gummy even in Summer, 
and will become turbid at the slightest fall in temperature 
and even ooze liquid under some conditions. It will, how- 
ever, generally have a firm consistency and will stand high 
temperatures better, without becoming soft or liquid. Such 
a soap will take up more filler; therefore the more filler it 
is desired to incorporate, the more caustic the soap must 
be kept. If the soap contains too much previously added 
reducing material, introduced at the time of boiling, such 
as potassium carbonate solution (salts of tartar) or soda 
ash, it will have a correspondingly softer consistency and 
will no longer have the ability to take up even normal 
amounts of filler. At high temperatures it will become 
soft and even liquefy. On the other hand, these latter soaps 
will stand cold better, becoming firmer and more brilliantly 
transparent, though liable to crystallization in proportion 
as they contain soda salts and stearin. To find the right 
proportion between these extremes is the crowning art of 
the soap boiler, and requires patience, practice and 
devotion. 
often hears the rash statement that the manufacture 
soap requires no skill. Certainly, many 
men could make a usable soap out of the right kind of raw 
materials, with the help of the technical books, though they 
would have many difficulties which I will forbear to men- 
tion, But at the present prices of raw materials failure 
must be guarded against from the start, and especially a 
long-continued trying and testing of the saponified mass 
must be avoided, since it usually leads to disaster, and at 
best costs time, work and fuel, and makes necessary fresh 
additions of fat or of lve. Sometimes this swollen over- 
head eats up a!l the profits and the manufacturer not only 
cannot compete, but works at a net loss. 


One 
of a glycerin sott 


\ proportion of reducing material good for all cases is 


Since the end of the last century, everyone, 
at least in Germany, has been using electrolytic potash lye 
of 50° Banmé, because of its cheapness and ease of 
handling. Previously each manufacturer had made his 
own lye from potash (salts of tartar) or from wood ashes 
and quicklime. In other countries, caustic potash is doubt- 
less partly used, insofar as they do not make the lye solu- 
tion as such. In Germany these methods are no longer 
used, on account of their costliness and inconvenience. The 
potash lye, 50° Baumé, which should have been kept in 
tightly closed containers and not exposed to the air over 
a broad surface for a long time, which causes it to absorb 
carbon dioxide and become reduced automatically, is re- 
duced by the addition of carbonates, that is, carbonate of 
potash or ammonia soda. No other salts are applicable. 

Once in a while one hears the foolish remark “I reduce 
my potash lye with chloride of potash, and save money!” 
That is a dangerous illusion. Chloride of potash certainly 
makes the gummy caustic soap thinner and shorter, but 
an actual reduction of the lye, such as the soap requires, is 
not accomplished. The resulting soap will be sensitive to 
the very slightest changes of temperature and can make 
no claim to keeping quality, even though the yield may 
sometimes be increased in comparison to that obtained by 
reduction with carbonates. For the reduction of 50° Baumé 
potash lye one should use, on an average, 12 to 18 per cent, 
sometimes as high as 20 per cent, of carbonate of potash, 
according to the season and the consistency of the oil used. 

The higher the temperature of the air, the less reducing 
material should be used. In fact, in the Summer months 
one can rather use even a stearin-containing oil to obtain 
the right consistency, though in this case one must be careful 
about adding soda. The lower the temperature, the more 
reduction material must be used, while the use of soda lye 
must be cut down or abandoned altogether. Tf oils poor 
in stearin are used during the Summer season, for examp!e, 


impossible. 


linseed or fish oil, the required consistency can_be obtained 
by substituting soda ash for part or ali of the carbonate 
ot potash used for reducing the potash lye. In very warm 
weather, part of the potash lye may even be replaced by 
caustic soda. No fixed proportion can be given here— 
only by practice can one acquire the judgment needed to 
achieve reliable results, for the problem is complicated by 
many variable factors, such as, for example, the consistency 
of the oils, the amount of impurities in the lye, the range 
of temperature changes at the locality of the factory, the 
quality of the carbonated alkalies, especially the ammonia 
soda, etc. 

Special attention must be paid to the ammonia soda. This 
soda is apt to absorb carbon dioxide from the air and form 
bicarbonate of seda, which, of course, has twice as much 
reducing effect. It must be emphasized that a_ normal 
glycerin soft soap can stand a temperature change of not 
more than 16-18°; if this is exceeded, or if the soap con- 
tains too much filler, it will certainly “upset,” that is, either 
become opaque at low temperatures or ooze liquid, while 
at high temperatures it will become too soft, or even 
iiquefy, 

Under 
to take 
if a soap i 
still ries, it 


these circumstances, it is imperatively necessary 
account of the season of the year. For example, 
is being made for the Summer trade while it is 
should be tested and adjusted while the 
kettle is still a little warm. If, on the contrary, a soap 
is being made in the Autumn for the Winter trade, the test 
samples should be allowed to cool outdoors in as cold a 
place as possible, and strictly adjusted. In the Summer the 
saponifying lye is reduced with about 14 kilos of carbonate 
of potash to every 100 kilos of 50° Baumé potash lye, and 
saponifies about one-quarter of the oil, at the time of boil- 
ing, with ordinary unureduced scda lye. Or one can use 
soda ash instead of carbonate of potash to reduce the potash 
lye, but must, in this event, use little or no soda lye in the 
boiling. In the colder seasons of the year, however, only 
carbonate of potash should be used to reduce the lye, and 
the use of soda lye should be gradually abandoned as the 
weather grows colder. Meanwhile, the amount of car- 
bonate of potash used to reduce the potash lye must be 
increased to 18 or even 20 per cent, in very cold weather. 

If one knows the character of the oils used and has made 
up the lye correctly, the boiling itself is not difficult. One 
has only to make sure that the oil is slowly saponified and 
that the resulting mass is not spoiled by the addition of 
too much lye, and that the half-saponified mass does not 
become thick because of delay in adding the lye. With 
observation and practice these difficulties are easily 
avoided. If one has only underfired kettles at his disposal, 
the lye should be made up to about 24-25° Baumé, and 
to every barrel of oil should be added about two pailfuls 
of lye and to 4 pailfuls of water in the kettle. 

Then the mixture is heated until saponified. When the 
oil, lye and water are first mixed, a yellowish emulsion is 
formed, which easily breaks on standing. On heating and 
thorough stirring the emulsion becomes thicker and more 
cohesive, until at 60-80° the combination takes place. The 
beginning of the reaction can be recognized by the darken- 
ing of the mass. Also, when a portion is lifted out ona 
paddle no separation of oil and lye can be noticed, that is, 
no droplets form. 

\t this stage the soap requires the most 
for it may easily become too thick, 
go on with such rapidity that the contents of the kettle 
will hoil over. To guard against such emergencies, one 
should always have one or two pails of lye standing ready, 
and as scon as the ahove signs of the beginning of saponi- 
fication are noticed, immediately add a half a whole pailful 
of lye and stir vigorously, which will cause the mass to 
become bright vellow and opaque again. 

One should be careful, however, not to add too much 
lye at once, because the combination can easily be spoiled 
and other difficulties in saponification may arise. It is only 
when the reaction sets in violently and the contents of the 
kettle mount higher and higher that one must, to prevent 
boiling over, add half pailfuls of lye quickly one after 
another, and, if the mixture continues to rise. continue to 
add lye in smell portions until it sinks. Naturally, the 
mass must be continually crutched, for otherwise the lye 
mav settle out on the bottom and spoil the combination. 

Sometimes it happens that the mixture, when it begins 


close 


careful attention, 
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to saponify, shows little tendency to boil up, but becomes 
very thick instead. In this case also one must have lye at 
hand, and add it quickly, until the danger of the mass 
“drawing together” is past. As soon as four-fifths of the 
lye necessary tor comp.ete saponification has been added to 
the kettle, the danger of lumping is over, and one can be 
more careful with the remainder of the lye. If the mass 
should still become thick, after this point, it will dissolve 
up again more easily when lye is added. On the other 
hand, there is no great harm done if the mass becomes 
lumpy before one-quarter of the total iye has been added 
to the kettle, for the lumps dissolve up readily on the 
addition of more lye in this case as well. 

The most dangerous and most feared mishap is the ap- 

rance of lumps when about half the lye has been added, 
for the lumps that appear at this stage are extremely hard 
to dissolve, and can only be brought into solution by adding 
a considerable excess of lye and crutching constantly at a 
boiling temperature. This necessitates the addition of more 
oil to take up the excess of lye. The half-saponified mass 
is then slowly breught to boil and carefully adjusted by 
the addition of small amcunts of lye. 

The adjustment is made according to the behavior of 
samples on glass. The sample should show a whitish color 
on the surface at first, like a breath on a windowpane, but 
this should pass away within about ten minutes, leaving 
the sample perfectly clear. If the sample, which should be 
dropped on the glass to form a mass about the size of a 
nickel or a quarter, should show too little whitish film at 
first, disappearing in a short time, then it will become turbid 
in the center after 10 or 15 minutes,—a sure sign that the 
soap contains unsaponified fat, that is, is too weak and 
requires further adjustment. In this case lye is added in 
small portions, the mixture boiled again and fresh samples 
taken, ae — 

If the warm sample shows a fairly great turbidity on 
the surface and becomes entirely clear in not more than 
10 or 15 minutes, the right adjustment has been found. 
But if the sample shows too great a turbidity at first, or 
becomes entirely white without clearing, then the soap 
either contains insufficient water or too much lye, that is, 
it is too “sharp.” If the soap has a normal proportion of 
caustic, but boils comparatively thick and shows no foam 
on the surface, and if the sample is whitish and turbid on 
glass and can only be scraped off with difficulty, being soft 
and sticky inside, then the soap has insufficient water, and, 
after enough water has been added, will soon go over into 
a normal boiling, and may even require more lye, If, on 
the other hand, the turbid sample can easily be scraped oft 
the glass, and the soap boils rather thin, with much thin 
foam, it is too sharp (alkaline), and some oil, preferably 
stirred up with water, must be added. 

At the same time’ as the adjustment, the moisture content 
of the soap must be controlled. One must not proceed 
too far with the addition of lye for adjustment, until the 
water content is regulated. This can be done by observing 
the foam on the surface of the soap, and the thick or thin 
consistency as it approaches correct adjustment. If the 
soap boils thinly and has much foam on the surface, while 
the adjustment is still not too sharp (alkaline), it contains 
too much water. It must then either be evaporated down 
or restored by the addition of more oil with some strong 
lye. 

If, however, the mass boils thickly and far down in the 
kettle, when properly adjusted, and shows no foam on the 
surface, it lacks water, which can easily be remedied by 
the addition of not too great quantities of water. If there 
appears on the surface of the boiling soap a little mass 
of foam the size of one’s hand, the moisture content is 
right, and one can proceed to the exact adjustment with 
lye as above described. If the foam disappears after the 
adjustment, more water must he added, while if it increases 
noticeably, and if the soap itself boils thinner, too much 
water has been added, and it must be evaporated off. 

Many soap-boilers boil the soap down until it shows no 
more foam and hoils thick and deep down in the kettle. 
They believe that they can thus increase the yield because 
this enables them to add more filler. This idea is a dan- 
gerous illusion, for it may permit oil droplets, on account 
of the lack of water, to remain unsaponified—a bad error, 
since it means that the finished soap will certainly become 


turbid on storage. In any case, it means that a smaller 
vield of first soap is obtained, which cannot be brought up 
to a normal yield except by the addition of excessive 
quantities of filler, which may injure the keeping qualities 
of the finished soap. I have demonstrated this error re- 
peatedly, both by chemical analysis and by weighing up the 
actual yields. 
( To be continued.) 


FEATURES OF SOAP MATERIAL MARKET 
(Continued from next page) 


quirements. The spot supply and nearby arrivals are now 
very limited. 


Olive Oil Foots remain scarce for spot, and November- 


December arrivals are limited. However, new crop foots 
for January forward shipment from Italy can be bought 
at very much lower figures namely, around 8c. per pound 


New York, as against the spot market of 9%c. per pound. 
Denatured Olive Oil is quite steady with a good demand, 
and the price is unchanged, at around $1.15 per gallon for 
nearby deliveries. 

October 16, 1922 \. H. Horner. 


Industrial Chemicals 


\ccompanying the steady expansion of business activities 
since the new tariff rates went into effect has been a sharp 
revision in nearly all imported chemical products. Con- 
suming inquiry has been generally active and the market 
has touched the highest levels since March, 1921. There 
have been heavy shipments of bleach, caustic soda and soda 
ash and these products reflect a firm position. While all 
chemicals are not affected by the new tariff, the strength 
of imported chemicals has had a tonic effect on the general 
market. Considerable business has been placed with the 
large soap makers in caustic potash. It was not so much 
the new tariff which stimulated trade in the industrial chemi- 
cals as the general knowledge that importers know at last 
where they stand. Before the tariff was enacted foreign 
productions were selling here considerably below the prices 
quoted by domestic producers, but this situation has now 
been equalized. In the case of alkalis prices are still re- 
garded as being on a decidedly attractive basis, so much so 
in fact that it is reported that there has been a fair amount 
of contracting for 1923 delivery. With the coal, rail and 
textile strikes settled consumers show more anxiety to cover 
their requirements. Soda ash is being held for $1.75 a 
hundred in single bags and $1.95 a hundred pounds in bar- 
rels, with producers quoting the contract market firm at 
$1.20 for light ash in single bags, and at $1.40 for barrels 
for the 48 per cent at the works, while caustic soda is held 
at $3.45 @ $3.50 f. a. s. with sales in less than car lots at 
334 @ 4 cents a pound. The large sellers are holding 
caustic potash for 6% cents for the 88 to 92 per cent, while 
carbonate of potash calcined 80 to 85 per cent is quoted at 
534 cents and the 96 to 98 per cent at 7 @7% cents. While 
prices for sulphuric acid have not advanced, there has been 
a much better buying interest in evidence at $10 a ton for 
the 60 degrees and $15 @ $16 per ton for the 66 degrees. 
The contract market for boraxes has shown considerably 
more life. 


Other Soap Materials 


Encouraging reports received from various sections of 
the country in regard to the improved volume of general 
business are reflected in the rosin market by a sweeping ad- 
vance in practically all grades. A much better demand is 
reported from Southern markets for export account and 
the more hopeful turn in the Near East situation, together 
with the rise in sterling exchange has led to the belief that 
the improvement in rosins will be sustained. The autumn 
and winter months are expected to produce good sized in- 
quiries from the domestic trade and already it is admitted 
that the domestic trade buying is on a more satisfactory 
basis. Producers do not anticipate any sharp advance 
in prices for the near future because the statistical posi- 
tion for the time being does not warrant any further sub- 
stantial appreciation. 
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The reputation for 


QUALITY and SERVICE 


Extends the Limits of Business achievements 


The reputation for producing and distributing products of 
the highest standards of quality has crowned every out- 
standing industrial and commercial success. 


Expansion and progress in business are reserved for those 
appreciating that growth is possible only where the best 
is offered. 


Our strictly high grade chemically pure Terpineol is 
offered to soap makers and perfumers as aids to the 
realization of such an ambition. 


World’s largest manufacturers of 


Chem. Pure—Water Free (Bone Dry) 


TERPINEOL 


Essential Oil Company 


(Formerly Essential Oil Specialties Company of Philadelphia) 
Executive Offices Plant 
297 Fourth Ave. Mulberry and New York Ave. 
New York City Trenton, N. J. 


Stock carried for prompt delivery with 


NEUMANN-BUSLEE & WOLFE, Inc. 
321-323 N. Sheldon St. 
Chicago, Illinois 
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PATENTED 





The Most Efficient Mailer on the Market 


Mail Your Samples 
Mail Your Advertising 
Mail Your Orders 


In a Mailer that combines Neatness, 





Durability and Economy 


V0 peyiri Zl 
Reine, 








Attractive Designs 






and Color Combinations 


make our Set Boxes Unusual 











Write us today 


Young Brothers Disrlayclogists 


New York Office- 130 W. 42nd Street . 
Bush Terminal Sales Building (4th Floor) Providence, R. I. 
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Bulliancy 


It is brilliancy in the color of foods 
that gives that appetizing and refreshing 
appearance to your product on which 
sales are built. 

“National” specialists in food colors 
have made brilliancy a prime requisite 
in every basic and secondary shade 
developed for the trade, and have estab- 
lished that quality as a fixed standard, 
recognized by all users and approved 
under Government regulations. 

Write for descriptive folder 


Certified Food Colors Division 


National Aniline and Chemical Company, Inc. 


New York Chicago Philadelphia Montreal Providence 
Boston Hartford Charlotte Toronto San Francisco 









THE AMERICAN PERFUMER 


iT SCHMOLLER & BOMPARD 
GRASSE, FRANCE 


LEADERS IN NATURAL. PERFUME MATERIALS OF SUPERIOR QUALITY 





Orange 
Rose 
Reseda 
Tuberose 
Violet 
Vetiver 


Cassie 
Geranium 
Genet 

Jasmin 

Neroli Petale 
Oeillet 





FRANZ FRITZSCHE & COMPANY 
nar GERMANY 


Aldehyde C10—14 Methyl Cinna- 











mate 
Benzyl Acetate Nerolin Crystals 
Benzyl Benzoate (Bromelia-Yara 
Cinnamic Alde- Yara) 
hyde Phenyl Acetic 
Heliotropine Aldehyde 
Hyacinthin Violet 100% 
Methyl Anthra- (Alpha Beta 
nilate Methyl) 
Terpineol C. P. 
MESSINA, ITALY 
Lemon hdpressed Orange Sweet 
Lemon terpeneless Orange Sweet 
Lemon sesquiter- Terpeneless 
peneless Orange Bitter 
Mandarin Orange Bitter 
nee terpene- Terpeneless 
less Petitgrain 
Bergamot Citronnier 
hdpressed Neroli Natural 
Bergamot Orange Flower 
terpeneless Water 
D. M. BAKARDJIEF, KARLOVO, BULGARIA 
OTTO OF ROSE 
As it comes out of the still 
AROMATIC CHEMICALS AND SYNTHETIC FLOWER OILS OF OUR OWN 
MANUFACTURE 
Citronellol, Geraniol, Linalool, Rhodinol 
Address all inquiries to Sole U. S. and Canadian Representatives 


32 CLIFF STREET NEW YORK 
Philadelphia Office: Drexel Building Chicago Office: 1209 Pratt Blvd. 
Mr. Thomas Dunlop, Manager Mr. F. H. Sawyer, Manager 
Our Chemist Is at Your Service for Any Information That You May Desire at Any Time Free of Charge. 
ACRE OO TTT. RNR ie ARE 
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~ STANLEY 


—InperihatleMeral Labas 
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Make the product 


ook the price— 
the outside evidence 
of inside quality 


he 
Stanley Mq( 


DAYTON, O. 
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ALL WORK OF QUALITY IS 
NOT MADE BY CHANCE 


An article made for cheapness and not for excellence of 
workmanship is, When justly estimated, attended with much 
less profit to the buyer. 


STANLEY’S GUMMED EMBOSSED METAL 
SEALS AND LABELS are a perfect combination of the 
finest workmanship and materials that come through years 
of experience. 


We realize that our future growth and progress depend upon 
the artistic Worth, durabilit) and satisfaction to our patrons 
of every seal or label sent out from our factory. 


Get in touch with our nearest representative or write direct. 


MR. S. WOODSON HUNDLEY . . New York City Representative 
202 W. gend Street, Phone Riverside 9830, NEW YORK CITT, N. 7 


MR. CHARLES A. RINDELL * . * Middle Western Representative 
139 North Clark Street, Phone Randolph 2469, CHICAGO, ILLINOIS 


MR. F.J. KUGLEN .. . . . . . . Eastern Representative 
46 Cannon Street, DAYTON, OHIO 


MR. R. F.STIDHAM . . es .. . . « California Representative 
P. O. Box 141. OAKLAND, CALIFORNIA 


MR. RICHARD HOFMANN Southern California Representative 
315 W. oth Street, Phone 64158, LOS ANGELES, CALIFORNIA 


The STANLEY MANUFACTURING CO. 


f DAYTON, OHIO 


Assoc rate Members of ‘The Manufax turing Pe rfumers Assox ration 


See other side for Samples of Stanley Labels. 
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These two cases are our latest design 
and are ina class by themselves— 
beautiful in every way 








The Perfect 
Watch Case Hinge 
1% and 2% in. 


This big plant of the Bridgeport Metal Goods 

Manufacturing Co. is completely equipped to 

handle all sized orders for metal boxes of 
any description 


The Bridgeport Metal Goods Mfg. Co. 


Established 1909 





Bridgeport, Conn. 


a 





STANDARD Soap Frame. ACME Remelter. 


HORIZONTAL Crutcher, IDEAL Amalgamator. Soap Chipper. 


HOUCHIN-AIKEN CO. 


INCORPORATED 


ENGINEERS AND MACHINISTS 


SOAP MACHINERY 


Kettles, Crutchers, Frames. Slabbers, Cutters, Remelters, Presses, 
Chippers, Mills, Plodders, Soap Dies, Perfume Mixers 
GLYCERINE MACHINERY 
Plans and Specifications for Plants—Old Plants Remodeled 


26 Court Street BROOKLYN, N. Y. 


DOUBLE RACK Cutter. 
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AIKEN Power Cutter. 


= 4-, 6-, 8- and 10-Inch Screw 
AIKEN Power Slabber. 
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IS YOUR NEW TRADE 
MARK VALID? 


Before you go to the expense of getting labels for a new per- 
fume or toilet preparation, why not find out whether you have a 
right to use them? 


Our trade mark department answers all your questions, and 
conducts special searches in the U. S. Patent Office for a moderate 
yearly fee and also handles separate cases. 


Write for full particulars and save money and annoyance. 


Trade Mark and Patent Dept., Perfumer Pub. Co. 
14 CLIFF STREET NEW YORK 








_—_—_—_— 


JF YOU WANT 


BUSINESS OPPORTUNITIES 


—a good position 

—a superintendent, chem- 
ist, salesmanager or other 
experienced help 


—to start in business 


Wanted—Agency or to represent manufacturer of ad- —to purchase a business 


vertised toilet preparations in New England. Address 
Box B. O. No. 996, care of this journal. 


—to buy, sell or exchange 
machinery, equipment or 
material 


HELP WANTED 


—a formula, etc. 


Wanted—Salesmen calling upon the extract trade to 








make connection with Pacific Coast House handling 
Tahiti Vanilla Beans. Address H. W. No. 986, care of 


this journal. © 
SITUATIONS WANTED 


Essential oil salesman with wide knowledge of oils and 
synthetics is desirous of connecting with a good house. 
Address in confidence S. W. Box No. 999, care of this 


journal. 


The cost is only 50 cents per line per issue payable in advance. 


An American Per- 
fumer classified ad- 
vertisement will find 
exactly what you 


want. 


Perfumer Pub. Co. 


14 CLIFF STREET 


NEW YORK, N. Y. 
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Avoid Difficulties Encountered Under the 
Prohibition Laws — Let H.W.Eddy Bond You 


My Service 


HE many details to be complied with 
Lon the difficulties encountered un- 
der the Prohibition Laws are _ re- 
sponsible for the existence of my office. 


Over 12,000 firms, who have qualified 
under the Prohibition Laws, are now 
patrons of my office. 


Between $30,000 and $40,000 is annually 
expended by me in service gratuitously 
rendered to my patrons. This service in- 
cludes the proper drafting of applications 
for permits and the supplemental forms 
from time to time as required; and, also, 


the annual preparation of renewal applica- 
tions, ready for signature. In addition, 
thousands of inquiries for information un- 
der the Prohibition Laws are answered. 
Practically every question that has arisen 
under the Prohibition Laws has been an- 
swered by my office. 


My service department is a clearing house 
for all difficulties experienced by permit- 
tees. 


No charge is made for the extensive service 
I render my patrons; and the price at 
which bonds are sold is the same as others 
charge. 


Troublesome Details Are Eliminated For You: 
Nothing For You to Do But Sign Your Name 


H. W. Eddy 


Specialist in Non-Beverage Distilled Spirits Bonds 


206 OLIVE STREET 


ST. LOUIS, MO. 
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Société Chimique 


des Usines du Rhone 


Home Office 
PARIS 





HE use of our products by the lead- 


Factories 
St. Fons and Roussillon, 





ing manufacturers of perfumes, of 


France. 


La Plaine, Switzerland. 


soaps and of toilet preparations who 
have set the standard throughout the 


world for high class products is proof 





of their superior quality and depend- 


able uniform purity. 





To the intrinsic merit of our prod- 





ucts is added consistent and dependable 





service and a sincere desire to meet the 


individual needs of our customers. 


RHODIA CHEMICAL COMPANY 
65 Fulton Street, New York, N. Y. 


i | | 
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IMPORTERS AND GRINDERS 


Prime LEE MOOR, Bolted Grade of 
ENGLISH CHINA CLAY (KAOLIN) 
Foreign— TALC —Domestic 


FULLER’S EARTH (Genuine English) 


STEARATE OF ZINC 
PARIS WHITE 
WHITING—AII Grades 


INFUSORIAL EARTH 
PRECIPITATED CHALK 
PREPARED CHALK 


HAMMILL & GILLESPIE, INC. 


Founded A. D. 1848. 
240 and 242 FRONT ST., NEW YORK 
Chicago Representatives 
A. C. DRURY & CO. 


420 Rush St. Telephone Central 2349 


CLARY SAGE—A Gattefossé Product 


Ketone or Ambrette. The chemical odor 


THE plant known as Salvia Sclarea, Or- 
of these Musks is veiled by the sweet Am- 


vale, Clary Sage, was not known until 





1917 except to the Herbalist. 

Mr. Gattefosse introduced this plant into 
France and by scientific cultivation and 
rational distillation, he obtained an essen- 
tial oil with a remarkable odor, which im- 
mediately became extremely popular with 
the perfumers of Europe. 

This essence of Clary Sage is produced 
at our plantations at Villeurbanne and 
Lorgues, France, and is sold in original 
bottles with the guarantee of purity and 
origin, 

Clary Sage imparts to artificial perfumes, 
the fineness of natural ones, giving same 
the vegetable and flower-like zest, which 
they usually lack. It being mainly a fix- 
ing agent, it should be used in cases where 
artificial Musks are used, such as Xylene 


bre fragrance of Clary Sage. 

It is the best fixative agent known and 
the best product for giving Synthetic Per- 
fumes a natural flower odor and a remark- 
able persistency. It is used chiefly as an 
Ambre base and as such, it is used in the 
production of De Luxe Ambre Eau de 
Cologne. 

In the perfumes of Cyprus, Carnation, 
Ambre, Trefoil, also on fancy perfumes, 
it should be used % to 1 gramme to a litre 
of Triple Extracts and from 1 to 2 
grammes for more concentrated extracts. 

Its use will bring surprising results ex- 
ceeding all your anticipations and exper- 
iences with other fixatives and will un- 
doubtedly give your product that individu- 
ality that is so much sought for. 


SOCIETE FRANCAISE DE PRODUITS AROMATIQUES, FORMERLY GATTEFOSSE 
Sole Agents for U. S. A. and Canada 


COIGNET CHEMICAL PRODUCTS COMPANY, Inc. 


17 State Street 


New York City 
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COLUMBIA UNIVERSITY 
College of Pharmacy of the City of New York 
115 West 68th Street 
New York, N. Y. 

Evening Courses 
Session 1922-1923 


A COURSE OF INSTRUCTION ON THE COMPOSITION AND MANUFACTURE OF 


COSMETICS 
TOILET PREPARATIONS 
PERFUMES 


Course began first Tuesday in October, 8 P. M. Given by Professor C. P. Wimmer. 

Summary of Lecture Topics mailed upon re- Two semesters of fifteen 3 hour periods each 
quest, 

For further information write to the Registrar 
of the College of Pharmacy, 115 West 68th St., Laboratory fee, $5.00. 
New York City. 


Fee, $24.00 per semester. 





DE LAIRE 


THE PIONEER 


LINE OF 


Synthetics for Perfumes and Soaps 


The best artificial JASMIN and NEROLI 

IONONE, BOUVARDIA, MOUSSE de SAXE 

MOUSSE de CHYPRE, SWEET PEA TILLEUL 
AMBRE 83, etc., etc. 


Apply for price list and samples to FABRIQUES DE LAIRE 


New York and CALAIS 
Sole American Distributers FRANCE 
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OPERATING SINCE 1836 


TOILET WATER AND PERFUME 


BOTTLES 


STOPPERED, CAPPED OR FOR CORKING 


WHITALL TATUM COMPANY 


NEW ELPHIA, BOsT RANCISOO. 
46 and 46 comer ‘Stree 4i0- aie Be _ oa et, 91 Washington Bt, North, 76 | Mission Street, 
P. 0. Box 888, City Hall Stati P. O. 633 


SYDNEY, too 8. W. a ——. a R. 


387 Guames "atree t. 
GLASS WORKS, RUBBER aren. 
MILLVILLE, N. J. KEYPORT, N. J. 
Samples of our goods can be seen at our sample room, 14 N. Franklin Street, Chicago. 
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—To Help Sell Your Products 


Our business is to help sell your products. 


We see your product with the consumers’ 
eyes; we analyze your sales problem—and 
we create a ROWELL paper box best 
suited to meet the exacting conditions im- 


posed by both. 


E. N. Rowell Co., Inc. 


Batavia, New York 
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Jur many specialties 








IE.N. ROWELL Co, IINC., 
Paper Box Mférs. 
Batavia, N.Y. 
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F OR the handling of large quantities of 
small boxes of every description for the 
Drug and Allied industries, our Factory is 
equipped with modern, automatic machinery 


that is the last word in paper box manu- 
facture. 


But the mechanical features of our work are 


no more important than the quality of our 
service. 


E. N. Rowell Co., Inc. 


Batavia, New York 
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ULL VAN 


PERFUMERS & JEWELERS BOx Co. 


Inc orpor ated 1914 


214-216 West 14th Street 
NEW YORK 


ee 


Attractive, Well-made Boxes 
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Raspberry—Strawberry—Grape—Pineapple—Etc. 


H. Cc. RYLAND 


Importer and Exporter 


52 LAIGHT ST. nee 
NEW YORK CHEMICALS 


Chicago Office: 2704 Greenview Avenue 


VIO) 
LLL 


WILLE 
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To retain, and even improve 
your business in tooth-powder, 
in the face of tooth paste popu- 
larity, it is necessary to modern- 
ize the package. 
See Write for sample. 
CLOSED 


Designers and manufacturers of 


Telescope Top Sheet Metal Specialties—such 
for Tooth se: cape: toe. cohen nk, woh 


powder cans and jars in Brass— 
Powder Cans Polished Nickel Plated, etc.— 


and other metals. 


 pgSitiveur 
MOVES TARTAR 4 
BARDENS THE GUM 


USE ONLY AS 


k34) BRASS GOODS MFG. CO. 


345 ELDERT ST., BROOKLYN, N. Y. 





O more Powder Puff orders for delivery during 1922, 
can be accepted. 

In spite of the increased facilities of our New Rochelle 
Factory, our capacity has been taxed to the maximum. 

For 1923, still further enlargements in our plant will 
enable us to take care of orders from Toilet Goods Manu- 
facturers for any quantity whatsoever. 

All varieties of puffs, especially those used for large and 
small vanity cases, can be supplied. Our - standard of 
quality will be maintained as always—Bookings for early 
1923 deliveries, are now being made. 


MAURICE LEVY 


Hygienol Building 
120-122 W. 41st St., New York 


| Factory : New Rochelle, N. Y. 
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Increase Your Sales, Profits 
and Prestige! 


We will manufacture for you, in bulk or com- 
plete package, your private brand dental cream, 
shaving cream, massage cream, cold cream, face 
or talcum powder, hair tonic, soft drink flavors 
—any chemical or pharmaceutical preparation 


for less than you can do it yourself. 
WRITE FOR DETAILS. 


Commercial Laboratories, Inc. 
Newark,—New York State 











Mechanical & Chemical 


Equipment Corporation| 


PHILLIPSDALE RHODE ISLAND 


Fed OB 
all sizes and types of collapsible tubes 


plain _and decorated 


ao: 
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HAND TUBE FILLER 


Diameter 14” 

Height 29” 

Capacity 

— 

eight 
85 Ibs, HAND TUBE 
FOLDER. 

HOT WATER 

BASE — — pa 
clips. el ’ ° 

Fills from 15 : . , 

to 20 Tubes 

per Minute 


Tubes % to 
1%” Diameter No. of Clip Diam. of Tube 


} Gee | Oe 
:_———— 1" 
See oe 
3A 7 % 
: Va | 
4A 7 \% 
Sa 
v a eieecaeaa wa 
Electric Driven 7 seeiaieiae 71% 
Power Crimping Machines THE CLIP THAT DOES NOT 
CUT THE TUBE 
HEIGHT 12 INCHES WIDTH 7 INCHES : " 
LENGTH 14 INCHES welent 95 080. tutes "lem Cae 
CRIMPS O TO 8 carried in stock 


Ye H. P. MOTOR—RUNS FROM ANY LAMP SOCKET Larger sizes furnished 
promptly 


Tube, Jar or Powder Labor Saving Filling Machinery 


Send for catalog of full line of hand and power equipment. 


GEORGE G. RODGERS, Springfield, Ohio 


NEUMANN, BUSLEE & WOLFE, Inc. 


Telephone Monroe 1844 and 1845 


CHICAGO, ILL. 


Essential Oils, Drug and Chemical Specialties, 
Certified and Vegetable Food Colors, 
Aromatic Chemicals, Olive Oil, 


Vanilla Beans, Gums 


We Are Specialists in Raw Materials for Soap 


Makers. Perfumers and Extract Manufacturers 


HN A 











FACTORY & MAIN OFFICE: 





Dacian 
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HE would appreciate it more if you thought enough of her satisfaction and ideas of 
cleanliness and daintiness to present it for her use in a sanitary convenient personal 
tube. 
Good tubes make better packages and keep the product fresh to the last squeeze. 
Pack your product in Peerless Tubes. They are as carefully made as ideal manufacturing 


conditions can assure. A sunshine factory in the open country, where sanitary cleanliness 
in personnel and surroundings are practiced as part of the day’s work. 


Peerless better tubes for better products. May we send you samples? 


CHICAGO AGENTS: 


35 Locust Ave. phy Meadows & Tower 
Bloomfield, N. J. A Q 82 Washington St. 











Appearance Can Arouse Desire 
THEREFORE THE DISPLAY OF A PLEASING BOX PRODUCES 
A DESIRE FOR THE GOODS IT CONTAINS. 

We Specialize in Round Face Powder Boxes 
Write before placing your next contract. 


The Randolph Paper Box Co., Inc. 
1307-1313 Ross St. Richmond, Va. 
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A FIXATIVE 


OWING TO THE VOLATILITY OF NATURAL FLOWER ODORS THERE IS 
ABSOLUTELY NO FIXATIVE VALUE. 


THIS IS ONE OF THE PROBLEMS OF THE PERFUMER OF TODAY AND AS 
HE CASTS ABOUT FOR A GOOD FIXATIVE HE FINDS THAT HIS OLD AND 
THOROUGHLY TESTED FIXATIVES, MUSK, AMBERGRIS, CIVET, ETC., ARE 
PROHIBITIVE, DUE TO THEIR HIGH COST, MUSK XYLENE AND OTHER 
MUSKS HAVE A GREAT MANY DRAWBACKS. THESE, NO DOUBT, YOU HAVE 
EXPERIENCED. 

FIXATIVE OTTO C. P. IS A FIXATIVE IN EVERY SENSE OF THE WORD, FOR 
IT BLENDS THE OTHER OILS TOGETHER INTO ONE HARMONIOUS RESULT. 
THIS FIXATIVE, DUE TO ITS POWER, IS USED IN VERY SMALL QUANTITIES, 
AS IN THE CASE OF TOILET WATERS ONE TO THREE DRAMS OF A 25% 
SOLUTION IS SUFFICIENT. 

ALL THAT WE MIGHT TELL YOU ABOUT THIS WONDERFUL FIXATIVE CAN 
NEVER COME UP TO THE “USE TEST,” THEREFORE WE OFFER YOU ONE 
OUNCE FOR $1.85, SO THAT YOU MAY MAKE YOUR OWN TESTS, AND MAKE 
THEM RIGID, FOR, WITHOUT A DOUBT, FIXATIVE OTTO C. P. IS UNSUR- 
PASSED IN PERFORMANCE. 

THE PROPORTIONS THAT HAVE PROVEN MOST SATISFACTORY IN VA- 
RIOUS PREPARATIONS WILL BE SENT WITH YOUR INQUIRY. 


Fixative Otto C. P. per Ib. $28.00 Fixative Otto C. P. per oz. $1.85 
“IFHE USE TEST IS THE ONLY TEST” 


COMPAGNIE PARENTO, Inc. 


NATURAL AND SYNTHETIC RAW MATERIALS FOR THE PERFUME AND SOAP MANUFACTURER 


General Offices WORKS Western Office 
505 Fifth Avenue 410 So. Michigan Ave. 
NEW YORK CITY CROTON-ON-HUDSON CHICAGO, ILL. 


Tel. Vanderbilt 4736 New York Tel. Harrison 7207 


“OPENESTR A” 


—Registered in U. S. Patent Office— 











THE GENUINE PRODUCT OF THE CELLOPHANE CO., FRANCE 


W7 HE ideal Transparent wrap- | Fenestra is NOT gelatine. It is 

ping for soap, perfumery, | pure cellulose — tough, strong, 
powder puffs, and _ countless 
toilet preparations. Fenestra will 





airtight, grease and waterproof. 


It may be had colorless, in colors 
keep your goods, boxes, bottles 


and delicate labels clean and tidy 

on the dealer’s counter or in the | Genuine Fenestra is manufac- 
shop window as well as retaining | tured only by Compagnie la Cel- 
delicate odors. | lophane, France. 


or embossed. 


Furnished in Envelopes, Bags, Discs and Labels 





Write for Samples and Prices. 


BIRN & W ACH EN HEI M 


Exclusive importers into the United States. 


121 W. 17th Street New York, N. Y. 
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INCREASED SELLING VALUE 


UNUSUAL 
PAPER _ il QUALITY 
COVERINGS PERFECTION 


BOX MAKERS MARIUS MILOU & CIE FACT 


ORY 
FOR 25 YEARS Knickerbocker Bldg., New York City MONTELIMAR, FRANCE 


ALL THE RAW MATERIAL FOR TOILET CREAMS 
WHITE WAX STEAROL LANOLIN 


COLD CREAM OILS 


ZINC STEARATE ZINC OXIDE 


U. S. P. Lily Brand 
LARGEST PRODUCERS IN THE WORLD OF 


PLYMOUTH STEARATITE 


(SUPERIOR TO ALL OTHER STEARATES) 
AS 
A WHOLESOME IMPROVER FOR 


FACE AND TALCUM POWDERS 


SPECIAL PERFUMES for CREAMS and TALCUMS 


Exports—M. W. PARSONS—Imports 


and 


Plymouth Organic Laboratories New York 


MEXICAN BRANCH OFFICE: La de Lopez No. 6, Mexico, D. F.. H. F. Croen, Mgr. 
STOCKS CARRIED FOR IMMEDIATE DELIVERY 
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“BAXTER” m= 





Se ~—Sté«iL HE. BAXTER 


PAPER Box Co, 


General Offices: BRUNSWICK, MAINE 





BAXTER BOXES STAND FOR THE BEST MATERIAL AND WORK- 
MANSHIP IN PAPER BOX CONSTRUCTION 








INVESTIGATE 





THE 


“Success” Bottle Filler 


Accurate and rapid fill- 
ing of any size or shape 
bottle. 










Made in all capacities for 
both hand and automatic 
operation. 














Over Thirty Years’ Experi- 
ence in the Manufacture of | 


Filling Machines. 





CHICAGO 


Branches in all principal cities. 





| 3100 S. Kedzie 
= Avenue 






SPECIALISTS IN. , 
Small. Fine 


MAIN OFFICE, 
540 SENECA STREET, 
BUFFALO, N.Y. 
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“GLOBE TUBES” 
“The Tube of Mechanical 


Perfection” 
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EVERGREEN CHEMICAL CO. 


Blenders of Conc Flower Oils and Colors 


Established 1898 


9 CHURCH ST., NEW YORK 


Try these few, Extra Quality and Value. 


FOR COLD CREAM 


Rose “E,” lb. $25. 
4 oz. to 100 Ibs. 
A Cream “Seller” 
and Advertiser. 


Lemon Cream Oil, 
lb. $12. 6 to 8 ozs. 
to 100 lb. Will not 
burn 


oxidize or 
the skin. 


FOR GREASE- 
LESS CREAM 
Lilac No. 100— 
per lb. $9. 

6 ozs. to 100 Ibs. 
Successful for 15 
years 


Ib. 


to 
of 


QUININE “F” 
OIL 

$7. Guaranteed 

produce odor 

the imported. 


Full assortment of odors, various grades, for Creams, Face and Talcum Powders, and 
all Toilet Preparations. 


We are Headquarters for 


Blended Conc Flower Oils 


Booklet of Toilet Formulae, and complete price list on application; also if you have any 


difficulties to overcome, write us, we may be able to assist you. No obligations. 


< 
0 
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-CrystalarT 


TRADE MARK 


THE 
LAST WORD 
IN 
BOTTLE CRAFT 


~ 


A HUNDRED STYLES 
Style No. J.S.-3853 


Capacity 34 Ounces NEW DESIGNS AVAILABLE FOR 
In Stock at Factory EXCLUSIVE USE 


W. JOHN BUEDINGEN “Stine” New York City 
CHICAGO SEATTLE 


RIVIERA PRODUCTS Co. 


27 WEST ILLINOIS ST., CHICAGO, ILL. NOT INC. 
DEALERS AND MANUFACTURER’S AGENTS IN ESSENTIAL OILS, COLORS, DRUGS AND CHEMICALS 


STOCKS CARRIED IN CHICAGO 
We wish to call your attention to some of our standard products which 
we are selling daily to some of the largest perfumers in the country 


LILAC NO. 600 


$34.00 lb., Sample oz. $2.25 


ROSE CENTIFOLIA 


$36.00 Ib., Sample oz. $2.50 


WISTARIA BLOSSOMS 


$24.00 lb., Sample oz. $1.75 


OIL EAU DE QUININE DE NICE 


$10.00 tb., Sample oz. 75c 
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Cut Down Operating Costs 
With the HALLER 


More efficient production means 













more p rofits. 


Haller automatic rotary and bench 
filling machines materially reduce 
operating costs and at the same time 
increase the volume and uniformity 
of output. 

No matter what your output is, we 
can reduce your operating costs. 
Write for full information. 


This cut shows our improved Six Tube Bench 
Filler for Any Size and Shape Bottles. 


McKenna Brass & Mfg. Co., Inc. 


First Avenue, Ross and Water Streets Potented 


Pittsburgh, Penna., U. S. A. November 2, 1909 
December 13, 1910 





Be 


for Making Any Sized 
Compact 












Formulae for Com- 


FORMULAE 
pacts, including new 


furnished for toilet preparations, French type, furnished 
perfumery, liquid soaps, pharma- | nee to Sea 














ceuticals, etc., especially signe 
tai ally designed ROUGE AND POWDER 
to meet requirements for De- COLORS 


natured Alcohol Permit. Comin ae Se 
Maroon A-145 


French Washed Ocher, 
Peach Base 
Ultramarine Blue— 


Indian Red 












Consulting Service on Yearly Contract 


A. ALEXANDER 1123 Broadway New York 


Telephone Chelsea 3186 
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Are you satisfied with 
your Metal Containers? 


E like to make metal con- 

tainers because in a way, 
it completes the work which was 
begun in our mills. Out of hun- 
dreds of alloys to pick from, we 
choose only a few which we apply 
for vanity cases, perfume and lip 
stick boxes, and bottle caps. 


Owing to the fact that many 
articles are dipped in strong acid 
in order to obtain a soft, velvety 
finish, ordinary metal is unsuit- 
able because, in attacking it, the 
acid emphasizes scratches, roll 
marks, and dirt spills which are 
ordinarily overlooked or else are 
removed when the article receives 
a polished instead of a matte 
finish. 


In the manufacture of Scovill 
metal containers, the alloys used 
are first carefully analyzed in 
order to be sure that they are cor- 
rect in composition, then they are 
thoroughly inspected, only the 
best quality being selected. And 
finally the rolling and handling 
are done more carefully in order 
to prevent roll marks and 
scratches. 


We are constantly developing 
better designs, new improve- 
ments, and delightful finishes 
which are making metal con- 
tainers ever more _ desirable. 
Whether you are interested in 
the mill products or in the 
finished articles, we can serve 
you. Why not get in touch with 
our nearest office? Let’s get to- 
gether. 


Brass Mill Products of Every Description. 
Manufactured Articles to Order. 


SCOVILL MFG. CO. 


ESTABLISHED 1802 


WATERBURY, CONN. 


Cleveland 
New York 


Chicago Boston 
San Francisco Philadelphia 








AUGUST GIESE 
& SON 

162 William Street 
New York 


SS) 


FRENCH 
FILTER 
PAPER 


HEAVY SOFT 
WHITE 


20 IN. DIAMETER 


(a) 


In Stock in 


New York for 
Spot Shipment 























THE AMERICAN 


COMPACT PUFFS 


Vanity Rouge Boxes 





MADE OF 


High Grade Sterilized 


Lambskin, Lambs’ Wool, 
Wool Eiderdown 


SATIN or LEATHER top, neatly 


finished with a PURL EDGE to 


match your particular package. 
UNSURPASSED WORKMANSHIP 


Let Us Quote You 


THE COSIN CO. 


OFFICE & SALESROOM 


FACTORY : 
200 Fifth Ave. 
NEWARK, N. J. “Now york 


PERFUMER 


PERFUME is like a MUSICAL 
SYMPHONY. The various odors 
of which it is composed are like 
the instruments of the orchestra. 
If the instruments are well blended there 
is MUSIC; if not, there is only noise. If 
the odors are well combined, there is a 


PERFUME; if not, there is only a smell. 
FOR MANY YEARS we have studied 


the art of perfumery. We have produced 
many compositions, some on the type of 
naturally occurring perfumes. others 
strictly original and distinctive bouquets. 


WE INVITE attention to a few of our con- 
ceptions as follows:— 


ATTAR JACQUE ROSE C. In- 

tensely fragrant - 520.00 
LILAC PETALS. A superlative 

Lilac Bouquet ., $24.00 
BOUQUET D. A _ harmonious 

blend of many fragrances 35 16.00 
EAU DE QUININE ARO- 
MATIQUE. One of our happiest 


originations Ib., $10.00 


These are all 100% concentrated per- 
fume bases without any diluent whatever. 
SAMPLES for the asking. 


WE ARE proficient not only in the com- 
position of perfumes, but also in the manu- 
facture of finished toilet articles of all 
kinds, and there is no problem connected 
with the manufacture of your preparations 
that we cannot and will not solve for you. 
WRITE TO US. 

REGULAR ESSENTIAL OILS and per- 
fume materials also. LET US QUOTE 


United Laboratories 


Manufacturing Perfumers for the Trade 
Importers of Perfumers’ Raw Materials 


11 South William Street, New York 
Phone, Broad 4873 





Pure 
Tin 
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COLLAPSIBLE TUBES Lead 


Guaranteed not to peel or crack Plain or 


Plain or WHEELING STAMPING COMPANY Decorated 


Factory Eastern Representative 
Decorated WHEELING, W. VA. GEO. K. DILLER 


B. E. Stover, Sales Mgr. 90 West Broadway, New York 
~ 


BUTYRIC ETHER 


(ETHYL BUTYRATE) 


Iso-Butyl Iso-Butyrate Iso-Butyl Acetate 
Ethyl Caproate Ethyl] Lactate 
(Caproic Ether) 


ESTABLISHED 1882 


THE NORTHWESTERN CHEMICAL CO. 


The Largest Makers of Butyric Ether in the World 
WAUWATOSA WISCONSIN 
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Appearances 


HE average person judges by appearances. If 
he finds your preparations stoppered with 
sound corks, the chances are he will never question 
the quality of your ingredients. He figures that any 
skimping would probably start with the cork. That 


is why 


Circle © Corks 


Uniform in Quality Moderate in Price 


are of such value to you in building counted and packed. The good ap- 
prestige for your product. Each one is pearance of Circle C Corks gives 
sound and usable—cut from selected silent testimony to your regard for 
corkwood, then carefully sorted, washed, quality. 

It will cost you but ten cents to prove the quality of Circle C 


Corks for yourself. For this amount, in coin or stamps, we shall 
forward immediately a sample bag of 100, in sizes from 2 to 6. 


Armstrong Cork Company, 139 Twenty-Third Street 
Pittsburgh, Penna. 





DEJONGE 
Quality Papers 


The business of this house was founded some seventy- 
five years ago to manufacture Surface-coated, Embossed and 
Art papers of the highest quality for perfume and toilet prep- 
aration Box Coverings. We shall be glad to have our branch 
representative call and help you select papers best suited to 
your requirements. 


May we serve you? 


LOUIS DEJONGE & CO. 


69-71-73 Duane Street 
NEW YORK 
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“We label our bottles before they are 
filled on the Kiefer Automatic Rotary 
Vacuum Filling Machine’’ 


That is what a manufacturer of a heavy sticky 
cough medicine recently stated, and this is what 
it signifies: 

—That there is no dripping, overflowing, slop or 
spill of any kind to soil the labels or bottles. 


—That even broken or defective bottles cause no 
mess. The reason is that on this machine, no 
liquid can go into such bottles. 


—That there is no extra work of wiping bottles 
after they are filled. 

This is but one of the features of this machine, 
You will be interested in its permanent absolute 
accuracy, speed, labor and time saving qualities. 


It’s for thin liquids, heavy liquids, sticky fluids, 
oils, emulsions, peroxide, etc. 


Write for descriptive pamphlet. 


The Karl Kiefer Machine Co. 


Cincinnati, Ohio. 


Business 
Getting 
Packages 


Liquid Soap 


as clear as a crystal 


is assured by filtering your liquid soap thru a 


SHRIVER 
Filter Press 


For over a quarter century we have 
given our entire time and attention 
to making artistic, practical con- 
tainers. Knowledge and experience 
thus gained enables us to offer you 
valuable suggestions and ideas. 


The Shriver method is quicker, more econom- 


We are anxious for you to know 
more of our goods and methods 
inquiry does not obligate you in any 
way. 


IRA L. HENRY CO. 


Watertown, Wis. 


HENRYCO QUALITY CONTAINERS 


ical and increases production. 


If you are desirous of learning more about the 
filtration of liquid soap by means of a filter press 
—write us. We maintain a Service Bureau for 
just such a purpose. 


T. SHRIVER & CO. 
890 Hamilton St., Harrison, N. J. 


The filter cloth used is just as important as the filter press. 
We are in a position to supply filter paper or filter cloth, 
especially woven for filter press work, at very close prices. 
Ask us to quote on your filter cloth requirements. 
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TERPENELESS OILS 


ESSENTIAL OILS 


FLORAL OTTOS 
SYNTHETICS 
ETHERS 
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POLAK’S FRUTAL WORKS, Inc. 


221 West 29th St., New York City 
POLAK’S FRUTAL WORKS 


Amersfoort, Holland 


SOC. AN. POLAK’S FRUTAL WORKS 


Rue Gide—Paris, Levallois Perret—France 


WHEL alee dada d ddd ddd dddddddbddddbb bd dba 


RZ. 
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“CENTIFLEUR?Y 


Will help you to produce best quality odors. 


“METHYL XYLIC ESTER’ 


Will help you to produce lasting odors. 





SAMPLES UPON REQUEST 


VAN DYK & COMPANY 


INC. 1904 
4-6 Platt Street New York, N. Y. 
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Fills Any Bottle—Sprinkler or Ordinary Top 


The original vacuum filling ma- 
chine— perfected and _ brought 
within the reach of all makers of 
perfumes, extracts, etc. Works 
equally well with any liquid or 
semi-liquid. Used in over 300 
plants. 


Rejects all cracked and broken 
bottles. Prevents overflowing. 


Fills 1 dram to 1 gallon. We 
also build larger machines to fill 
several different liquids at one 
time; also to handle bottles of 
different size and shape at one 
time. 


International Filler Corp. 
Factory 


PETERSBURG, VA. 


Middle West Representative 


G. E,. TERWILLIGER 
125 South Oak Park Ave. Oak Park, Ill. 


Cleveland Representative: 


A. K. Einstein 
Union Bldg., Cleveland, Ohio 


St. Louis Representative: 
Corliss Machinery & Mfg. Co. 
St. Louis, Mo. 








Quality Products 


Fastest in the World 


Filters any liquid through 


best grade filter paper. 


No unsatisfactory and com- 
plicated filter mass com- 
pounds to mix. 
Cheapest to ~se 
Simple in Construction 
Fits any standard one to 
five gallon jug—shipped 
complete with high powered 
vacuum pump. BUILT OF 
SOLID BRASS, heavily 
nickle plated. 
PRICE, Size No. 1—$8.00 Complete. 
Filters up to | qt. per minute. 
Vaccu paper cut to fit, 100 for $1.00. 
PRICE, Size No. 2—$15.00 Complete. 
Filters up to | gal. per minute. 
Vaccu paper cut to fit, 50 for $1.00. 
FOR SALE BY 
EIMER & AMEND, 18th St. and 3rd Ave., N. Y. 
and hundreds of other dealers throughout the 
United States 
or direct from us upon receipt of price 
with 5 day trial—money back guarantee 


Write for Circular to 


ALSOP ENGINEERING CO. 
157 Water Street, N. Y. Dept. E 


Agents and distributors wanted 





Fair Prices 


65% Soluble Shampoo Base 
Crystalite Shampoo 

Oil of Quinine (No. 1) 

Oil of Lilac 830 

Bay Rum 

Rubbing Alcohol 

Witch Hazel U. S. P. 


CREAMS 


Cold — Lemon — Massage — 
Vanishing 
Beeswax—Mineral Oil—Petrolatum 


Write for prices and samples. 
Convince yourself. 


BRANSCOMBE CHEMICAL CO., Inc. 


30 Church St. - New York 
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FERDINAND BUEDINGEN COMPANY, Inc. 


ROCHESTER—NEW YORK 


ow 


{atts 
an 


FINE PAP 


Equipped to handle large contracts 
Hand and Machine Made Boxes 


NEW YORK REPRESENTATIVE CHICAGO REPRESENTATIVE 
W. JOHN BUEDINGEN KATHRYN L. ROSE 
KNICKERBOCKER BLDG. 38 SO. DEARBORN ST. 


Rutherford Collapsible Tube 3 
Coating Machine Cocoanut Oil Shampoo 


COCOANUT OIL BASE | 
PERFUME. OILS 


SPECIAL OFFERS 


Imported Quinine Oil 
Imported Oil Lilac Blossoms 


Imported Algerian Geranium 


Oil Rose Buds 


Also machines for decorating collapsible 


> oe two, three or four colors in one M. De Mattia Chemicals 


Full particulars furnished upon application. ee ee ee 


THE FUCHS & LANG MFG. CO. 237 MERCER STREET 


119 West 40th Street, JO / 
New York, U. S. A. New ork 
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| 
The Lorscheider-Schang Company | 


45 ANDREWS ST., ROCHESTER, N. Y. 1133 BROADWAY, NEW YORK CITY 


Specialists in Fine Boxes 


FOR 


Complexion Powders and 
Perfumery 


This Company has for 
many years held a 
leading position § in 
manufacturing boxes 
for the Toilet Goods 
Trade. 


We solicit inquiries from responsi- 
ble concerns in this line. 





RUTH GLASS CoO. 


1923 SAMPLES NOW READY 
Main Office and Factory, CONSHOHOCKEN, PA. NN 


QUALITY AND MOST ATTRACTIVE PRICES IMPOR TED 








r 


ina. % 


2 Fancy Papers for 
| Box Coverings 


Our 1923 samples, which are now | 
ready for distribution, include many 
new patterns and effects especially de- 
signed for perfumery boxes. 

Buy from the mill that for years has 
created papers for the exclusive French 
perfumers. 


Write for samples. 


WHITING - PATTERSON COMPANY, INC. 


e are but a few of the large and varied 
line manufactured complete by us 265 Canal Street, New York City 
GEORGE G. McCASKEY, Rep. Sole selling agents in the U. S. for Keller-Dorian, 
Phcnst Gectey Ge — Company, Fancy Paper Manufacturers, 
53 Park Place New York, N. Y. ee 
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ABEL HOUSE4/, eae, 
Will fill any liquid or semi liquid without \ 


messing, spilling or waste of material in P \ iN 
any way. One operator can fill from FOR REFINEMENT, ; 
10,000 to 50,000 bottles or cans per BEAUTY OF DES} e 


day. Will any oe from one =™ ALONG MODERN. 
dram to one gallon. Low in Cost. * LINES AND PERFE 


ut one of these Low 
Priced, Labor Saving 
Machines to work for you 


National Vacuum Filling Machine 


National Labeler 


Simple in construction and easy to oper- 
ate. Will label from 38 to 45 containers 
per minute. Will attach in one operation 
one, two or three labels whether your 
container is square, oval or round. Na- 
tional Midget labeler for small containers. 
First cost the only cost. 


Tablet Counting and Packaging 
Machines 


Maximum production at minimum cost. 
Great labor saver. 


Can Filling Machines 


Fill both gross and net weight and work 
on any size or style container. 


Tell us the materials you wish to fill and send 
us a sample labeled bottle. We will furnish é : c , y 
you with full information on these lower priced : * XS y Tay PTS P 
; VY } Pt SPN i ah { Aya 
labor and material saving devices. < aN Ne eee a 
ae ee oe 
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Mohan & Co. Inc. 


24 Stone St. New York, N. Y. PRovI iin se 


RHODE ISLAND 
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PURE TIN TUBES 


Our tubes are decorated on modern offset presses using steel faced 
electrotypes. 

The work is handled with a care that produces the most brilliant and 
clean cut effect possible to secure. 

Such tubes have the highest advertising value and will help to sell your 
product. 


_ PENNSYLVANIA COLLAPSIBLE TUBE CO. 
_ WILLIAMSPORT, PA. 
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SUPERFINE SHAMPOO BASE 


We have the finest Cocoanut Oil Base made for 
making shampoo. It is expressly made for this 
purpose. Complete formula for the asking with sample. 


PENNSYLVANIA OIL COMPANY 
173 North Green St. CHICAGO, ILLINOIS 


S ALE S Nal Clippers + 


INDICATING 


ees snatrmmnante 


“he reason shat so many Tpece Te am ratur 
ri ts > perfume in- 
atis 


RECORDING , 2 
a ature pr yblem is our concern. You Actual Size, Gem Jr. 
yur interesting catalog by stating firm 


Write for full Information 


~ k s 
setae THE H. C. COOK CO. 


CONTROLLING Theres a Tycos and Taylor temperature instrument for every purpose 330 Ansonia Conn. 
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| FLORASYNTH LABORATORIES. Inc. 


EXECUTIVE OFFICES AND WORKS 


UNIONPORT, NEW YORK 


DIETHYL PHTHALATE C. P. 


Odorless Water White 
Spot Contract 





We are supplying this material to a few of the leading 
distilleries who have given us testimonials to the super- 
excellence of our product. We guarantee full con- 
formity to all government specifications. We have 
carried on considerable research work with the use of 
Specially Denatured Alcohol Formula No. 39B in 
the preparation of Perfumes, Toilet Waters and Hair 
Tonics, and will be more than pleased to give you the 
full benefit of our experience in any of your problems. 
If you are already a user of Formula No. 39B specify 
the denaturant you want DIETHYL PHTHALATE 
FLORASYNTH. 


THEODOR LEONARD WAX CO., Inc. 


Haledon, Paterson, N. J. 


ESTABLISHED 1852 


eee * ce ak ee 
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BLEACH HOUSES 
T.L. WAX CO. 


SPECIFY T.L.BRAND em | 


(ALL STYLES) 


Vanity Wool Rouge Puffs 
*aeurr 


about 114” in diameter with 


Pure White Sun Bleached Beeswax 
Pure Refined Yellow Beeswax 


Specify “T.L.” Brand Pure White Sun 
Bleached Beeswax. Guaranteed un- 
der Food and Drug Act, June 30, 1906. 
Serial No. 4068. 


Write for samples 


Long Distance Tel. Lambert 8183 


loop sewn in solidly is used by 
the largest U. S. houses. 


AMECOUSEMA AMERICAN 
TRADING HOUSE 


25 Rue St. Augustin, Paris (2) 
France. 
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FROSTING LIQUID 


produces a most beautiful velvety, frosted clear finish—a very simple process—immersion from 
three to five minutes is required—no expense to install plant—cost of frosting at least 75% 
less than your additional cost of frosted bottles—process is absolutely non-hazardous and no 


drying up—therefore, always ready for use. 


Special prices on contract. 

Trial quarts, $3.00; Single gallons, $7.50; 10 gallons or more, per gal., $6.00 
Packing Charges Extra. 

L. REUSCHE & CO., 34 Union Square East, New York City 


EST. 1881 


Camel Hair Brushes, Glass Rods with Cork or Cap 


RITE for samples 


of our New per- 2 
fume applicators. " I 
Various new popular eat ? ¥ 
styles, in colors or ( | ? 
H | | | 
ae 


| 
plain. Help Sales of 1 


Perfume in Vials. 


Write for Samples 


—< 


NUMEROUS de- 
signs in stock or 
made to order to fit | 
your needs. Figures | 
3 and 5 in illustration 
have rubber stoppers, | 


Write for Samples 


BENTON, HOLLADAY & CO., 368 W. 30th St., New York, N. Y. 


We Make a Specialty of These Soaps 


UNIFORMITY of your LIQUID TOILET 
SOAP and SHAMPOO will enable you to in- 
crease your business. 

BUCKEYE BASE SOAP will produce a liquid 
soap or shampoo that will be uniform in every 
respect. An exacting chemical analysis insures 
the uniform composition of these soaps. 


LIQUID SHAMPOO 
SHAMPOO BASE SOAP 
SHAMPOO PASTE 
LIQUID TOILET SOAP 
TOILET BASE SOAP 
SURGICAL GREEN SOAP 


WRITE FOR SAMPLES AND PRICES 


THE DAVIES-YOUNG SOAP COMPANY 


DAYTON, OHIO 


Labeling Pastes 


TIP-TOP WHEAT PASTE POWDER. Made 
into a Paste with Cold, Hot or Boiling Water. 
Tue fz. 

SPHINX PASTE—For high grade 
labels to glass or paper. 

TINNOL—For plain or lacquered tins. 

MACHINE GUM—For wood or paste- 


board. 
CONDENSED PASTE POWDER—1 
REG. U. 8, PAT. OFF lb. makes 2 gallons snow white paste 
for general pasting purposes. 
For further particulars write 


Glyzzerol B 


A SUBSTITUTE 
FOR 


C. P. GLYCERINE 


The Arabol Mfg. Co. ‘OWRLAMSTREET New York 





HENDERSON 


my | gh ee 


THE ATTACHED ARE A FEW REPRESENTATIVE NUMBERS FROM 


OUR LINE OF STOCK PERFUME AND TOILET PREPARATION 

ITS LABELS. WE WILL BE PLEASED TO SEND OUR COMPLETE 
SAMPLE LINE, WHICH CONSISTS’ OF AN EXTENSIVE ASSORT- 

MENT OF STYLES AND DESIGNS, FOR $2.00. THIS AMOUNT TO 


BE CREDITED ON RECEIPT OF YOUR ORDER ADDITIONAL 
INFORMATION ON REQUEST. 


THE HENDERSON LITHOGRAPHING CO. 


* Oe CU eel eee eee 
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MODERN plant and organization, equipped 

with up-to-date machinery and advanced 
methods find us ideally fitted for the production, 
lithographically, of an unsurpassed quality of ex- 
quisile labels and package dressings for perfume, 
toilet preparations, soap and kindred lines. 


The great number of years which we have 
specialized in and devoted to the perfection of lith- 
ography of a superior character, insures every order 
which is entrusted to us, of expert attention from its 


inception until completion. 


Our Service Department is at your disposal 
for the submission of quotations and such other 
information as you may desire in connection with 
your requirements. 

MD een 


AA 7 
CT ed Ted eer. 


The Henderson Lithographing Company 


Station H, Cincinnati, Ohio, U.S. A. 
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PFALTZ & BAUER, Inc. 


300 Pearl St. New York City 


AGENTS FOR 


E. de HAEN, CHEMISCHE FABRIK “List,” 
AROMATIC AND SYNTHETIC CHEMICALS 


E. SACHSSE & CO., 


ESSENTIAL OILS AND AROMATIC CHEMICALS 


DR. F. RASCHIG, CHEM. Fasrik, 
MUSCS 


ALBERT SCHOLTZ, CHEMISCHE FABRIK, 


SAPONINE 


WOLL WAESCHEREI & KAEMMEREI, 
“GOLDEN FLEECE” LANOLINE 


THE 


All Milk Rolling Massage Cream 


Cold Cream and Greaseless Cream 
Fine Quality—Better Price 
Send for price list. 


AMERICAN PERFUMERY CO. 
188 Grand St. New York, N. Y. 


Sell These Specialties 


Under Your Own Name 


- Jeunesse Liquid Rouge. 

(Not affected by moisture or sea 
water.) 

- Jeunesse Wrinkle Lotion. 
(Absolutely removes wrinkles and 
tones up the skin.) 

3. Jeunesse Wrinkle Cream. 


(Sells readily.) 
CORTLANDT ST. 
Jeunesse "NEW YORK, N. Y. 


Write for information and samples 


PERFUMER 


TERPENELESS 
LEMON OIL 


Finer than ever, 


At a new low price. 


Manufactured by 


Industrial Aromatic Co. 
4020 Tenth Ave., New York City 


The seal that 
helps to sell 


Add a distinctive touch 
—a mark of merit for the 
product that it seals— 
and you have an easier 
sale. 


aN 


figs Dennison seals are capa- 
-—"% . 
UND 


' 
i bly designed and flaw- 
lessly produced. They 
stamp the word “quality” 
upon every piece of mer- 
chandise.— Write for 
samples at once. Fill out 
the coupon below now. 


Ss 
> ATT 
| ROCHEST 

qq 


Your special seal is 
our regular service 


DennisoncMa mupachwing Se. 


THE TaG MAKERS 


Dept. A. P. 10, Framingham, Mass. 
Please send me samples of perfumery seals 
and all information to 
NAME 


eh re Le : 



























HEMINWAy 


An Exquisite 
Final Touch! 


Mech of the attention—and sales-value 
' of toilet products depends on their 
artistic appearance. Note the final touch 
of richness that The Melba Mfg. Co. have 
added to their product (here illustrated), 
by tying it with Heminway Package Silks 
Made to match any shade of 
packing; for general use as well 
as for perfumes. Samples of 
five different qualities gladly 
sent on request. 


THE H.K.H. SILK COMPANY 
of N. Y., Inc. 


120 E. 16th Street, N. Y. City 
Dept. T 


6 SS a ae SO 


OE 


Wt CTT 


TT 


Oe eee 
UEC CEREAL EA PEDO MCE EEE TUY OU di) 


$24.00 Ib. 
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110 West 14th Street 
New York 
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The real, true Oriental odor. 


Samples and working formulas will be furnished upon request. 


L.A. VAN DYK 


Manufacturing Chemist 
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CLASSIFIED 
ADVERTISEMENTS 


The rate for advertisements in this section is 500. per line per in 
sertion, Please send check with copy. Address all communications ty 
PERFUMER PUB. CO., 14 Cliff St., New York, 





BUSINESS OPPORTUNITIES 


RETIRING manufacturing chemist, 20 years’ experience, has 
for sale formulas for line Toilet Preparations, Perfumes, 
Flavoring [:xtracts and Medicinal Preparations second to 
none Several specialties not made by any other houses 
Will sell part or all formulas. Would establish laboratories 
Samples submitted. Address Chemist, Room 828, James 
sldg., Chattanooga. Tenn 


New York Sates Account WaAntTepD—We have a wide 
acquaintance among the trade and a good sales record in 
the metropolitan territory. Want to represent a manufac. 
turer on commission basis. Bristol, Room 2270, Woolworth 


Bldg.. New York, N. Y 


ForMUL.:—Advertiser desires to purchase formule for 
making up cempositions suitable for high class and cheap 


handkerchief perfumes, soaps, toilet waters, bath salts, etc 
Address B. O. No. 1021, care of this journal. 


Witt pay $25.00 for an attractive, appropriate, suggestive 
name that has not already been used and can be registered 
if adopted as a trade mark for a full line of high ciass 
toilet preparations. Address B. O. Box 692, Galveston, 
Texas. 





(Continued on page 104) 


i} ——— ee 


a 


ey, 
6 AR AITDMIMOPTI IO UMP OTT 
wre 


an odor from far off Southern Arabia, just as REFRESHING as the 
waters from the Well Zamzam in the Kaba of Mecca. 

After many months of blending, I have been able to develop a TRUE 
ORIENTAL perfume for Toilet Waters. 


MECCA V. D. 

No harsh, disagreeable Sandalwood or 
Patchouly odor predominating; perfectly blended, and will IN- 
CREASE your ORIENTAL TOILET WATER demands. 

Can be manufactured with any of the Special Denatured Alcohol for- 
mulas and will give SURPRISING RESULTS. 


MECCA V. D. IS THE MECCA OF ORIENTAL PERFUMES. 


TT 
TIPE NPE 


$1.60 oz. 


1114 State -Lake Bldg. 
Chicago 
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Shipkoft’s Pure Otto of Rose 


Nature ordained that Otto of Rose should have certain Chem- 
ical and Physical Constants. Oil can be blended—having the 
same Constants; but it will not be Otto of Rose. Shipkoff’s Otto 
of Rose 1s Nature’s Otto. The odor cannot be imitated. 


Before placing your contract, be sure to get Shipkoff’s sample 
and price, and try it. Once Tried—Always Used. 


Highest Awards at All Universal Expositions— 
Including Four Grand Prizes. 


SHIPKOFF & CO., Ltd. 


Branch Office in Kazanlik SOFIA, BULGARIA 





Model steam factories in Kazanlik, Kalofer, Karlovo and Rahmanlari 





“f REPEAT ORDERS 


FOR OUR STOCK LABELS 
ee 


" ENGRAVED LETTERING GIVES 
y:'4 THAT DISTINCTIVE LOOK 


Wrre' THE JARDEN LITHO.CO. 
dtd bdord 308-31l2 N. 1OT# ST. PHILA.,PA. 
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(Continued from page € 102) 


HELP ‘WANTED 
honest and. conscientious, specialist in 
of perfumes and flavoring extracts is open fo1 
with reliable house Experienced in laborator 
abroad Address S. W., No. 1025, care of this journal. 


SALESMEN—Wishing to add a reliable toilet goods line to 
his list of sellers for Pennsylvania, New York State, New 
Jersey, Illinois, Michigan and Ohio. Exceptionally unnsual 
commission basis. Address H. W. No. 1022, care of this 
journal 


SALESMAN WanteD—Important Essential Oil House cap 
use the services of an aggressive salesman with established 
connections for New York City; also needs representatives 

PRIVATE BRAND for Chicago, St. Louis, San Francisco and tributary terri. 
tories. Salary and commission. Write fully in confidence. 
“eo \ ? "290 . : me 1 
We make the highest grade, reasonably \ddress, H. W., No, 1023, care of this journa 


priced products. 


SALESMAN Wantep—For New York City, no traveling— 


° — familiar with products used by manufacturers of toilet 
seit 1—-Do : Tac 0 let 
Toilet Medicina g requisites such as Orris, Henna and similar articles that 


Tar (Pine and Birch) are used in a large way. \ddress H. W., No. 1020, care of 
Shaving Sticks — 


Shaving Cakes SITUATIONS WANTED 
Laundry Pumice - 


Assistant Chemist wishes position with reliable essent al 


, , , I TE FLOATING oil firm. Two years’ experience with old essential oil house 
FINEST QUALIT WHITE FLOATING Address S. W. No. 1018, care of this journal. 


CHEMIST, experienced in the manufacturing of perfumes 
PENNSYLVANIA SOAP co. and toilet articles, rouge and powder compacts, etc., is open 
for a position with a progressive firm. Jus t returned from 
England and at present not employed. Address S. W. N 
1015, care of this journal. 


Lancaster, Pa. 
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: 


os ESTABLISHED 1890 


sate wy AN LCoomesne 
KAOLIN. === ~~~ SOAP POWDER 


‘ZINC OXIDE =~ ~~—_ZINC STEARATE 
MAGNESIA CARBONATE ° PREPARED CHALK 


~~ PRECIPITATED CHALK > 


- Light, Medium, Heavy, Dense and Free Flowing 


‘STARCH | - INFUSORIAL EARTH 
CLARK & DANIELS, INC. 


IMPORTERS AND EXPORTERS 
: New York 
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Liquid Shampoo 
Silver King “_ 

Pine Tar 
Quinine 

Opal Olive 


115 Ninth St., B’klyn, N. Y. 


COCOA BASE SOAP 
OLIVE BASE SOAP 
SHAVING CREAM 
CASTILE SOAP 
LIQUID SOAPS 
U. S. P. 9th GREEN SOAP 


AMOLE PRODUCTS 


Have given the trade the utmost in satisfaction for over 35 years. Selection of the highest types in 
raw materials combined with formulas of long proven merit enable us to supply products of a very 
superior quality. Full description of quality and prices on the following sent you on request. 

LIQUID SHAMPOO—PASTE SHAMPOO — LIQUID SOAP — SOAP BASE — 
PRIVATE BRANDS OF SHAVING AND TOILET SOAPS—BULK SHAVING 


CREAM, TOOTH PASTE, COLD CREAM, ROSE CREAM. 


AMOLE SOAP CO. 


YARA-YARA 
NEROLIN 


(Crystals) 


HEWES LABORATORIES 


N. 13th & BERRY STS. BROOKLYN, N. Y. 


PAPER BOXES 
for PERFUMERS 
HAND and MACHINE MADE 








Distinctive Designs for 
Face Powders, Toilet 
Preparations and Perfumes. 


| ROBERT NEUMANN 
1401-1411 Plum St. Cincinnati, Ohio 





TIPPECANOE CITY, OHIO 


PRIVATE BRAND 


ONE QUALITY ONLY 


MANUFACTURERS 


ROUGE and FACE 
POWDER COMPACTS 


LIP ROUGE, LIP POMADE, 
NAIL POLISH 


(Cake form) 
IN METAL and PAPER BOXES 


Centrally Located for Quick Shipments 


ABONITA COMPANY, Inc. 
134 S. CLINTON ST. CHICAGO 
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Cheaper Belt 
Tables 


The new 
i. 4 
“Lig ht- 
w e ight” 
Saves 
grade 


considerable on a high ser- 


such firms as 
Plough Chemical Co, of Memphis, 
Tenn., A. J. Krank Mfg. Co. of St. 


and many others. 


vice. Built fer 


Paul, Minn. 


A strong, well made and successful table whose 


construction is more economical than 


Standard U. S. 


our 
Heavyweight type. 


U. S$. Automatic 


Revolving Wash- 
er Rinser 
complete 


and 
heavy 


3uilt 
of Bronze 
Brass with 


one piece drop 


forged steel bowl. 
Washes all shapes 


and sizes of containers from miniatures to gallons. 


A low cost, efficient equipment. 


U, S. Roller Conveyors of any length and any 
Wood or Steel rollers. 


U.S. BOTTLES MACHINERY Go|}. 


INCORPORATED 
| BOTTLING 4*> PACKAGING ENGINEERS 
EXECUTIVE OFFICES ano SHOPS 
4017-4031 N. Rockwell St. Chicago, Ill. 


Eastern Office and Display Room 


15 Murray St.. New York, N. Y. 


angle. 
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PERFUMER 


The “Proctor” Automatic Chip 
Soap Dryer 


Transforms hot boiled soap into thin, uniformly 

dried chips in one continuous, rapid operation, 

Saves time, labor and space. Many installations 

prove it unrivalled for efficiency and economy, 
Send for a catalogue. 


PROCTOR & SCHWARTZ, INC. 
Formerly The Philadelphia Textile Machinery Co., 


Philadelphia, Pa. 
oe 


DO YOU KNOW 


THAT THE SUPREME COURT OF 
THE UNITED STATES HAS 
DECLARED 


1. That an unregistered trademark is valid 
only in that portion of the United States where 
it has been actually used in business? 


2. That you cannot prevent another from 
using your unregistered trademark in that portion 
of the United States where you have not previous- 
ly used it? 


3. That a user of your unregistered trademark 
in another portion of the United States can pre- 
vent you from using it there, although you may 
have adopted it years before he did? 


From the above you will see that you may be 
unable to extend your business under your unreg- 
istered trademarks 


Have you protected these most valuable assets 
of your business by proper registration in the 
United States Patent Office? 


Consult the Patent, Trademark and Copyright 
Depariment of the 


Perfumer Publishing Company 
14 Cliff St. New York City 
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VICTOR 


COLLAPSIBLE 


They expréss distinction and _ re- 
finement. They are strongly made; 
you need not fear breakouts in the wall 
or at the shoulder. The cap-threads mate 
perfectly to the nipple. They are clean in- 
side and outside. The colors are bright—and 
stay bright. The lithography 1s clean; even the 
very small type stands out sharp and clear. 


We believe we can use your present design and make a better-look- 
ing tube. We know that we can design a new tube for you that will 
invite attention and help in the sale of your product. Let us make up 

a model tube for you; something original, something striking and with 
selling force. 


We make no charge for models. 


VICTOR METAL PRODUCTS CORP’N., 190 Diamond Street, Brooklyn, N. Y. 


VICTOR the TUBE BEAUTIFUL 





Mr. Perfumer 


\We are offering the finest 
quality Paper Boxes at prices 
in line with local competition. 


All quotations are F. O. B. 
your plant. 


Why not try us for prices, 


ant eee marke . Wi are - | service, and snappy style 
tahe CAAL : 
— of fie seein boxes. 
er We are Onbrally lotatd || 
f all ° ' : | 
McBrady Bros. Sales Corp. 


- We are a. ; 
, i 
ponds ‘ , We are, 186 N. La Salle Street 


THE Raids, ihe ATORY. CHICAGO, ILL 
4404-6 W LAKE ST. CHICAGO. 
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= 
Especially 


(8) GLASS VIALS (® 


Automatic Machine Made, Are Uniform 
in Capacity, Corkage, Height and Width 


Adapted for 


Gia 


the Perfume Trade § 


KIMBLE GLASS COMPANY 


VINELAND, N. J 


THE BEST 
HAND POWER MACHINE MADE 


- BIGGER, BETTER, MORE ORDERS 


Displaying Samples Quickly 
Attractively, Convincingly in 


KNICKERBOCKER 


“MADE-RIGHT” 


SAMPLE ee 





Write Dept. 80 Today for Pictorial Catalog Show- 
i 


ng Designs of Cases for ALL Lines. 
KNICKERBOCKER CASE COMPANY 
Specialists and Original Designers 


224 N. Clinton Street CHICAGO 





. CHICAGO,ILL. NEW YORK,N.Y. | 


COLLAPSIBLE TUBES 


(ALL SIZES) 


Plain and Decorated 


ecial Tubes for Catarrh and Eye Remedies, Pile Pipes, ete. 


STANDARD SPECIALTY AND TUBE CO. 


NEW BRIGHTON, PA. 


THE 
TWITCHELL PROCESS 


THE STANDARD METHOD OF 
DEGLYCERINIZING 
THROUGHOUT THE WORLD 


Kontakt Saponifier 


FOR HIGH GRADE FATS 


Kontakt D. P. Saponifier 


FOR LOW GRADE FATS 


The Twitchell Process Co. 


CINCINNATI, QHIO 
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DESCOLLONGES FRERES 


LYON, FRANCE | 





We beg to announce two new and 
particularly interesting products. 


INCENSE D.F. 
This oil is prepared from Incense resin 
by our special process and gives with 
great tenacity the true smell of burn- 
ing Incense. 


PERMANOL 
A very lasting product which gives the 
glowing and hieratic note of Arabian 
Incense; the best base for obtaining 
Oriental and Amber Bouquets. 


Sole agents in 
United States and Canada 
BENJ. FRENCH, INC. 
160 Fifth Avenue 
New York 








Cl. Combes Laboratories | 
LYONS, FRANCE 


FIXOL 
AZAROL 
BETULINE | 





Cosmetics made up under 
your own label 


Marschat Import Co., Inc. | 


500 FIFTH AVE. NEW YORK, N. Y. 


Foreign Agencies 





PARIS LONDON ANTWERP PRAGUE 


Do You Fill Powder Into Boxes? 
Take a look at 2 


STOKES 


Automatic 
Box Feeding 
Attachment 


Can be used 
on any 


STOKES 
POWDER 
FILLER 


Increases 
Capacity 
40% 


Send for Circular 


F. J. STOKES MACHINE CO. 


6112 Tabor Road, Olney P. O. 
PHILADELPHIA, PA. 


J. N. LIMBERT @ CO. 


12 South Marshall Street 
PHILADELPHIA 


Importers 


of 
Vanilla Beans 


All Varieties 
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For Toilet Preparations and Cosmetics 


Wy 


U.S.PAT.OFF. 


soot 


THE QUALITY WHITE MINERAL OIL 


Absolutely Colorless, Tasteless and Odorless 


Our representative will call on request 


address only 
CHEMICAL PRODUCTS DIVISION 
STANDARD OIL COMPANY (NEW JERSEY) 
44 BEAVER STREET, NEW YORK 


Cc 
¢ 
¢ 
¢ 
C 
C 
C 
C 
C 


BETTER SERVICE ’ a LOWER PRICES | 
STANDARD RECTANGULAR POWDER BOXES | 


As Illustrated 


Our perfected method of production insures perfect 
fitting boxes with exceptional strength. We shall be 
glad to send samples and particulars on request. 


PICTORIAL PAPER PACKAGE CORPORATION 


General Office, Aurora, III. Chicago Office, Erie and Green Sts. 





HARRAL SOAP COMPANY, Inc. 


132 TO 136 HAVEMEYER STREET 
246 TO 250 SO. FIRST STREET 
BROOKLYN. N. Y. 


SHAMPOO BASE POWDERED SOAP 

LIQUID SHAMPOO U. S. P. CASTILE BARS & 

LIQUID TOILET SOAP POWDERED 

| SURGICAL GREEN SOAP SHAVING POWDER 
weanMg®ERS OF SOAP SHAMPOO PASTE TOILET AND BATH SOAPS 








Abonita Co., Inc 

Addison Lit » Co 
Alderman-Fair« hild 

lexander et eeees 
‘ilen & Sons, Ltd., Stafford 
Alsop Engineering Co 


rice Trading Co 
necousema American 
roe Front Cover and 


American Can C¢ r 
American Distilling ¢ oO. . a 
American Perfumery Co. 
Amole Soap Co Rae 
Arabol Mfg. Co . 

Armstrong Cork Co, 

Atlantic Mfg. Co. 

Atlas Label Co 


Barrett & Co., M L. 
Baxter Paper Box Co. 


Belgian Trading Co., Inc.....52 


Benton, Holladay & Co.. 
Berg. Ind. Alc. Co., 
Bergerte, Charles 
Bermond, Auguste 


Insert between 40 


Jertrand Freres ...... 

Birn & Wachenheim 

Bond Mfg. Co. ey oak = 
Branscombe Chem. Co., Inc. 
Brass Goods Mfg. Co. 


Bridgeport Metal Goods Mfg. 


Brown Co., Inc., O. A..... 
Buedingen Co., Ferdinand 
Buedingen, Wm., & Son.. 
Buedingen, W. John 
Burt, Co., Ltd., F. N 


Insert between 84 
ee 


Bush & Co., Inec., W. 


Callahan & Co., E. 
Carr-Lowrey Glass Co. 
Chemical Works, Flora 


Combes, Cl. .... . 109 
Commercial Labys, Inc. ‘i 
Commonwealth Chemical Corporation 25 
Consolidated Fruit Jar Co. .. < on 
Cosin Co acve ‘ ® — owe 89 
Court Bruno Societe Anonyme 

Insert between 16 and 17 


Davies Young Soap Co 
Dejonge & Co., Louis 
DeLaire, Fabriques 
Delphi Products, Ine . 
De Mattia, Chemicals, 
Dennison Mfg. Co 
Descollonges Freres 
de Tena, Hijos de Luca 

Insert 
Diller, Geo. K. ..... . 
Dodge & Olcott Co. ....... eee 
Erenenms. Ge OO, GR eevctvccccnnsene. ae 
Dreyer, P. R 19 
Dupont, Justin .. ro 31 
Duval Compagnie 


Economie Machinery Co. we 
Eddy, T. W., “The Bond Man” 
Essential Oil Company 

Euziere & Co., H. .. 

Evergreen Chem. Co. 


Federal Products Co 
Filler Machine Co., Inc 
Florasynth Laboratories, 
Foxon Co., Inc., The 
French, Ine., Benj. . 
French Cosmetic Mtg. C 
Fries & Fries one 
Fritzsche Brothers, Ine 
Fritzsche & Co., Franz 
Fuchs & Lang Mfg. Co. 
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INDEX TO ADVERTISEMENTS 


Goldsmith, L. M 
Gomez & Sloan 


H. K. H. Silk Co. 
Hammill & Gillespie ............... 
Hampden Glased Paper & Card Co. 
Harral Soap Co. ...... i are’ d cee 
Heine & Co. Insert between 24 and 25 
BEGENONs NOt. Dib: tenes ebcunee eee 50 
Henderson Lithographing Co. 

Insert between 100 and 101 
Henry, Ira L., & Co. . co an 
Hewes Laboratories 
Holman & Co., F. H. 
Hopkins & Co., J. L 
Houchin-Aiken Co. 
Hugues Aine oane 
Hygienic Tube Co. 


Illinois Glass Co. . awa 
Imperial Metal Mfg. Co 

Industrial Aromatic Co. .. 
International Filler Corp. “ee 
Innis, Speiden & Co. “s 56 
Inyo Tale Co. Insert between 32 and 33 
i 3, a Seater: 
Ivory Novelties Trading Co. 


Jarden Litho Co., The 
Jeunesse na 


Kiefer Machine Co., Karl 
Kimble Glass Co. 

Klar, Adolph ‘ 
Knickerbocker Case Co. 
Kranich Chemical Co 
Krause, Richard M. 


Laning, E. M., 
Lauter Fils eas 
Lemoine, Inc., Pierre 


Chiris Co., Antoine 
Christoff, Christo 

Insert between 16 Gair Co., Robert ‘ 
Coignet Chemical Products Co., Inc... Giese & Son, August 
College of Pharmacy Givaudan & Co., L. aaa 
Cook Co., The H. C.. duties Clobe Collapsible Tube Corp. 
Colton, Arthur Co. Suave Goertz & Co., Inc., Aug. 


Levy, Maurice 
Limbert & Co., J. 
Liquid Carbonic Co. ....... 
Lorscheider-Schang Co. .......... 
Lueders & Co., George.. ..2 and 
Lyon & Co., Inc., J. W 

Insert between 40 and 41 


ONSIDERING that over 90% of your product is 

absolutely entrusted to one organization, this organiza- 

tion should naturally be the leader in their field. For 

years our specially trained chemical staff has conducted 
extensive research in producing a “better” alcohol. 


We are now able to offer to the discriminating perfumer a 
neutral, odorless spirit, free from aldehydes, fusel oil and all 


other congenerics of ordinary alcohol known as 


Chemically Pure 96% Ethyl Alcohol 


U. S. Industrial Chemical Co. 


27 William Street, New York City 


Branch offices in principal 
cities insure prompt service 
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Artistic Seals 


at Attractive Prices 


MBOSSED seals of quality. In- 
crease the efficiency of your 
present seal or label and decrease 


their cost. 


Send us a sample of your present 
label. If you have no label, per- 
mit us to create one for you. Let 
us quote you our price on your 
quantities and let us prove how 
much we can save you. 


Samples and estimates cheerful- 
ly furnished. 


Atlas Label Co. 


119 Lafayette St. | New York, N. Y. 


PETITES 


Aluminum Case 


% 


Ground 
Elongated 
Glass 
Stoppers 


Uniformity. 
Quality 
Superior to 
Europe’s 
best. 


Man’fd by 


E. J. CALLAHAN & CO. 


16 W. BARRE ST., 


&, %4,and % oz. 
Capacity 


BALTIMORE, MD. 


GAM grades of 
VANILLA BEANS 


GUMS | 
Arabic Tragacanth 
Crude Pébwdered 


POWDERED KARAYA GUM 


DECORATED 


Loot 
NON-METALLIC 
Uno "4 


COLLAPSIBLE TUBES 


No Metal Touches the Contents 


Distinction and Individuality for your 
package can easily be obtained in col- 
lapsible tubes—Hyguloid Tubes furn- 
ish these qualities. Not made from tin 
—they stand out from all others and 
appeal to the public. 


Samples and Quotations Gladly Submitted 


HYGIENIC TUBE COMPANY 
88-90 McWhorter St. Newark, N. J. 
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we HENASOAP 


REG. U. S. P. OFF. 


EGYPTIAN HENNA SHAMPOO 


HENASOAP SHAMPOO is a combination of the HENASOAP SHAMPOO gives a rich, creamy 
qttivs eclering EL. tad wae lather, cleanses the scalp—gives a glint to the 


Soap—delicately perfumed. hair and makes satisfied customers 
HENASOAP SHAMPOO is sold to manufacturers only 


Send for Sample and Quotation 


J. L. HOPKINS & CO. 


100 WILLIAM STREET IMPORTING DRUG MERCHANTS NEW YORK CITY 


INDEX TO ADVERTISEMENTS -—continwea 


McBrady Bros. Sales Cx Pennsylvania Collapsible Tube Co.. 98 Sparhawk, Chas. V. 
McKenna Brass Mfg. Co. Pennsylvania Oil Co. a uaa S$ Standard Oi) Coa. ........ 
Magnus, Mabee & Renard, Inc....... 5 Pennsylvania Soap Co seeeeeeeeeee 004 Standard Specialty & Tube Co 
Manhattan Cen Co. .. ee Perfumers & Jewelers Box Co.... 77 Stanley Mfg. Co. 

Marschat Import Co., Bi cececcces Piakts: & BOUC? . ocsccsces 101 Insert between 68 and 
Mechanical & Chemical Equipment Pictorial Paper Package Corp....... 110 Stokes Machine Co., F. 

Corp. Plumly, Eugene K... .... 836 Swindell Bros. . a ~ 
Mero & J. eeceseue Plymouth Orange 83 Synfleur Scientific Laboratories 
Metal Package Corp. ..... es Polak & Schwarz Insert between 8 and 
Milou et Cie, Marius Insert between 40 and 41 
Mil'ville Bottle Works ...... ree 6 Polak’s Frutal Works . - & 
Mohan & Co cece eine ees Proctor & Schwartz, Inc ‘ 106 Taylor Instrument ( 
Monegal Sociedad Anonima Thurston & Braidich 

Insert between 40 and , : Tombarel Freres ... 
Monsanto Chemical Works a ; ‘ : 4a DE Dn ereerecercceeseces Tete Coa, A. WM. ... 
Morana, Incorporated Trece wx 
insert between 16 and 


-43 and 


oO 


Labys .... ane 

R. J. S. Laboratory ........ hit Twitchell Process Co 

Randolph Paper Box Co..... 

Reusche, L. & Ce an ‘ . ‘ ‘ 

Rhodia Chemical Co. ... Ungerer & Co.......Inside Front and 
Ritchie, W. C., & Co..... es Back Covers, 14, 42 and 
Riveria Products Co. ........ ..... ~ United Laboratories nenenadeeaes 
Naarden, N. V., Chem. Fab. Rodgers, Geo. G. bw eta U. s Bottlers Machinery Co.. 
Nadal & Desparmet .. Roermond Chem ; U. S. Ind. Chem. Co. 

Naef & Co., M.......Inside Front Cover Rossville Cc., The 

National Aniline & Chem. Co 6 Insert between 48 : 

National Seal Co. jd nome etecn Roure-Bertrand Fils nae Van Ameringen, 

Neumann, Buslee & Wolfe, Inc. .... Rowell Co., E. N won Dyk & Co 

\ 


Morel & Co. .. rr 
Muhlethaler Co., Ltd. 
Insert between 16 and 


Neuman, Robert Insert between 76 and fan Dyk, L. A. 

New England Collapsible T ‘o.. Rub-no-More Co. rerley, Albert eeetees 

Northwestern Chemical Ruth Glass Co. waiea Victor Metal Prod. Corp. 
Ryland, H. C 


' aid , Wax, Theo. 
Cross Froducts Trading .* Sabrane, Fabrique de I: Wheaton Co., T 
Uxzyn Company Schmid, Julius, Ine. Wheeling Stamping 
Schmitt & Co., George Whitall-Tatum Co. 
Schmoiler & Bompard White Metal Mfg. Co. , 
Pallas Mfg. Co Schultz Lightfoot C Whiting-Patterson Co., Ine. . 
Insert between 56 and 57 Scovill Manufacturing Co. owe Whittaker, Clark & Daniels, Ine 

Pappazoglou & Co., Botu Shipkeff & Co. Wirz, Inc., A. H. 

Inside Front Cover Shriver & Co., T. ........ Outside Back Cover and 
Parento Compagnie 82 Societe Chimique du Rhone 
Parsons, M. W a Solar Laboratories, Inc. . a 
Pasquale & Co., Fratelli d« Insert between 56 and Young Bros. 
Passaic Metal Ware Company Smack Co., A. D..-ccsess 
Peerless Tube Co. Sonneborn Sons, Ine., L. Zagara, La 


Insert between 40 and 41 





COLLAPSIBLE TIN AND LEAD TUBES 


Plain and Decorated 


Sprinkler Tops, Essential Oil Cans, Screw Caps 


We are not large advertisers—you get the benefit in prices 
WRITE FOR SAMPLES AND PRICES 


CONSOLIDATED FRUIT JAR CO. 
ESTABLISHED 1858 NEW BRUNSWICK, N. J. 
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THIS 
COMBINATION 
COLLAPSIBLE TUBE CLOSER 
AND CLIP FASTENER 


shown in illustration, not only saves floor 
space but the necessity of re-handling of 
tubes, where a separate machine is in- 
stalled for each operation. 


By employing this machine, you therefore increase 
production and decrease the cost. 


Write us today for Catalogue “C,” fully illustrating 
our full line of Collapstble Tube Filling and Closing 
Machines, as well as Clip Fasteners and Clips. 


ARTHUR COLTON COMPANY 


Manufacturers of 
Pharmaceutical Machinery & Laboratory Appliances 
2604 E. Jefferson Avenue Detroit, Michigan 





IF YOU NEED ANY 
KIND OF 
MACHINERY 


STOCK 


o 


SS o oe : Perfumer Publishing Company 
Rr 14 Cliff Street New York 


TO | L ET i Information Department 


y Ee TIONS 
‘osm Powd. Castile Soap 


SAMPLES SENT U. S. P. 


ON REQUEST 
NEUTRAL POWDERED 


THE QUALITY LABEL COMPANY SOAP FOR TOOTH PASTE 


120 WEST 32na STREET 


— L. M. GOLDSMITH 


321 Broadway New York 
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——— 
COMPACT INFORMATION NO. 12 


Service and Quality 


@In these days when you need Rush 
Service, are you mindful of the 
Quality of your Compacts? 


@You can always depend on the 
high quality of our Compacts, Large 
and Small, whether it is rush or 
wait, since we only know the best. 


@iIt will pay you to use our Service 
and Quality. 


@ You cannot go wrong. 


OXZYN COMPANY 
154—11th Ave. New York City 


Originators of NATURAL ROUGE for 
Brunettes, Blondes and Olivettes. 





Lip Rouge :: Cosmetique :: Eye Brow Pencils 





VANILLA | jpeeesere 


gst a 8 ee 


BEANS 


WG RITCHIE } 
THURSTON & BRAIDICH AND COMPANY 


27 CLIFF STR@ET 


ror aneey CHICAGO 
Established 1566 
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AMALIE TECHNICAL 
WHITE OIL 


Highly refined—odorless, tasteless 


and colorless. | For Cold Cream, Cosmetics, 


Sprays, Lotions and for 
Blending Purposes. 





/ iALIE SNOW WHITE 
MINERAL JELLY 


A non-separating product of white 
mineral oil and imported waxes scien- 
tifically compounded. A White Base for Salves, Oint- 


ments, Camphor Ice, Etc. 


EXTRA LIGHT AMBER 


uivwaie — PETROLATUM 


LI 
WHITE ERFINE 


Pure unadulterated petroleum jelly 
without taste or odor.—U.S.P. A Base of Recognized Quality for a Great 
Variety of Salves and Ointments 
and for both External and 
Internal Use. 


SUPERIOR PRODUCTS REQUIRE 
QuUALITYT RAW MATERIALS 


L. SONNEBORN SONS, Inc. 


General Offices: 114 Fifth Ave., New York City 
Refinery: Petrolia, Penn. Manufacturing Plant: Nutley, N. J. 
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